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Introducing Aquos, inspiring flat-panel, liquid crystal television. Crystal-clear image quality. Outstanding 
brightness. And a screen that’s merely 2.5 inches thin. Aquos by Sharp. It’s what TV will be. sharp-usa.com 
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that helps clear up your skin. 
Ask your healthcare professional for more information about Estrostep. 
To learn more, call 1.800.511.2727 or visit www.estrostep.com. 


Please see important product information including boxed warning on the next pages. 


ESTROSTEP* (Norethindrone Acetate and Ethinyl Estradiol Tablets, USP) 

PATIENT BRIEF SUMMARY - JULY 2001 

PARKE-DAVIS 

ESTROSTEP® 21 

(Each white triangular tablet contains 1 

Contains 1 mg norethindrone acetate and 

acetate and 35 mcg ethinyl estradiol.) 

ESTROSTEP* Fe 

{Each white triangular tablet contains 1 mg norethindrone acetate and 20 mcg ethinyl estradiol; each white square tablet 

Contains 1 mg norethindrone acetate and 30 mcg ethinyl estradiol each white tablet contains 1 mg norethindrone 

acetate and 35 mcg ethinyl estradiol; each brown tablet contains 75 mq ferrous fumarate.) 

Rx only 

BRIEF SUMMARY PATIENT PACKAGE INSERT 

ESTROSTEP (like all oral contraceptives) is intended to prevent pregnancy. It does not protect against transmission of 

HIV (AIDS) and other sexually transmitted diseases. ee 

Oral contraceptives, also known as "birth control pils” or “the pill,” are taken to prevent pregnancy and, when taken 

correctly, have a failure rate of about 1% per year when used without missing any pills. The pial failure rate of large 

numbers of pill users is less than 3% per year when women who miss pills are included. For most women oral 

Contraceptives are also free of serious or unpleasant side effects, However, forgetting to take pills considerably 

increases the chances of pregnancy, 

ESTROSTEP may also be taken to treat moderate acne in females who are at least 15 years of age, have started having 

menstrual periods, are able to use the pill and want the pill for birth control, plan to stay on the pill for at least 6 months, 

and have not improved with acne medicines that are put on the skin. 

For the majority of women, oral contraceptives can be taken safely. But there are some women who are at high risk of 

developing certain serious diseases that can be life-threatening or May Cause temporary or permanent disability. The 

risks associated with taking oral contraceptives increase pins tly if you: 

* Smoke 

* Have high blood pressure, diabetes, high cholesterol 

* Have or have had clotting disorders, heart attack, stroke, angina pectoris, cancer of the breast or sex organs, 
jaundice, or malignant or benign liver tumors. 

You should not take the pill if you lu are pregnant or have unexplained vaginal bleeding. 

Cigarette smoking increases the risk of serious cardiovascular side effects from oral contraceptive use. This risk 

increases with age and with heavy smoking (15 or more cigarettes per day) and is quite marked in women over 35 

of age. Women who use oral are advised not to smoke. 

Most side effects of the pal are not serious. The most common side effects are nausea, vomiting, bleeding between 

menstrual periods, weight gain, breast tendemess, and difficulty wearing contact lenses. Thase side effects, especially 

ugh bleeding, may subside within the first three months of use. 

i However, 


norethindrone acetate and 20 mcg ethinyl estradiol; each white square tablet 
mcg ethinyl estradiol, each white round tablet contains 1 mg norethindrone 


Nausea, vomiting, and breal 
The serious side effects of the pill occur very infrequently, especially if you are in good health and are 
you should know that the following medical conditions have been pt with or made worse by 
1, Blood clots in the legs (thrombophlebitis), lungs (pulmonary embolism), stoppage or rupture of a blood vessel in the brain 
(stroke), blockage of vessels in the heart (heart attack or angina pectoris), or other organs of the body. As mentioned 
above, smoking increases the risk of heart attacks and strokes and subsequent serious medical consequences. 
2. Liver tumors, which may mbt Cause severe bleeding. A possible but not definite association has been found 
with the pill and liver cancer, r, liver cancers are extremely rare. The chance of developing liver cancer from 
using the pill is thus even rarer, 
3. High blood pressure, although blood pressure usually retums to normal when the pill is stopped. 
The oms associated with these serious side effects are discussed in the detailed leaflet given to you with your 
supply o Notify your doctor or health care provider if you notice any unusual physical disturbances while taking the 
pill. In addition, drugs such as rifampin, as well as some anticonvulsants and some antibiotics, may decrease oral 
Contraceptive effectiveness, 
Breast cancer has been diagnosed slightly more often in women who use the pill than in women of the same age who 
do not use the pill. This very small increase in the number of breast cancer diagnoses gradually disappears during the 10 
year after stopping use of the pill. tis not known whether the increase in breast cancer diagnoses Is caused by the pill, 
fou should have regular breast examinations by a health care provider and examine your own breasts monthly. Tell your 
health care provider if you have a family history of breast cancer or if you have had breast nodules or an abnormal 
mammogram. Women who currently have or have had breast cancer should not use oral contraceptives because 
breast cancer is a hormone-sensitive tumor. Some studies have found an increase in the incidence of precancerous 
lesions of the cervix in women who use oral contraceptives. However, this finding may be related to factors other than 
the use of oral contraceptives, 
Taking the pill provides some important non-contraceptive benefits. These include less painful menstruation, less 
menstrual blood loss and anemia, fewer pelvic infections, and fewer cancers of the ovary and the lining of the uterus. 
Be sure to discuss any medical condition you may have with your health care provider, Your health care provider will 
take a medical and family history and examine you before prescribing oral contraceptives. The physical examination _ 
may be delayed to another time if you requestit and your health care provider believes that it is a good medical practice 
t0 postpone it. You should be reexamined at least once a year while taking oral contraceptives. The detailed patient 
information leaflet gives you further information which you should read and discuss with your health care provider. 
ESTROSTEP (like all oral contraceptives) is intended to prevent pregnancy. It does not protect against transmission 
of HIV (AIDS) and other sexually transmitted disoeses sech as chiasma, goulta herpes, pall wok, gonorrhea, 
hepatitis B, and syphilis, 
INSTRUCTIONS TO PATIENT 
TABLET DISPENSER 
The ESTROSTEP tablet dispenser has been designed to make oral contraceptive bee easy and as convenient as 
possible. The tablets are arranged in either three or four rows of seven tablets each vath the days of the week 
a ing above the first row of tablets. 


ESTROSTEP 21 


Each triangle tablet contains 1 mg norethindrone acetate and 20 meg ethinyl estradiol. 
Each square tablet contains 1 mg norethindrone acetate and 30 mcq ethinyl estradiol. 
Each round tablet contains 1 mg norethindrone acetate and 35 meg ethinyl estradiol, 
Each brown tablet contains 75 mg ferrous fumarate and is intended to help you remember to take the tablets correctly, 
These brown tablets are not intended to have any health benefit. 
DIRECTIONS 
To remove a tablet, press down on it with your thumb or finger. The tablet will drop through the back of the tablet 
dispenser. Do not press with your thumbnail, fingernail, or any other sharp object. 
HOW TO TAKE THE PILL 
RTANT. 


BEFORE YOU START TAKING YOUR PILLS: 

1. BE SURE TO READ THESE DIRECTIONS: 

Before you start taking your pills, 

Anytime you are not sure what to do. 

2. THE RIGHT WAY TO TAKE THE PILL IS TO TAKE ONE PILL EVERY DAY AT THE SAME TIME. If you miss pills you could 

get pregnant. This includes starting the pack late. The more pills you miss, the more likely you are to get pregnant. 

3, MANY WOMEN HAVE SPOTTING OR LIGHT BLEEDING, OR MAY FEEL SICK TO THEIR STOMACH, DURING THE FIRST 

1-3 PACKS OF PILLS. If you do have spotting or light bleeding ar feel sick to your stomach, do not stop taking the pill. The 

problem will usually go away. If it doesn’t go away, check with your doctor or clinic. 

4, MISSING PILLS CAN ALSO CAUSE SPOTTING OR LIGHT BLEEDING, even when you make up these missed pills. On 

the days you take 2 pills to make up for missed pills, you could also feel a little sick to your stomach. 

5. IF YOU HAVE VOMITING OR DIARRHEA, for any reason, or IF YOU TAKE SOME MEDICINES, including some 

antibiotics, your birth control pills may not work as well. Use a back-up birth control method (such as condoms or 

spermicide) until you check with your doctor or clinic. 

6. IF YOU HAVE TROUBLE REMEMBERING TO TAKE THE PILL, talk to your doctor or clinic about how to make pill-taking 

easier or about using another method of birth control. 

7.JFYOU HAVE ANY QUESTIONS OR ARE UNSURE ABOUT THE INFORMATION IN THIS LEAFLET, call your doctor or clinic. 
BEFORE YOU START TAKING YOUR PILLS 

1, DECIDE WHAT TIME OF DAY YOU WANT TO TAKE YOUR PILL Itis important to take it at about the same time every day. 

2 LOOK AT YOUR PILL PACK TO SEE IF IT HAS 21 OR 28 PILLS: 

The 21-pill pack has 21 “active” white pilts (with hormones) to take for 3 weeks, followed by 1 week without pills, 

The Hpi aac has 21 “active” white pills (with hormones) to take for 3 weeks, followed by 1 week of reminder brown 

pills ut hormones). 
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3. ALSO FIND: 

1) where on the pack to start taking pills, 

2) in what order to take the pills (follow the arrows), and 
3) the week numbers as shown in the following pictures: 


DAY-1 STARTERS: |f your period begins on a day 


START HERE FOR BOTH SUNDAY other than Sunday, place the day label strip that 
STARTERS AND DAY-1 STARTERS starts with the first day of 
your period here, 


TAKE PILLS IN THIS 
DIRECTION FROM 
LEFT TO RIGHT 


Each ESTROSTEP 21 tablet dispenser contains five white bongs tablets, seven white square tablets, and ning white 
round tablets. These tablets are to be taken in the following order: one triangular tablet each day for five days, followed 
by one square tablet each day for seven days, and then one round tablet each day for nine days, 


ESTROSTEP 21 WILL CONTAIN: ALL WHITE PILLS 4 J 
DAY-1 STARTERS: If your period begins on a day 
START HERE FOR BOTH SUNDAY other than Sunday, place the day label strip that 
AND DAy- : ——_____ starts with the first day of 
anes F Se) a | your period here. 
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LEFT TO RIGHT 


Each ESTROSTEP® Fe tablet dispenser contains five white triangular tablets, seven white square tablets, nine white 
found tablets, and seven brown tablets. These tablets are to be taken in the following order: one triangular tablet each 
day for five days, then one square tablet each day for seven days, followed by one round tablet each day for nine days, 
and then one brown tablet each day for seven days. 

ESTROSTEP Fe will contain: 21 WHITE PILLS for Weeks 1, 2, and 3. Week 4 will contain BROWN PILLS ONLY, 

4, BE SURE YOU HAVE READY AT ALL TIMES: 

ANOTHER KIND OF BIRTH CONTROL (such as condoms or spermicide) to use as a hack-up in case you miss pills, 


An EXTRA, FULL PILL PACK. 
WHEN TO START THE FIRST PACK OF PILLS 
You have a choice of which day to start taking your first pack of pills. Decide with your doctor or clinic which is the best 
remember. 


day for you. Pick a time of day which will be easy to 
DAY-1 START: 
1. Pick the day label strip that starts with the first day of riod. (This is the day you start bleeding or spotting, even 
Tits anost Ndnghe ven te Hacies baa veg 4 cba 
2 Place this day label strip on the tablet dispenser over the area that has the days of the week (starting with Sunday) 
printed on the plastic. 
3. Take the first “active” white pill of the first pack during the first 24 hours of your period, 
4. You will not need to use @ back-up method of birth control, since you are starting the pill at the beginning of your period. 
SUNDAY START: 
1. Take the first “active” white pill of the first pack on the Sunday after your period starts, even if you are still bleeding, If 
your period begins on Sunday, start the pack that same day. 
2 Use another method of birth control as a back-up method if you have sex anytime from the Sunday you start your first 
pack until the next Sunday (7 days). Condoms or spermicide are good back-up methods of birth contvol. 
WHAT TO DO DURING THE MONTH 
1. TAKE ONE PILL AT THE SAME TIME EVERY DAY UNTIL THE PACK IS EMPTY. 
Do not skip pills even if you are spotting or bleeding between monthly periods or feel sick to your stomach (nausea). 
Do not skip pills even if you do not have sex very often. 
2 WHEN YOU FINISH A PACK OR SWITCH YOUR BRAND OF PILLS: 
21 pills: Wait 7 days to start the next pack. You will probably have your period during that week. Be sure that no more 
than 7 days pass between 21-day packs, 
pills: Start the next pack on the day after your last "reminder pill. Do not wait any days between packs, 
WHAT TO DO IF YOU MISS A PILL 


If you MISS 1 white "active" pill: 

1, Take it as soon as you remember. Take the next pill at your regular time. This means you may take 2 pills in 1 day. 

2 You do not need to use a back-up birth control method if you have sex. 

It you MISS 2 white “active” pills in a row in Week 1 OR Week 2 of your pack: 

1, Take 2 pills on the day you remember and 2 pills the next day. 

2 Then take 1 pill a day until you finish the pack. 

3. You COULD GET PREGNANT if you have sex in the 7 days carpi miss pills. You MUST use another birth control 
method (such as condoms or spermicide) as a back-up method of birth contro! until you have taken a white “active” pill 
every day for 7 days. 

If you MISS 2 white ‘active’ pills in a row in THE 3rd WEEK: 

Hyou are a Day-1 Starter: 

THROW OUT the rest of the pill pack and start a new pack that same day. 

Hf you are a Sunday Starter: 

Keep br 1 pill every day until Sunday, On Sunday, THROW OUT the rest of the pack and start a new pack of pills that 
same day. 

1. You may not have your period this month, but this is expected. However, if you miss your period 2 months in a row, call 
your doctor or clinic because you might be pregnant. 

2 You COULD GET PREGNANT if you have sex in the 7 days after yy miss pills, You MUST use another birth control 
method (such as condoms or spermicide) as a back-up method of birth control until you have taken a white "active" pill 
every day for7 days. 

If you MISS 3 OR MORE white “active pills in a row (during the first 3 weeks); 

Hf you are a Day-1 Starter: 

THROW OUT the rest of the pill pack and start a new pack that same day. 

If you are a Sunday Starter: 

Keep fod 1 pill every day until Sunday. On Sunday, THROW OUT the rest of the pack and start a new pack of pills that 
same day. 

1. You may not have your period this month, but this is expected. However, if you miss your period 2 months in a row, call 
your doctor or clinic because you might be pregnant. 

2 You COULD GET PREGNANT if you have sex in the 7 days after ye miss pills. You MUST use another birth control 
method (such as condoms or spermicide) as a back-up method of birth contro! until you have taken a white “active” pill 


day for7 
A REMINDER FOR THOSE ON 28-DAY PACKS: 
IF YOU FORGET ANY OF THE 7 BROWN ‘REMINDER’ PILLS IN WEEK 4: 


THROW AWAY THE PILLS YOU MISSED. 

KEEP TAKING 1 PILL EACH DAY UNTIL THE PACK |S EMPTY. 

YOU DO NOT NEED A BACK-UP METHOD. 

FINALLY, IF YOU ARE STILL NOT SURE WHAT TO DO ABOUT THE PILLS YOU HAVE MISSED: 
Use a BACK-UP METHOD anytime you have sex. 

KEEP TAKING ONE WHITE "ACTIVE PILL EACH DAY until you can reach your doctor or clinic, 
Based on his or her assessment of your medical needs, your doctor or health care provider has prescribed this drug for 
you. Do not give this drug to anyone else. 

Keep this and all drugs out of the reach of children. 

Rx only 

Storage—Do not store above 25° C (77° F). 

Protect from 


light. 
Store tablets inside pouch when not in use. 
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REVIEWS 


51 MC :S 
OWEN GLEIBERMAN on Mulhol- 
land Drive; also Bandits, Corky 


Romano, La Ciénaga, My First Mis- 
ter, and Fat Girl. PLUS: Reel World: 
A sweet deal for some hot directors. 


61 VIDEO & DVD 
MARC BERNARDIN on Star Wars: 
Episode I—The Phantom Menace. 
PLUS: Anna Kournikova answers 
questions about her workout video. 


64 TELE 
KEN TUCKER on Scrubs. PLUS: 
Scrubs’ John C. McGinley; On the 
Air; What to Watch. 


CION 
»IUON 


72 STAGE 

TY BURR on The Shape of Things. 
PLUS: Other new Broadway and 
Off Broadway shows. 


74 >I 
GILLIAN FLYNN onSue Miller's 
The World Below. PLUS: Between 

the Lines: Upcoming bios on Neil 

Young and Bob Dylan. 


78 MUSIC 

DAVID BROWNE on Bubba 
Sparxxx’s Dark Days, Bright 
Nights; also New Order’s Get Ready. 
PLUS: Hear & Now: When will 
Michael Jackson's song to benefit vic- 
tims of the Sept. 11 attacks come out? 
New country star Cyndi Thomson. 


85 INTERNET 

NOAH ROBISCHON on the website 
for ABC’s Alias. PLUS: What to Surf; 
love-meister Herb Zipper. 


DEPARTMENTS 


26 THES JT Hot Spot: 
NYC's Bungalow 8; Gimme Shelter; 
Hush Puppies are back; Silver Tip 
white tea; Etch A Sketches. 


2) 


11 MAIL Michael Jackson. 


E E Oct. 16, 1987: 
Baby Jessica is rescued from a well. 
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AREYOU 
READY ue 


JACKO? 


be the undisputed “King of Pop,” but judging 
from the rabid responses to our cover story 
(#616, Sept. 21), fans are still off the wall for him. 
“You should be ashamed,” writes Mark Setlock 
of New York City. “Sure, he’s an odd duck, but 
give the guy a chance—he’s brought joy to 
many.” Steve Baker of Abingdon, Va., agrees: 


EKO 


THEKOS iid 
INSIDEHIS NEW 
VORKGONCERTS: - 
THEMUSIC AND , 
THEMAONESS! 


“The man can’t rear his head without someone 
trying to take it off.” However, Jon Thomas of 
North Babylon, N.Y., thinks otherwise: “Thank 
heavens EW has the courage to poke a few 
holes in the [Michael Jackson] hyperbole.” 


NDON QUINTON 


AFTER READING YOUR ARTICLE ON 
Michael Jackson, I felt even better about 
my decision to sell all of the Gloved One's 
CDs to make room for recent Madonna al- 
bums. It’s time that Michael grew up and 
discovered that the ’80s are over. Until he 
takes off that hat and that glove, I won't 
be compelled to give anything by the King 
of Poop, I mean Pop, the time of day. 
CHRISTINE TANASIUK 
superstiney@hotmail.com 


Kinuso, Alberta 


WANNA BE STOPPIN’ TOM SINCLAIR?! 
His biased article on Michael Jackson was 
disappointing to read. Tom clearly went 
out of his way to attack Michael. I expect 
better from EW than tabloid trash. 
CHRIS LINN 

ChrisCLinn@aol.com 

Rochester, Mich. 


“TEN YEARS AFTER. NEVERMIND.” 
ascends to a new level of social elitism. 
You would rather listen to Nirvana or 
other critically acceptable indie rock over 
current pop fare. Fine. What I don’t like is 
when you praise Nevermind as being more 
legitimate than the work of other artists. 
Musical taste is in the ear of the beholder, 
so what may be meaningful to you might 
be underwhelming to others. 

ALEX NESS 

nessalex@hotmail.com 


La Selva Beach, Calif. 


JEFF GORDINIER MAKES AN INTEREST- 
ing argument about the success of Nir- 


vana’s Nevermind. But he fails to under- 
stand the nature of the business. Each 
genre has seen its innovators spawn imita- 
torsin homage andalsoin the need to spur 
sales. Don’t fault an artist for coming late 
tothe revolution. And don’t take willful 
obscurity as asign of talent or conviction. 


| PETER RYAN 


peryteran2@hotmail.com 


Braintree, Mass. 


CORRECTION: Ben Affleck was stopped 


for speeding and posted a bond of $1,114, 


but was not jailed (News & Notes, #620, 
Oct. 12). 
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Survival School 
© Colby’s cute little brother, 
or Jerri’s male doppelgiinger? 


e Kel in 15 years—minus the 
beef jerky? =r 
e A confused, model-handsome Richard 
Hatch? 

Meet the cast of Survivor 3 
and read our weekly episode guide at 


| www.ew.com/ty. 
eet 


ENTERTAINMENT WEEKLY Welcomes reader mail. Ad- 
dress letters to ENTERTAINMENT Weekty, 1675 Broad- 


| way, New York, N.Y. 10019. E-mail can be sent to 


ew_letters@ew.com. All correspondence must include 
your name, address, and daytime telephone number. 
Letters may be edited for clarity or length. 


For reprint orders of 500 « or more, 
please call 1 
Subscription Questions? 
Call 


or visit our customer 
service website at 
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What could be better than a dream come 


Purchase a Sony DVD D 
and receive Vertical Limit, Foi 


ey 


Hidden Drags from Columbia TriStar 

Home Entertainment. In total, a $125 

value (MSRP). But act now, before this 
offer slips out of your grasp. 


Offer valid 09/13/01 to 01/12/02. For more 
details contact your local Sony retailer. 


© 2001 Sony Electronics Inc. 
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MARGHING ORDERS 


former executive at Universal 


An elite Hollywood unit is helping the 
U.S. Army play war games. by Allison 
Hope Weiner and Daniel Fierman 


S THEY WATCHED PLANES SLAM INTO THE | 
World Trade Center and the Pentagon, Ameri- 
cans said it over and over: It looked like a movie. 
Nobody could have envisioned the tragedy 
happening in real life—except perhaps the 
University of Southern California’s Institute for 


| Creative Technologies (ICT). 


Since 1999, the ICT has 
been operating as a brain trust 


for the U.S. Army, working in 


| conjunction with academics and 
| unpaid volunteers from the en- 


tertainment industry, includ- 
ing directors David Fincher 


and Spike Jonze as well as spe- | 


cial-effects gurus like Ron Cobb 
(The 6th Day). The institute, 
headed by Richard Lindheim, a 


ILLUSTRATION BY CHRISTOPH NIEMANN 


and Paramount, helps create 
virtual-reality training expe- 
riences for soldiers. (The ICT 
is operated by USC under a 
five-year, $45 million contract 
with the Army.) While terror- 
ism has long been on the ICT’s 
agenda, industryites have 
met since Sept. 11 to intensify 
their brainstorming about 
possible attack scenarios. 


Geier 
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TOM RODRIGUEZ 


COLLECTION; DE 


VERETT 


SHOOTING STAR; LAMBERT: JOHN 


FINCHER: YORAM KAHANA, 


PLAY IT FORWARD 


While USC’s Institute for Creative Technologies declined to identify all of its showbiz consultants, 
EW has confirmed a partial roster. Here’s what these industry figures bring to the table. 


DANNY BILSON 


reality game The Sims 


DAVID FINCHER 
Director 


Se7en or The Panic Room 


MARY LAMBERT 
Director 


joining The In Crowd 


Writer-director-producer 
Military credentials? Cowrote 
hero tale The Rocketeer; exec- 
produced TV’s Viper; contributed to virtual- 


Military credentials? Willing to 
beat pretty-boy actors to 
a pulp in Fight Club; no easier on thesps in 


Military credentials? Lived 
through the apocalyptic horrors of 
Pet Sematary and Pet Sematary Two before 


Gonan the Barbarian 


STEVEN E. DE SOUZA 
Writer-director-producer 
Military credentials? Wrote 

terrorism hits Die Hard and Die 
Hard 2: Die Harder—and accidental bombs 
like Hudson Hawk and Judge Dredd 


SPIKE JONZE 
Actor-director-producer-writer 
Military credentials? Played a 
doofus Gl in Three Kings; directed 
mind-bender Being John Malkovich; got 
Christopher Walken to fly (via Fatboy Slim video) 


JOHN MILIUS 
Writer-director-producer 

Military credentials? Cowrote 

the war classic Apocalypse Now; 
wrote and directed WWIII drama Red Dawn and 


DAVID ENGELBACH 
Screenwriter 

Military credentials? Penned 
revenge thriller Death Wish Il as 


well as episodes of ABC’s crafty, gadget-happy 
80s series MacGyver 


RANDAL KLEISER 
Director-writer-producer 
Military credentials? Commanded 
young troops in Grease and bare 


youngsters in The Blue Lagoon; went high-tech 
with Honey, | Blew Up the Kid 


JOSEPH ZITO 
Director-producer 

Military credentials? Oeuvre 
includes gung ho fare 


like Missing in Action, Invasion U.S.A., 
and The Red Scorpion 


Why would the military 
turn to Hollywood? While most 
details about the ICT remain 
hush-hush, Brig. Gen. Ste- 
phen Seay, commander of the 
Army’s Simulation Training 
and Instrumentation Com- 
mand, believes the program 
has real merit. “In the current 
world situation, we get called 
upon to execute a wider set of 
training challenges than ever 
before,” he says. The chief 
lure of showbiz types is sim- 
ple: “They’ve got creative, in- 
quisitive intelligence,” says 
Seay, also crediting the indus- 
try’s high-tech expertise. “We 
would like to be able to create 
what in Star Trek is called the 
holodeck—and we’re not that 
far away.” In fact, the ICT is 
developing a computer game 
with Sony that will be used as 
a military training tool, with 
a commercial version to be 
sold to the public. 

The Army is already well 
equipped with flight simulators 
and weaponry, notes an ICT 
source. “We're creating these 
environments that put soldiers 
into places where they have to 


react. Who knows better how 
to get you emotionally involved 
than creative people from the 
entertainment industry?” 

Not everyone agrees. Dale 
Dye, a military consultant for 
HBO's Band of Brothers, dis- 
misses the effort. “The creative 
community doesn’t know s--- 
from Shinola about the tech- 
nicality of how these things 
work. That’s why they come 
to me,” says Dye, who also 
advised Steven Spielberg on 


HONOR GUARD 


Saving Private Ryan. Author 
Donald M. Goldstein (At Dawn 
We Slept: The Untold Story of 
Pearl Harbor) believes the 
Army’s money could be better 
spent. “We need dollars for so 
many other things,” he says. 
“One problem with the mili- 
tary is they farm stuff out that 
they could do themselves.” 
Not surprisingly, filmmaker 
Oliver Stone thinks the military 
could learn a lot from Holly- 
wood. (Stone himself is not in- 


volved in the ICT; those who 
are had no comment.) “In the 
past, directors like [Frank] 
Capra and [John] Ford made 
films for the military, and ac- 
tors were prominent bond 
raisers,” Stone says. “It makes 
sense that Hollywood people 
would come up with very in- 
sane scenarios, but that’s what 
you need when you deal with 
people who are very smart. 
The government should be 
open.” Now more than ever. 


SINCE SEPT. 11, NBC’S THIRD WATCH HAS DEBATED 
whether it should—or could—shoot another episode. 
Producers, who use real NYC police, firefighters, and 
paramedics as extras and actors, knew many of the 
rescue workers called to ground zero; several were 
lost in the disaster. In grappling with how to proceed, 
Watch cocreators John Wells and Edward Allen Ber- 
nero came up with a two-hour special that emulates 
a renowned episode of Wells’ Vietnam medical dra- 
ma, China Beach (which wove actual vets’ stories into 
the fictional hospital unit). In Watch’s Oct. 15 tribute, 
actors introduce interviews with real-life emergency 
workers. “We've always known the people we por- 


tray are heroes,” says Skipp Sudduth, who plays a 
cop. “But we wanted to acknowledge that we under- 
stood the difference between our characters and the 
real people.” The attacks will be depicted in a future 
story line, with the Oct. 22 season premiere set on 
Sept. 10. “We wanted to get to the place where all 
of us lived the day before this happened,” Sudduth 
says, “‘a place of innocence.” —Gillian Flynn and AHW 
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Unfunny 
Business 


A political cartoonist finds his satirical 
strip banned in New York. by Karen Valby 


INCE 1999, Aaron McGruder’s COMIC STRIP 
Boondocks, which runs in over 250 news- 
papers and stars two amusingly surly African- 
American kids who live with their grandfather 


McGruder (left) began a se- 
ries of strips in response to the 
Sept. 11 attacks—including 
one that tweaked Americans’ 
“blind, unquestioning faith in 
our almost-elected leaders.” 
One week later, the strip was 
banished from New York’s 
Daily News, replaced by a 
Jumbo X-Word puzzle. 
McGruder, 27, who has won 


| praise for bringing political 


savvy and African-American 
sensibilities to a medium not 
known for either, expected 
some newspapers to nix his 
controversial strip. (Besides 
the Daily News, the only other 
paper to take action was The 
Dallas Morning News, which 
pulled two strips and then 
moved the comic to another 
part of the features section.) 


| “But this isn’t some broad ar- 


gument about the role of com- 
ic strips as much as it is about 
the control of information,” 
McGruder contends. “It’s this 


notion that in a time of crisis 


we need to be less critical of 
| our leadership that I just 
think is ass backwards.” 


“The paper feels that heavy- 
duty politics doesn’t belong in 


in a white middle-class suburb, has taken 
jokey potshots at everything from white 
paranoia to Whitney Houston. On Sept. 24, 


the funny pages and when 
the strip returns to a milder 
line, we'll reinstitute it,” says 
Daily News spokesman Ken 
Frydman. The News is, how- 
ever, continuing to run Garry 
Trudeau’s Doonesbury, which 
has also dealt with the after- 
math of Sept. 11 (the strip’s 
current plotline has Mike on 
a plane, terrified, sitting next 
to an Arab-American passen- 
ger). Trudeau, however, self- 
censored his strips the week 
of Sept. 17, pulling material 
that mocked the Bush admin- 
istration. In a statement, Tru- 
deau called his own squelched 
strips “clearly unsuitable for 
publication during a time of 
national crisis.” 

MecGruder warns that his 
comic strip won’t soon return 
to apolitical fare. “I could talk 
about Puffy, but nobody cares 
about Puffy. The whole world 
has changed and you can’t re- 
move the impact of this incident 
from any aspect of life,” he 
says. “So when I’m asked ‘Well, 
how long are you going to talk 
about this?’ it’s like being 
asked ‘How long are you going 
to talk about the world?’” m 
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I'M GOING TO STAY CYNICAL .. 
RESIST THIS BANDWAGON WAR 
MENTALITY. SURE, MY KIND MAY BE 
OBSOLETE, BUT SO WHAT? I'M FROM THE 
OLD SCHOOL. | REMEMBER WHAT THINGS 
WERE LIKE BACK IN THE DAY ... 


~ THREE, FOUR WEEKS AGO. 


SHOULD | GO GET YOUR 
WALKER, GRAMPS? 


www. boondocks.net 
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SONY. 


DREAM ON” 
The scar from the shark off Peru. 


The scar from the reefs off Baja. 


The scar from the fishing trawler off San Clemente. 


The scar from the rocks off Alaska. 


Life, they say, is in the de s the y Dic He cam* camcorder. Not 


only does Digital8 let you record high resolution digital video on affordable 8mm tape, but it 


captures stunningly crisp digital still images on Memory Stick® media. The i.LINK® (IEEE 1394)* DV < ssrailt 


Interface lets you easily transfer and edit video like never before. With St 
Stabilization System, shaky shots are all but extinct. Plus, record in total darkness with NightShot” O 
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Lux Recording S$ 1. Sony camcorders. Because when tl 
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WILL THIS BE ON THE TEST? Whitford (standing) delivers a 


n impromptu seminar on global politics 


BROKEN ‘WING’ 


The Bartlet administration takes on terrorism in 
anot-very-special episode of The West Wing. by Ken Tucker 


T’S A TESTAMENT TO 

writer-producer Aaron 

Sorkin’s ability to create 
characters people love that 
the 25 million viewers who 
tuned in to Oct. 3’s special 
preseason premiere of NBC’s 
The West Wing stuck around. 
After all, they found them- 
selves watching what one of 
the actors introduced as “a 
play” and—as if he were 
pointing vigorously toward 
the exit doors—‘“a story- 
telling aberration.” The 
episode—set up as a “lock- 
down” in the White House 


due to a suspected terrorist | 


infiltration—wasn’t much as 
drama. A good chunk of the 
hour was spent among’ a class 
of visiting students being lec- 
tured by staffers Bradley 
Whitford, Rob Lowe, Allison 
Janney, Richard Schiff, and, 
making a special guest ap- 


pearance as The President | 


Wandering By In Search Of | 
An Apple And Peanut But- | 
ter, Martin Sheen (talk about | 
a disengaged leader). We 
viewers—forced by Sorkin’s 
structure to become part of 
the class—were reprimanded 
and corrected. We were given 
an uncredited paraphrasing 
of Afghan-American writer 
Tamim Ansary’s widely dis- 
tributed editorial equating 
Afghan citizens with Jews in 
concentration camps. And 
we were counseled to do our 
part in fighting terrorists 
by “accepting more than 
one idea,” because doing so 
“makes ’em absolutely crazy,” 
an unfortunate turn of phrase 
that trivialized the profound 
viciousness—not mere crazi- 
ness—of recent events. 

Most of the time I like 


The West Wing a lot, but this 
one turned ugly a few times, 


Spencer’s chief of staff Leo 
McGarry had grilled an 
Arab-American staffer (Ajay 
Naidu) under suspicion. After 
the man’s good name was 
reestablished and, rattled, 
he returned to his work, 
Leo was made to say to this 
grown man, “Hey, kid—way 
to be back at your desk.” 
Kid? Sorkin’s condescension 
here was breathtaking. 

But its static dramaturgy 
aside, the episode was sig- 
nificant: While most of net- 
work television is busy eras- 
ing any image or line that 
might carry an allusion to 
Sept. 11, Sorkin was the 
first TV series creator to 
address terrorism directly 
in prime-time entertain- 
ment, and he proved that a 
facility for writing stirring 
speeches can, in the new 
climate in which we live, 


most notably after John | sometimes be merely facile. 


ENTERTAINMENT 


THE WEST WING ENCOURAGES YOU 
TO GIVE WHAT YOU CAN TO THE 
FOLLOWING ORGANIZATIONS 


ON THE 
MONEY 


BEFORE THE KICKOFF OF 
Oct. 3’s lecture, sorry, epi- 
sode of The West Wing, John 
Spencer stated that profits 
from the show would be do- 
nated to the New York Fire- 
fighters 9-11 Disaster Relief 
Fund and the New York Po- 
lice & Fire Widows’ & Chil- 
dren’s Benefit Fund. Fine, 
but...since when are there 
proceeds from an individual 
TV episode? NBC, whose 
parent company, GE, donated 
$10 million to the relief ef- 
fort, says it supported the 
episode, but “didn’t donate 
advertising dollars.” Sorkin 
could not be reached for 
comment, but a source at 
Warner Bros. (which pro- 
duces the show) says the 
money will come from a yet- 
to-be-calculated share of 
cable residuals, international 
sales, and broadcast syn- 
dication fees of the episode. 
That means the charities 
won’t be seeing the dough 


until at least 2004—or until | 


well into President Bartlet’s 
second term. —Scott Brown 
and Lynette Rice 
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jim mullen’s 


OTShee 


1 It seemed inappropriate to give 
people prizes for being rich and famous in the middle of a 
war. As if it’s not during peacetime. 


2 Chris Kattan plays a twit pretending 
to be a top FBI agent. But after 20 years he’s discovered. 


3 The Aussie pop duo reportedly split up. 
One will go solo, the other will be a trivia-question answer. 


4 i They’ve broken off 
their engagement. Finally ending thousands of office pools 
all across the country. 


5 Anew 
TV series about the prob- 
lems Superman had as a 
teenager. “But Mom, 
none of the really cool 
kids wear blue tights!” 


6 Thanks to 
them, there’s now serious 
talk of bringing pro foot- 
ball to Washington, again. 


7 It’s 
completely different from 
Crouching Tiger, Hidden 
Dragon. In this film the 
dragon is crouching. 
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8 A woman with amnesia ends up in a 
complete stranger’s apartment in Los Angeles. Is that what 
they call it now? Amnesia? 


9 Bruce Willis and Billy Bob Thornton play eccen- 
tric bank robbers who fall for the same woman. Ma Barker. 


10 Give him the one thing he really 
wants. Your resignation. 


a The CBS comedy was the season's first show to 
be canceled. It was stuck in a bad time slot—prime time. 


12 The host of Politically Incorrect nearly 
lost his show for saying something politically incorrect. 
And you thought that could happen only in Afghanistan. 


13 Turns out Ross is Rachel's baby’s dad. If they’re 
having sex only once a year, maybe they're secretly married. 


14 : Mick Jagger and friends will put on 
a concert to raise money for 9/11 victims. He probably won't 
be singing “Sympathy for the Devil.” 


15 She'll host Entertainment Tonight for at 


least five more years. Four years longer than the careers of 
many of the stars she reports on. 


OFC Ore ER od Sing waconont 


E ALL WANT MORE 
cops and firefighters on 
the streets, and, come 


Oct. 31, we’re go- 
ing to get them—as * 
trick-or-treaters choose 
real-life heroes over 
Spider-Man. One 
global whole- 
saler, Rubie’s 
Costume Co., Inc., 
reports a deluge of 


store orders. And though ron 1 


Wal-Mart says sales of 
patriotic costumes are 
basically flat, it has ex- i 
perienced an uptick in 
the Northeast. Smaller a 


retailers near the sites of 


% 
the Sept. 11 attacks Mims | ‘“e 
have also seen an up- (ay | 
swing in rescue-worker 
costumes. “I’ve or- | 
dered three times the amount 
I did last year,” says Jerry Am- 
broise of the Michigan- and 


New York-based Halloween, 
U.S.A. chain. “T’ve had to place 
reorders.” Soldiers and Uncle 
Sam are also popular, 
he adds. So it seems 


~* 


this year’s fright night 
won't be all that scary. 
Experts say gory 
getups and rub- 

ber masks have 

been on the wane 

for years anyway. 
The creepiest thing 
you're likely to encounter 


is a giant sponge in 
tA Aide | : 


pants—nothing new to 
fans of Nickelodeon’s 


SpongeBob Square- 
Pants. Stephen Stanley 
of costume manufac- 
@ turer Disguise Inc. also 
z notes big shipments 
= of Bob the Builder 
and Shrek (above)—the latter 
even comes with a whoopee 


cushion. —Scott Brown 


Washington Heights 


MAYBE THEY SHOULD HAVE CALLED IT PAY DAY. THOUGH 
its lead is neither traditional action hero nor comedy star, 
Denzel Washington’s cop drama Training Day set a career 
opening-weekend record for the 46-year-old actor, tak- 
ing in an arresting $22.6 million. 
The hefty sum could raise Wash- 
ington’s asking price, a reported 
$10 million plus. But will he join 
Tom Cruise and Tom Hanks in the 


$20 million club, whose only oth- 
er black member is Will Smith? 


“Both Training Day and Remember 

the Titans have opened strongly 

in so-called nonholiday periods,” 

says Oren Koules, a producer on 

: Washington’s next release, the 

hostage drama John Q. “There’s no reason why he 

shouldn’t be [earning $20 million].” Regardless, the Oscar 

winner’s club membership is on hold for now: Washington 

took a salary cut to grease the skids for the upcoming 
Finding Fish, his directorial debut. —Brian M. Raftery 


Daily news and more Mullen at www.ew.com (AOL Keyword: EW) 
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AC I Since the Oct. 2 
John (aes tribute, we know Kevin 
Spacey can sing. Seems the Oscar 
winner is also fluent in at least one 
foreign language: In K-PAX, Spacey 
speaks in a supposed alien tongue that 
he and speech coach Jessica Drake 
invented. “It’s somewhat based in Click languages and some 
African dialects,” says Spacey. “I asked Jessica to put together 
an 11- or 12-syllable word that | could say all at once.” He de- 
Clines to translate. “I can’t reveal that,” he says. “It’s better for 
the audience to come up with their own interpretation.” Filmgoers 
may find planet K-PAX’s language similar to the kooky chatter of 
Anne Heche’s alter ego Celestia. “I’ve always had a very strange 
bond with Anne Heche, and | never knew why,” notes Spacey. 
“Now it all makes sense. We’re both from K-PAX!” —William Keck 


JAMES LIPTON 
TYPICAL QUESTION 
“If heaven exists, what 
would you like to hear 
God say when you ar- 
rive at the o Peay gates?” 
IATURE PROP A pile 
“of ceiee cards 
JOR SIDELINE Published An 
Exaltation of Larks, a dictionary 
of collective nouns, in 1968 
TERVIEW E Studious 
preparation baits surprise ques- 
tions, as when he asked Geena Davis 
about the purple footprints pasted on 
her childhood bedroom ceiling. 
CROWNING AC IENT Five 
fneratie Ean nominations 


family: wife Dixie; sons Morgan, 


push the notion. “ 


man values,” 


N? Sure, he played a 


deputy mayor in City Hall and even 
Nelson Rockefeller in Cradle Will Rock. 
But how about John Cusack in the White 
House—for real? In February, Dan Carol 
of the progressive, D.C.-based Carol/ 
Trevelyan Strategy Group launched a 
website (cusackforpresident.com) to 


People have seen him 


grow and struggle, he’s just got Every- 


explains Carol, who even 


peddles T-shirts featuring the campaign logo (below). The erst- 


while Lloyd Dobler is more ambivalent about the dare-to-be- 


great situation. “ 


It’s best to let that one go,’ 


’ demurs the left- 


leaning Cusack, who says he’s not qualified to be the chief exec. 


But Serendipity director Peter Chelsom begs to differ: “ 


He's quite 


political, he’s very committed, he’s very sincere. People relate to 


him, and he’s extremely accessible.” Costar John Corbett says 


the actor has his vote. And Serendipity \ 


love interest Kate Beck- 
insale clearly admires Cu- 
“Tt’s 
always good to have a cute 


sack’s, uh, credentials: 


president.” —Clarissa Cruz 


Bravo airs Inside the Actors Studio’s 100th interview Oct. 14. Will Martin 
Short’s Comedy Central yakfest last as long? You decide. —Sunny Lee 


JIMINY GLICK 


“What do you think 
about what | just said 
to you?” 
SIGNATURE PROP A 
pile of crackers 


AJOF (E Claims to have 
once appeared on Barnaby Jones 
INTERVIE E Poor plan- 
ning—and ignorance—hegets 
surprise questions, as when he 
asked Dharma & Greg’s Jenna 
Elfman if she was in Jaws; cram- 


ming jelly beans into his mouth. 


HIEVEME 


His 


, :0V 


Mason, Matthew, and Modine 


«<random quote 


“| don’t think | need any 
PRS. Did you see that git?” 


OM CAV H (Ed) on having to sauce costar Julie awed 


| 
| 
| 
| 


ILLUSTRATION BY DAVID COWLES 


BURNING 
QUESTION 


Q Bandits’ robbers Billy Bob Thornton 
and Bruce Willis (above) force bankers 
to turn window shades to give cops the 
“all clear.” Do banks have such signals? 
A Yep. The ever-changing signals, 
which can be as simple as turning on a 
lamp, are standard, says Art Kniffen of 
Southern Commercial Bank in St. Louis. 
The first employee to arrive activates 
the signal; if there’s a problem, law en- 
forcement investigates, says FBI rep 
Gary Johnson. But can crooks outwit 
the system as in the movie? Banks plan 
for many contingencies. “You've got all 
sorts of signals and counter-signals,” 
Kniffen says, “whatever you can do to 
foil the bad guys.” And smoke out the 
bandits. —Kelly Woo (Submit your 
queries to BurningQuestions@ew.com) 
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What will you do with your battery now that your watch doesn't need one? 
The Citizen Eco-Drive Elektra. Light recharges it. Any light. Every light. It’s that simple. 
This beautiful. Technologically advanced. Classically designed. 
AND IT NEVER NEEDS A BATTERY. 
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The New Michael RichsrRS Show 


Richards tries again— his time 9S 
Kriimler’ 9m o// now Cif, pot totally 
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SPLITS Misty, water- 
colored memories: Minnie 
Driver (Beautiful), 31, and 
Streisand stepson Josh Brolin 
(Hollow Man), 33, have ended 
their five-month engagement. 
Her spokeswoman Calls the de- 
cision “mutual and amicable.” 


Q COURTS | just called to say 
Ni | sued you. On Oct. 4, 
wardrobe assistant Angela 
McAfee filed suit against 
ex-boyfriend Stevie Wonder, 51, 
for allegedly breaking an 
agreement to share income he 
had earned during their five- 
year relationship, which ended 
in February. McAfee, who also 
accuses Wonder of being a 
“sexual predator” who infected 
her with genital herpes, is 
seeking at least $34 million in 
damages. Wonder’s attorney 
denies McAfee’s claims, adding 
that the R&B legend “does not 
have herpes.”... On Oct. 8, 
Jamiroquai singer Jason Kay, 
31, pleaded not guilty in London 
to common assault and crimi- 
nal damages. He’s accused of 
attacking a photographer and 
destroying his equipment in 


April. A trial date hasn’t been 
set.... She gave ’em something to 
talk about: On Oct. 2, rocker 
Bonnie Raitt, 51, pleaded guilty in 
Glendale Heights, Ill., to tres- 
passing charges stemming from 
a July 25 anti-logging protest 
she staged with 16 others. Raitt 
was fined $150 and sentenced to 
90 days’ court supervision. 


ANNOUNCEMENTS Actress 
4 Sharon Stone, 43, was re- 
leased from a San Francisco 
hospital Oct. 7 after treatment 
for a brain hemorrhage. Ina 
statement, Stone’s doctor said 
the actress is “completely intact 
neurologically” and is expected 
to fully recover.... Right-wing 
radio host Rush Limbaugh, 50, 
revealed Oct. 8 that he’s gone 
deaf. Limbaugh, whose contract 
keeps him on the airwaves 
through 2009 for a reported 
$285 million, said he’s lost all 
hearing in his left ear and 80 
percent in his right. He did not 
give a cause for the disability. 


DEATHS Washington Post 
editorial cartoonist Herb 
Block (known as Herblock), 91, 


whose pointed drawings earned 
him three individual Pulitzers 
and the consternation of politi- 
cians from Joseph McCarthy to 
Bill Clinton, of pneumonia, Oct. 
7, in Washington, D.C.... Afghan 
filmmaker Jawed Wassel, 42, 
whose upcoming Firedancer 
chronicles his flight from his 
homeland during the 1979 Soviet 
invasion, was found dismem- 
bered Oct. 5, in Bethpage, N.Y. 
Firedancer producer Nathan 
Powell, 38, was charged with 
second-degree murder in the 
crime. Police told reporters 
Powell allegedly became en- 
raged when Wassel asked him to 
take less of the film’s profits.... 
Cartoonist George Gately, 72, 
whose Heathcliff began its 
newspaper run in 1973, ofa 
heart attack, Sept. 30, in Ridge- 
wood, N.J.... Actress Gloria 
Foster, 64, best known as the 
Oracle in The Matrix, of 
complications from diabetes, 
Sept. 29, in New York. An 
esteemed stage star, Foster 
dazzled critics in 1964, play- 
ing 27 different characters in 
Off Broadway’s In White 
America. —Nicholas Fonseca 
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BUY A SAMSUNG DVD PLAYER AND 


GET THESE 3 DVD MOVIES FREE (ey mai.) 
GET 3 DVD MOVIES FREE BY MAIL. yt A WHEN YOU BUY A SAMSUNG DVD PLAYER a 


NAME 


xxx A TRIPLE FEATURE*** 


Austin Powers: The Say Who Shagged Me™; | | ADDRESS APT #_ 
Gone With the Wind; Any Given Sunday 
Here's how to get your 3 free DVD movies: CITY STATE zIP 
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Buy a Samsung DVD player 
fy from Sept. Is through Oct. 31s 
and you'll not only enjoy great | 
Samsung picture quality, 1 
you'll get a triple feature for free! Just mail {  send:a) This completed mail-in offer form. 
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Buy: A Samsung DVD player between 9/1/01 - 10/31/01 


we'll send you these 3 great DVDs from C) The ORIGINAL UPC bar code for the DVD player (located on packing box; P.O. Box 410435 
Warner Home Video. To find a store near 
you that carries Samsung DVD players, just 
visit www.samsungusa.com/DVD today. 


copies will not be accepted). 
d) ADDED BONUS. Send in the product registration card and receive El Paso, TX 88541-0435 
a three month extension on your warranty. 1-800-447-5384 
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HOME ENTERTAINMENT 


Bungalow 8 THE BUZZ 
Movie stars, models, and artists mix at this 
exclusive enclave in Manhattan’s Chelsea 
area. NAME GAME The brainchild of NYC 
nightlife ezar/Lot 61 owner Amy Sacco, 


this “Sunset Boulevard luxe” lounge was 
inspired by the Beverly Hills Hotel’s infa- 
mous Bungalow 8—favored hideaway of 
such Hollywood legends as Howard Baghes 
and Marilyn Monroe. ROOM SERVICE 
“It’s funny and campy,” says Sacco. “Each 
table is like going to your own room.” That 


“room” is equipped 
with a cordless 
phone, minibar, and 
board games. Noc- 
turnal animals can 
also stock up at the 
gift shop (bath- 
robes, slippers, and 
other overnight es- 
sentials), nosh on 
delicacies (scrambled 
eggs with caviar, 
anyone?), and even 
order takeout. Feel 
like partying in the 
Hamptons? The con- 
cierge will book a 
helicopter flight (from the nearby helipad). 
If you'd rather stay home, he can arrange 
limo service, spa treatments, and instant 
access to the city’s other coveted clubs. 
CL > TO FAME Kevin Spacey, Benicio 
Del Toro, Jude Law, Julia Roberts, and 
Bruce Willis have been among the revelers. 


Since its opening in May, Bungalow 8 has 
also hosted bashes for Jay-Z, P. Diddy, and 


ROPE 


the new thriller Joy Ride. VELVET 
With a maximum capacity of 100, expect 
a tough door—that is, unless you're a pri- 
-carrying VIP. —Alice M. Lee 


vate “key’ 


y JitLi.f Lae 
Crooner’s ranch! 4 BR, 
6 oA Gaiifornia spread 
PRICE $2.9 million 
Backstreet Boy Nick 
Carter is no longer home on the range. 
The pop idol has sold the Santa Ynez 
ranch near Santa Barbara that he 
purchased in 1999, reportedly for his 
family. (His parents also own a home in 
Palos Verdes, a beach community just 
south of Los Angeles.) Built in 1992, the 
10,000-square-foot home sits on 101 
pastoral acres and offers a host of 
amenities, including a separate guest 
house, bar, pool, tennis court, man- 
made lake, and lots and lots of room to 
roam. Also, count Noah Wyle among the 
neighbors—he bought his nearby ranch 
from Bo Derek in 1999, Carter appar- 
ently got rid of the property because 
he spends so much time on the road 
touring with his band. Guess he wants 
it that way. —Tricia Johnson 


Ht Are Hush Puppies out 
of the doghouse...again? After a multi- 


colored mid-'90s renaissance, the formerly 


the closet. But with traditional being the 
fall buzzword, Puppies are once again hot 
to trot—and in styles like slides and pumps 
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dweeby, drab shoes were shoved back into | 


. . f 
and fabrics from suede 


to shearling. Credit 
some of this to crafty 
product placement: 
They'll appear on The 
Ellen Show, Will & 
Grace, The Education 
of Max Bickford, 
Friends, Dharma & 
Greg, the Dawson’s 


“THE EDUCATION OF MAX BICKFORD’ 


kids, and even The King of Queens. And 


with those on the cutting edge: Models 
for designer Francis Hendy, known for 


“THE ELLEN SHOW’ 


outfitting LL Cool J and Missy Elliott, hit the 


there’s no denying their popularity | catwalk in Hush Puppies during Fashion 


Week in New York City. Can an Earth Shoe 
comeback be far behind? —Lynn Harris 
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ORIGINS: PHOTOGRAPH BY ANTHONY VERDE; VIDEO MUSIC AWARDS: FRANK MICELOTTA/IMAGEDIRECT 


if B t | “It’s doing really well—the demand is high,” 
ed ar y If you thought tea was just | says one Origins spokeswoman. Found 


for sipping, think again. First, green tea was | only in China a few days out of the year, the 


infused into everything from facial washes | Silver Tip is “not a gener- 

to mudpacks. Now, Ori- gg. ie strain of white tea; it’s 

gins (whose celebrity , a \ very specific,” says Origins’ 

following includes Brit- | ©. VP of worldwide marketing 
I 


ney Spears, Jennifer = |” ye Roberta Weiss, noting that 
Lopez, Kristin Davis, | | the potion supposedly con- 
and Kelly Ripa) is uti- | 1ORIGIN5| tains three times more an- 
lizing the rare and tioxidants than green tea. 
expensive Silver Tip 5; “In ancient China,” adds 
white tea in its Per- Weiss, “only royalty was al- 
fect World White Tea 
Skin Guardian. And 
according to the com- 
pany, it’s been fly- 
ing off the shelves. 


A/|Perfect World® 
Silver Tip White Tea a 


For one 10x, secring 


lowed to drink it because it 
was thought to be the elixir 
of immortality.” Sounds 
EB Whreces un ewer, like skin has found its 
e200" Shangri-la. —Sunny Lee >, WINNER OF 4 ACADEMY AWARDS (2000 
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he hrpvelonr Riiiledir ane 7. 
of the Chrysler Building and the 


Williamsburg clock tower sold 


re “49M nach hit an onic vv 
for $120 each, but an epic 


Fels Ar rant f icics 
of the Brooklyn Bridge 


It’ f) sidentally erased when it fell 
h) d rdW They’ve been around | wall mount I,” sé 


doodlers are still drawir 


tention. Am 
nated the ste 


at MTV’s Video Music Awards (above), 


8 ’N Sync’s number 


with Michael Jackson himself popping 


ut & wae fan havand anvthind we were 
out. “It was far beyond anything we were 


expecting,” says Larry Killgallon, presi 
dent of Etch A Sketch manufacturer Ohio 
Art, about the MTV spot. Partly < 


a re- 
sult of the VMAs—which featured mini 
Etch A Sketches in guests’ goody bags— 


the company expects sales to increase 


FIVE MINUTES AGO 


Your 40s Your 30s Your 20s 
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www.crouchingtiger.com 
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It’s hot, it’s 
sexy, it’s kinda 
funny. Would 
you believe it’s 


STAR TREK? 
Hop on board 
and we'll 

show you how 
ENTERPRISE 
is shaking 

up the sci-fi 
universe. 


by DAN 
SNIERSON 
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BAKULA TO THE FUTURE The former Quantum Leap star is eager for non-Trekkers to give the prequel a spin 


EFORE THE SPARK 
hits the wall, you 
might want to take a 
few steps back so you 
don’t get flying de- 
bris in your eyes.” @ 
That’s the friendly ad- 
vice a reporter gets as 
he steps onto Stage 18 of L.A.’s Paramount 
lot, home to UPN’s new Star Trek prequel, 
Enterprise. Several cast members—Scott 
Bakula (gung-ho Capt. Jonathan Archer), Jo- 
lene Blalock (icy Vulcan science officer T’Pol), 
Dominic Keating (uptight tactical officer Mal- 
colm Reed), and John Billingsley (eccentric Dr. 
Phlox)—are rehearsing a scene in which 


they're trapped in a smoky cargo 
bay, engaged in a futuristic gunfight. 

“Okay, so it’s spark, spark, and 
duck behind here,” explains direc- 
tor LeVar Burton (of Star Trek: 
The Next Generation fame), mim- 
icking the action. The room quiets, 
the actors take their marks, 
and...inaction! 

“T thought we decided that 
‘stun’ doesn’t spark,” says Bakula. 
“But we sparked here. So what 
does ‘stun’ do?” Given that this is 
unfamiliar technology to the gang, 
a discussion about phase-pistol 
emissions ensues. “Well,” Keating 
finally suggests with furrowed 
brow, “T think it gets rid of un- 
wanted hair.” 

And if the last few weeks are 
any indication, it can also lift a 
straggling network out of the in- 
tergalactic crapper. The Sept. 26 
debut of Enterprise—the fifth 
Star Trek series in 35 years—was 
a space ace in the hole, beaming 
up a stellar 12.5 million viewers. 
How earth-shattering an event 
was that for UPN? Let’s just say 
there were slightly more un- 
corked champagne bottles lying 
around than after the premiere of 
Homeboys in Outer Space. In fact, you’d have to time- 
warp back to 1995—for the unveiling of Star Trek: Voy- 
ager—to see numbers bubblier than that. “It’s a reenergiz- 
ing of the franchise,” proclaims UPN chief Dean Valentine. 
“The battery power was still there and it was working fine, 
but this completely turbocharged it.” 

Even juicier than the ratings, though, is the prospect 
that Enterprise could actually shape-shift the aging Trek 
franchise into a more mainstream success (currently, En- 
terprise is the season’s top-rated freshman drama among 
18- to 49-year-olds), pulling in the kind of folks who don’t 
own Federation-issue bedsheets. It’s far from coincidence 
that the Trek overlords decided to drop two of the most 
hallowed words in sci-fi from the show’s title. “I didn’t 
want this to be Star Trek: The Next Thing,” sums up En- 
terprise cocreator Rick Berman. “I wasn’t going to just 
create another spaceship and put another crew on it. I 
couldn’t do it. I knew the fans had enough, and I knew that 
we all had enough. We had to do something dramatically 
different in as many ways as possible.” Just how different? 
Let us count those ways: 
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Car insurance 
with no State Farm Agent? 
Now that scares me. 
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Kerry Klimecki 


As you can see, tower maintenance man Kerry Klimecki doesn’t have a fear of heights. He does, however, have a fear 


of any kind of car insurance that doesn’t come with a State Farm Agent. Want to play it safe with your car insurance? 


Be like Kerry, and go with the helpful service and competitive rates you get with a State Farm Agent. 


STATE FARM 


Like a good neighbor, State Farm is there: |e 


State Farm Mutual Automobile Insurance Company (not in NJ) * Home Office: Bloomington, Illinois + Statefarm.com™ +» AOL Keyword: State Farm \@iamuaaenmt 


1: MICHAEL YARISH; 2: RON TOM 


It takes a quantum leap away from Trek geek-ology. Are 
you the kind of person who thinks the words Star Trek sound 
more intimidating than a Limp Bizkit mosh pit? Before you 
run screaming from the galaxy (or at least this article), there’s 
a guy sitting in the captain’s chair who has a few words of en- 
couragement for you. “It’s me! There's a familiar face here!” 
says Bakula, 47, who is personally offering to ease you into the 
series. “It’s like, ‘Well, Scott will hold our hand. Come on, it’s 
Noah! Everybody 
get on the ark and 
we’re going to be 
fine.’” The Trek pro- 
ducers were certain- 
ly quick to jump on 
Bakula’s bandwag- 
on—though they in- 
sist the idea of helm- 
ing the ship with an 
established TV star 
(Bakula anchored 
NBC's 1989-93 time- 
tripping drama 
Quantum Leap) was 
not the motivating 
factor. “I was looking 
for somebody who 
had that kind of Sam 
Shepard, Right Stuff 
quality and Han Solo 
fly-boy quality,” Ber- 
man explains. “If you 
take those two im- 
ages and marry them 
together, you get 
something that’s 
pretty damn close to 
Scott Bakula. And 
he’s got that boyish 
charm. You'd be 
hard-pressed to find 
a woman who didn’t 
find him attractive.” 

It certainly didn’t 
take long for the cast—which also includes enthusiastic en- 
sign Travis Mayweather (Anthony Montgomery), jittery 
translator Hoshi Sato (Linda Park), and naive engineer Trip 
Tucker (Connor Trinneer)—to warm up to their new leader. 
“We had three days in which we had to wear these [40-pound- 
plus] space suits,” recounts Billingsley. “On the last shot of 
the third day, he’s got to run, turn around, and fire his pistol. 
We finish. ‘That’s a wrap, great, everybody go home.’ And 
Scott says, ‘Wait a second—I think I can draw it from my hol- 
ster a little more smoothly.’ And I’m like, ‘I’m going to kill 
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SEVEN OF CANINE “It grounds the series in 
humanity,” says Bakula, (1) on deck and (2) 
eyeing an alien, of (3) Enterprise mascot Porthos 


you, but the bigger part of me was like, ‘That is the captain.” 

And this new captain promises not to steer you straight into 
a fearsome black hole of complex Trek mythology. Remember, 
this show is a prequel, taking place more than a century be- 
fore Kirk & Co. blasted off. “I keep telling everybody that you 
don’t need to know anything,” says Bakula. “Star Trek can be 
daunting in that it’s 35 years and it’s the history of this and 
that. And now we're starting from scratch. You don’t need to 
have this big dictio- 
nary to back up 
everything happen- 
ing on the screen.” 
(That goes for the ac- 
tors, too: “Word is 
there’s a [Trek] bible 
out there,” shrugs 
Trinneer. “I’ve never 
seen it.”) While the 
show’s scribes are 
busy inventing histo- 
ry, they’re also taking 
this opportunity to 
excise some of those 
famously unwieldy 
jargon-littered expo- 
sitions. “We're trying 
to scale it back by 80 
percent,” says E’nter- 
prise cocreator Bran- 
non Braga, a veteran 
Trek writer-producer. 
“What I don’t want 
to do is rely on tech- 
nobabble to solve a 
problem. You can’t let 
a plot denouement in- 
volve strange terms 
that no one under- 
stands. It’s not inter- 
esting and it’s not sat- 
isfying. Hopefully, 
people will be talking 
more normally.” 

So that would explain the sudden emergence of phrases 
like “son of a bitch” and “knock you on your ass” in the nor- 
mally hyper-sanitary franchise. “[It makes] the show seem 
more realistic,” says Braga. “Some people were offended by 
the expletives, though they were very tame by most stan- 
dards.” Die-hard fans were also miffed by Enterprise’s open- 
ing theme music, “Faith of the Heart,” which forgoes a 
sweeping orchestral score for a schmaltzy pop tune with— 
gasp!—lyrics. “I wouldn’t approve of this soft-rock garbage 
for a family sitcom 10 years ago,” huffed one Trek message 
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board post, “much less for a new 2001 ST 
series.” Well, at least the nitpickiness of 
the fans hasn’t changed. 


It’s sexier (as in, Is that a photon tor- 
pedo in your space pants or are you just 
happy to see me?). If you were to compile 
a list of adjectives to describe recent Star 
Treks, sexy would get a stiff neck from 
looking all the way up at gear-heady, so- 
cially responsible, and antiseptic. But 
Enterprise’s premiere episode revealed 
that producers had slipped a few Viagra 
pills into the ol’ warp drive: Witness a 
scene featuring butterfly-eating identical- 
twin alien babes (wearing nothing but la- 
tex paint!). Stick your eyeballs back in 
their sockets after a skin-heavy deconta- 
mination chamber liaison between Trip 
and T’Pol. (“I had to shave my chest and 
all that stuff,” admits Trinneer. “Never 
done that before.”) And holy holodeck— 
why are we seeing the captain unwinding 
in his quarters...in his underpants? 
(Maybe it’s for the same reason that an 
Enterprise story idea board hanging in 
Braga’s office contains the term Tri-sew- 
uals.) “We learned from Seven of Nine 
that Star Trek could use a little sensuali- 
ty,” says Braga, referencing Jeri Ryan’s 
Borg-turned-babe whom Voyager intro- 
duced in season 3. “I wouldn’t say sex 
per se. It’s not like the crew is going to 
be off boffing one another. But sensuali- 
ty? You'd better believe it.” 

Oh, we're believers. For those of you 
who've been living in another solar sys- 
tem, Enterprise has scored another Sey- 
en of Nine (actually, some say she’s even 
closer to their idea of a perfect 10). Intro- 
ducing Jolene Blalock, a 26-year-old model- 
turned-actress who's already transformed 
the austere T’Pol into the best-looking 
Vulcan this space quadrant has ever wit- 
nessed. An old-school Trek devotee— 
“Spock was so cool,” she coos—Blalock 
turned down two requests to try on the 
pointy ears and bowl-cut wig before final- 
ly agreeing to audition. “I thought it was 
going to be just another Deep Space Nine 
or Voyager or something along those 
lines,” explains Blalock, whose previous 
credits include appearances on CSJ and 


AND YOU THOUGHT EARTH GIRLS WERE 
EASY Trip and T’Pol decontaminate nicely 


JAG. “My agent sat me down, we had a 
little powwow, and he said, ‘You know 
what? I suggest you read the script.’ 
And I took it home, I got the premise, 
found out it was a prequel, found out she 
was a Vulcan, and was sold.” The third 
time was apparently the charm for the 
producers as well. “She’s obviously very 
beautiful,” says Braga, “but she had an 
otherwordly quality when she came in to 
read. She seemed kind of...alien. She 
had very interesting eyes. It was weird. 
Beautiful, but kind of odd. That’s what 
you look for in an alien.” 

And—quelle coincidence!—she hap- 
pens to fit quite nicely into that catsuit. 
(“What could be more comfortable—it’s 
like long johns,” she says. “I’m not go- 
ing to say leotards, because that would 
be a fashion faux pas.”) She’s also not 
too shabby at executing that whole 
Vulcan neck pinch thing (which this re- 
porter bravely experienced firsthand). 
“Jolene’s really good—she’s not just eye 
candy,” observes Keating. “She’s quite 
aware that she'll probably be the break- 
out star of the show.” She’s already one 
of the most ogled women on the Inter- 
net. “I have no control over that,” she 
says. “Physicality is physicality and I 
can only use it to empower me. I am 
woman. I can’t hide that.” 

Fair enough, Jolene, but are you pre- 
pared to fend off that legion of Trekkers 
whose phasers are already set to hot- 
and-bothered? “My people made me 
change my phone number and my ad- 
dress,” she says with a nervous laugh. 


It’s not alien to human nature. (Yes, 
this time their uniforms even have 
pockets.) Before Trek mastermind Gene 
Roddenberry died in 1991, he issued an 
edict barring conflict between earthlings 
in his series. It was a noble move, a pre- 
cious hope that we could evolve past pet- 
ty emotions. It was also a friggin’ story- 
telling nightmare. Without that essential 
drama, Trek at times became sterile, 
strained, almost too enlightened. “We 
were getting ourselves into the cookie- 
cutter Starfleet-perfect human being for- 
mat a little too much,” says Berman. “I 
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wanted characters who would react in the same 
way you or I would.” Hello ingenious solution: By 
positioning Enterprise just 150 years in the fu- 
ture, rather than in the 24th century, the Trek 
producers were able to bypass those restrictions 
and craft an utterly fallible crew of green (as in 
inexperienced, not Martian) space pioneers who 
are both thrilled and chilled by the prospect of 
meeting alien races. “There’s a great romance to 
the first explorers going out there,” says Bakula. 
“Tt’s exciting, it’s frightening, it’s awe-inspiring. 
It’s not ‘been there, done that.’ It’s much more 
about what’s around the corner, that curiosity.” 

Turns out what’s around that corner is refresh- 
ingly relatable territory for early-21st-century 
humanoids. The crew frequently references 
places like San Francisco and Oklahoma. When 
Trip disembarks on a strange planet, he brings his 
camera along to capture any freaky critters. Uni- 
forms are modern-looking NASA jumpsuits as 
opposed to tight spandex. And the characters 
themselves are cut from a more familiar cloth, es- 
pecially Archer. “He’s closer to Kirk than the oth- 
ers,” notes Bakula. “He bleeds. He gets hurt, he 
makes mistakes, and he gets dirty. And he’s in 
there, mixing it up.... The captains on the other 
ships, they’ve been there; they’ve traveled. But 
it’s a new thing for us. The first Klingon we see, I 
look at his feet because it’s like, ‘What is that 
thing growing out of the top of his foot?’” 

“We have no space etiquette,” adds Keating. “I 
guess the show is less PC. It’s not quite so liberal bleeding 
heart, you know, walk in peace. We're not going into outer space 
with a complete Gandhi-loincloth approach. We'll fire first. Just 
this afternoon [while filming], I fired first. We don’t wait to be 
hit upon. You look at me funny and I’m gonna f--- you up.” 

Don’t worry, these guys exhibit a softer side as well. For 
example, they’ve even brought a cuddly beagle named 
Porthos along for the ride! “I loved that,” says Bakula. 
“Whatever you think of this Star Trek, it breaks the mold. 
Throw a dog on there, you couldn’t have a more human 
thing going on.... And he’s the cutest dog in the wor— I 
guess you could say in the entire galaxy.” He might want to 
be careful about how much screen time the little pooch gets, 
however. “When I talked to my folks the night [of the de- 
but],” says Trinneer, “they said, ‘The dog’s a hit.’ And I said, 
‘What do you mean, the dog’s a hit?’” He shakes his head. 
“Everybody loves the dog.” 


20se. Did you hear the one 
about the rabbi, the Tribble, a the Seta No, you didn’t. 
That’s because Trek has traditionally boasted about as many 
yuks as The Weather Channel. “We're trying to make the 


It’s actually funny...on pus 


ALIEN NOTION “Beautiful, but kind of odd,” says cocreator Braga of the qualities 
that made Blalock the Spock-on choice to portray Vulcan T’Pol (inset) 


show funnier out of the gate,” says Braga. “The way we ap- 
proached humor in the past, we would occasionally do the 


funny episode. But there was always kind of a visceral feel- 


ing that the show was not inherently humorous. It was very 
serious, a somewhat brooding kind of thing. We wanted to 
create a show that would have organic humor every single 
week, humor that didn’t feel forced.” To that end, keep an 
eye on Trip, a sarcastic dude from the Florida Keys who's a 
gifted engineer but a high-level fish-out-of- water when it 
comes to interspecies relations. “I don’t think I would have 
been cast on Voyager,” notes Trinneer. “I was talking to 
somebody at the beginning of this series and they said, 
‘How’s it going?’ And I said, ‘I think the tone’s a little dif- 
ferent, because if it’s not, I’m going to suck.’” Chuckles 
Berman: “My favorite lne—the shuttle craft lands, and as 
the dog runs out of the craft into the woods, Trip looks up 
and goes, ‘Where no dog has gone before.’ And the dog is 
running right for a tree.” Granted, it’s not quite Seinfeld— 
nor should it try to be—but, e’mon, if you can’t laugh at 
deep-space dog wee-wee, what can you laugh at? m 


More television news at www.ew.com (AOL Keyword: EW) 
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The Hughes Brothers 
And Johnny Depp 
Resurrect the Menace 
To Victorian Society 
In the Ripper Shocker 


FROM HELL 
by Benjamin ovetkey 
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RAGUE IS SUFFERING FROM A SEVERE SHORTAGE OF HORSE MANURE. YOU CAN 
find just about everything else you’d need to mount a major Hollywood production in 
this snow globe of a city filled with fairy-tale castles and storybook spires—even if your 
movie happens to be set in the more pungent alleyways of 19th-centurry London—but 
forget about horse manure. ® “We've tried everything,” says one of the Hughes broth- 
ers (Albert, to be precise, but Allen is right next to him, nodding), complaining about 
the lack of fresh set dressing. “We even put the horses in diapers, in case, you know, 
something happened. But nothing. The s--- is not hitting the fan.” Not yet, anyway— 
although with the Hughes brothers, it’s usually only a matter of time. © What the out- 
spoken 29-year-old twins are doing in Prague—aside from putting Pampers on 
ponies—is shooting From Hell, their first major feature since 1995’s Dead Presidents 


and only their third film since they debuted nearly a 
decade ago with the blistering gangsta drama Menace IJ 
Society. An atmospheric whodunit about the hunt for Jack 
the Ripper, it stars Johnny Depp as an opium-smoking, 
absinthe-sipping Scotland Yard inspector named Abber- 
line (who has crime-solving visions when he’s high), Robbie 
Coltrane as Godley, his Shakespeare-spouting deputy, and 
Heather Graham as Mary Kelly, a beautiful streetwalker 
who finds herself on the Ripper’s to-do-in list. 

In other words, it’s exactly the sort of tale from the ghetto 
the brothers are always telling, packed with slimy pimps, 
corrupt cops, and ran- 
dom acts of mayhem. 
Except this time the 
ghetto is Whitechapel, 
the drive-bys are com- 
mitted with a horse- 
drawn carriage, and 
the violence—which 
somehow manages to 
be both less graphic 
and more gory than in 
their previous films— 
might not be so ran- 
dom. Another differ- 
ence: There isn’t a 
single black person on 
screen, which may 
prove to be the biggest 
shock of all. 

“People get freaked 
out that we’re doing this,” says Allen, escorting a visitor into 
the massive replica of Whitechapel that’s been erected on the 
outskirts of Prague. “They get all offended. They think we’re 
doing some sort of Merchant Ivory period piece.” Albert fin- 
ishes his brother’s thought: “Which is why we did it. There’s 
this conception out there that we only do a certain kind of 
film—a shoot-’em-up Negro type of movie—so we decided to 
go for something different.” 


HELL ON EARTH (1) Graham 
hits the streets; (2) Depp finds 
a clue and (3) takes a mind trip 
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First, though, they'll have to get their manure together. 
“We only have a limited amount,” Albert says, explaining 
their stopgap solution to the shortage. “So we just keep mov- 
ing the same stuff around the set. People in the theaters 
won't notice—unless they’re looking really hard—but it’s the 
same s--- in every scene.” 


AT FIRST GLIMPSE, FROM HELL’S ERSATZ WHITECHAPEL 
isn’t much to look at. After a 20-minute drive into the sub- 
urbs of Prague, you take a sharp turn up a semi-paved road 
where looming in an open field is...a hangar-size soundstage 
slapped together from 
what seems like a pile 
of muddy, uneven lum- 
ber. “It’s shoddy con- 
struction,” apologizes 
Allen, ducking into 
what turns out to be 
a narrow entrance to 
the giant heap. “They 
don’t have unions in 
this part of Europe, so 
it’s very unsafe.” 

All of which makes 
what’s inside even 
more startling: an as- 
tonishingly convincing 
facsimile of the Lon- 
don streets where, in 
1888, Jack the Ripper 
became the world’s 
first famous serial killer by viciously slaying and filleting at 
least five prostitutes. The cavernous structure is filled with 
dark alleys (built from genuine antique cobblestones), grimy 
factories, even a partial double of St. Paul’s Cathedral (its 
dome will be digitally added to the film later). There are (dia- 
perless) horses, trained rats, and dozens of authentically 
garbed and grubby actors, including a decidedly ungrubby 
(and newly redheaded) Graham, who’s about to film a scene 
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in which she gets accosted in one of those dark alleyways. 

“Their attention to detail is shocking,” observes Depp, 
who knows a shocking detail or two himself (an amateur 
Ripperologist, he claims to have read “two thirds” of every- 
thing ever written on the killer). “I was doing a scene where 
I put pennies on one of the victims’ eyes and they stopped 
filming because they knew something was wrong. One of the 
bricks on the street was out of place or piece of wood was 
missing or something. They remembered every detail from 
the original crime reports and wanted to get 
everything exactly right.” 

Actually, not all of those details come from an- 
tique crime reports. Many, in fact, are lifted from 
the pages of what may be the most scholarly 
work of Ripperology ever published, at least in 
comic book form: Alan Moore and Eddie Camp- 
bell’s popular graphic novel From Hell, a 500-plus- 
page (with annotations) slab of speculative his- 
tory chockful of bottomless government cover-ups 
and religious conspiracies. 

A script (by The Road Warvior’s Terry Hayes) 
based on the comic had been shuttling around 
Hollywood for years—at one point Disney was 
considering making it, with Mel Gibson rumored 
to direct—until it eventually landed at Twentieth 
Century Fox. At the time, the Hughes brothers 
had been talking to the studio about directing 
Planet of the Apes—they’d even met with Stan 
Winston to discuss the makeup—but ended up 
losing the film to Tim Burton. “{The original] 
movie is about race in America,” Albert says. 
“That’s what we wanted to do with the remake.” Fox, appar- 
ently looking for a more Happy Meal-friendly Apes, gave the 
brothers Hell instead. 

Other opportunities had arisen over the past six years— 
Disney, for one, courted the Hugheses for Con Air, and the 
brothers eventually did take some time to shoot the docu- 
mentary American Pimp—but otherwise they weren’t in- 
terested. “We were pretty burnt out after Dead Presidents,” 
Allen says. “We decided to take a year off. And then one year 
became five.” Descending into Hell, though, was too irre- 
sistible an invitation to decline. “We saw an episode about 
Jack the Ripper on Jn Search of with Leonard Nimoy,” Allen 
says of the moment he and Albert first learned of the grisly 
murders as kids growing up in Detroit. “It scared the s-- out 
of us. So we were always interested in the material.” Also, 
Albert adds, “we wanted to do a movie that would make peo- 
ple talk about us as filmmakers, period, not as black film- 
makers.” After all, he points out, “nobody calls Francis Ford 
Coppola an Jtalian director.” 

Naturally, the brothers originally thought of shooting the 
film in London, on the very streets where the Ripper once 
killed. “But it’s just not possible to reproduce London as it 
was then in London as it is now,” Albert says. So they chose 
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Prague, a city that resembles London about as much as it 
does Honolulu but which had other irresistible charms—like 
cheap labor. Building a fake London in the Czech Republic 
required only $1.5 million of the film’s $35 million budget, as 
compared with the $8 million it would have cost to construct 
it back home in Los Angeles. “And in L.A.,” Albert notes, 
“the cobblestones would have been rubber.” 

Still, Prague isn’t perfect. For one thing, there’s the weath- 
er. Even now, in mid-June, the temperature drops so low at 


NEW JACK CITY (1) The Ripper shadows Graham; (2) Allen (left) and Albert flank their stars 


night that enormous, flame-spewing heat lamps have to be 
planted around the highly flammable-looking set (the Hughes 
brothers, blithely unconcerned, use the lamps to roast marsh- 
mallows). For another, there’s the language barrier: Those 
Czechs on the crew who can speak English do so in a bracing 
accent that makes every sentence sound like they’re looking 
for Moose and Squirrel. Some of the cast members are trying 
to learn the local lingo, but only Graham seems to be catching 
on. After filming her harrowing scene in the alley (it was only 
her pimp attacking, not the Ripper), she volunteers to teach 
a visiting reporter how to say “thank you” in Czech. “Dekuji,” 
she says, smiling politely. “It’s pronounced dick weed.” 


YOU CAN TELL A LOT ABOUT WHAT A STAR IS REALLY 
like by peeking into his trailer. Johnny Depp, for instance, 
has transformed his into a 19th-century opium den, com- 
plete with antique pillows and vintage lanterns (though not, 
it should be said, opium). Graham’s is much neater, although 
numerous packets of a local delicacy called Apple Orbit gum 
hint at a secret sweet tooth. And then there’s the Hughes 
brothers’ trailer, which has a character all of its own. 
Billows of sweet-smelling smoke waft out of its open door 
and into the parking lot. Enter the haze and you can see 
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mountains of DVDs, which the sibs are constantly plunking 
in and out of a portable player. Binders stuffed with frame 
grabs (the DVD player is hooked up to a printer) are stacked 
on the sofa. Albert picks one up and points out some pic- 
tures—shots of Janet Leigh’s dead eye from Psycho, Anthony 
Hopkins performing an autopsy in Bram Stoker’s Dracula. 
“Tt helps us get a feel of the tone we want,” he explains. 
Turns out the fiery inner-city filmmakers famous for their 
angry tirades against the cinema establishment are pretty 


mellow fellows once you get to know them. Taking a break 
from night shooting at 2 a.m., they graciously pop open a 
beer for their guest and offer a puff on a cigarette of dubi- 
ous legal status even in the freewheeling Czech Republic. 
Conversation is mostly lighthearted...and increasingly light- 
headed. Mostly they talk about movies. “Don’t like the story, 
but there’s some great filmmaking,” Albert decides while 
ejecting The Doors from the DVD player. But other topics 
occasionally pop up. At one point, there’s a heated discus- 
sion over who’s prettier, Graham or Depp. 

Of course, any chat with the filmmakers also has its pointed 
moments. They’re still ticked off at New Line Cinema, which 
they claim paid them only $45,000 apiece for Menace, a movie 
that ended up grossing $28 million domestically. (Says a New 
Line rep, who does the math differently, “They were gener- 
ously paid over 120 percent of Directors Guild of America 
scale for first-time directors.”) The brothers aren’t thrilled 
with Jude Law, either. Back when Depp seemed still on the 
fence about doing From Hell (he’d recently played a similar 
character in Sleepy Hollow), they flew to Germany to meet 
with the British actor. Law appeared eager at the time—even 
suggesting that agents be left out of the negotiations—but, ac- 
cording to the Hugheses, after winning an Oscar nomination 


for The Talented Mr. Ripley, he stopped returning their calls. 
“For the record,” Albert says, “we were personally offended 
by the way he went about his business.” (“That doesn’t sound 
like Jude at all,” says Law’s publicist, Simon Halls. “In my ex- 
perience, he’s never been anything but professional.”) 

Even in post-glasnost Prague, such openness manages to 
stir up trouble. As it happens, the trailer next door is occu- 
pied by From Hell’s producers, who’ve overheard every 
word of the conversation through an open window. Later 
| that night, they lecture the brothers about the 

{ - dangers of being too candid with the press—and 
the next day arrive on set to discover that their 
trailer has been towed to the other end of the 
parking lot. “They eavesdropped,” Allen says, in- 
dignant. “That’s just not cool.” 

“The [Hughes brothers] like to be the ones in 
charge on the set,” says Graham. “They even 
have a little tent that nobody else is allowed into, 
so they can discuss stuff without anybody else 
getting involved.” 

About the only ones the brothers happily defer 
to are each other: Albert, who went to film school, 
is in charge of the technical aspects of the produc- 
tion, while Allen, who skipped higher education 
and is believed to be the more gregarious of the 
two, works with the actors. “I thought it was go- 
ing to be hell,” says costar Robbie Coltrane, de- 
scribing his initial apprehensions about perform- 
ing for twins. “I thought one was going to say one 
thing and then the other was going to say ignore 
him and do it this way. But it’s actually quite a 
rush. It’s like watching one director talking to himself.” 

For the most part, Fox left the brothers alone—although 
the studio’s request that they shoot an alternate, happier end- 
ing (just in case) did raise eyebrows—and not just Allen’s and 
Albert’s. “They wanted this schlocky Irish Spring sort of 
thing,” Depp sniffs. “With me and Heather running off to Ire- 
land. We filmed it, but nobody wanted to use it.” (Tom Roth- 
man, chairman of Fox Filmed Entertainment, remembers it 
slightly differently: “We didn’t want a happy ending, we 
wanted to make sure we had a satisfying ending.”) 

Interestingly, there was almost no debate with the studio 
over the film’s violence—even after the Sept. 11 terrorist at- 
tacks. “It’s more a cumulative effect of the production de- 
sign, the crimson color palettes, the dark tones in the sound,” 
Albert says, explaining why he thinks the film feels so much 
more gruesome than it actually is. Adds Allen, “In terms of 
blood squirting and heads being chopped off, Sleepy Hollow 
is a gorier movie.” 

Still, there was one studio suggestion that must haunt the 
Hughes brothers even to this day, on the eve of From Hell’s 
Oct. 19 debut. Depp recalls the offending script note vividly: 
“The studio didn’t want too much horse manure on the 
streets,” he says. “That seemed to be their biggest concern.” & 
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DODGE TRUCKS. The unmistakable grille of the bigger, tougher Next Generation Dodge Ram takes 
up a good deal of real estate. So, more than a few bugs unavoidably end up there. To them, we offer 


the same observation many of our customers make: Better to end up in a Ram than something else. 


For more information about Ram or any Dodge truck, please call or visit 
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GRAB LIFE BY THE HORNS 


MAYBE, BY NOW, YOU’VE CAUGHT an episode of the terrific new Fox siteom Undeclared and 
seen the tall, grinning goofus who plays the dad of the show’s college-freshman hero. The char- 
acter, Hal, is middle-aged crazy—recently divorced and rootless, nutty about his son but dis- 
tractedly self-absorbed, prone to getting drunk or into an argument. As good as Undeclared 
is, the man who plays Hal—actor and singer-songwriter Loudon Wainwright III, 55—has 
topped even Hal's comic existential crisis over the course of 20 albums, each a collection of 
scabrous, ruthlessly honest, funny-because-it-hurts songs about marriage, philandering, di- 
vorce, parenthood, drunkenness, and death. Wainwright’s latest gathering of such material is 
the vibrant Last Man on Earth, which snagged an A a few weeks ago in this magazine’s back 
pages. All this, plus he’s the perpetrator of the jaunty gross-out novelty hit “Dead Skunk” 
(which his bio lists as having been No. 1 in Little Rock, Ark., for six weeks in 1972) and the par- 
ent (along with ex-wife and superlative-musician-her-own-self Kate McGarrigle) of currently 


prominent singer-songwriter Rufus Wainwright, who—follow me now—was immortalized as a 


Non hea PHOTOGRAPH BY BEN BAKER 


Singer-songwriter LOUDON WAINWRIGHT is a brilliantly 
twisted family man—and now he’s playing one onthe tube 


suckling infant in Loudon’s 1975 song “Rufus Is a Tit Man” and 
who does a spine-tingling cover of Dad’s lovely 1985 song “One- 
Man Guy” on his recent album Poses. 

Last Man on Earth is mostly about the death of Loudon’s 
mother, Martha, in 1997. On the record’s final song, “Homeless,” 
he sings, “People have called to find out if I’m fine/I assure them 
I am/But I’m not/It’s a line.” Spooning a cup of New England 
clam chowder in Manhattan’s Oyster Bar one recent evening, 
Wainwright says, “One image we almost used for the cover was 
a picture of a kid lost in a department store, looking for his 
mother. It kind of felt like that: I literally felt lost, not knowing 
which way to go. My father had died 12 years ago and that was 
big, but in a sense liberating. I knew that when my mother died 
that it was going to be bad, but I had no idea just how bad. I 
wrote ‘I’m Not Gonna Cry’ because I had gone through this 
thing of crying all the time, and the cathartic aspect of it had 
long since gone. I’d just burst into tears.” The creases in his face 
grow more creases as he laughs ruefully. “I’m better now.” 

Not that it didn’t take a while. “My instinct was to go not just 
back to my hometown, but to move into the house that she ac- 
tually lived in—a homing instinct.” Soon after his mother’s 
death, Wainwright holed up in her small house in Katonah, 


FATHER FIGURE (1) With Rufus in 1977; (2) father and son, 
21 years later; (3) as actor Jay Baruchel’s dad in Undeclared 


N.Y.—“That’s Native American for ‘dysfunctional,’” 
he often jokes from the stage. Over soup, he’s more 
serious. “It became unbearable after a while, but at 
first it felt like the right thing to do. It coincided 
with the breakup of a relationship I was in. I had to 
decide where I wanted to be, and this place was 
filled with all these artifacts from my life. My sisters 
live in the same town.” Those sisters, Sloan and Ted- 
dy, also musicians, ran a coffee shop nearby; he took 
comfort in family and “saw a shrink twice a week” 
because he wasn’t sure he could write songs again. 

“This was different from writer’s block. I [usually] 
just write bad songs until some good songs come 
along. This time, it felt like there was no reason to 
write any songs; that the exercise was futile—it 
seemed silly. Maybe because my mother was my purest fan— 
without her there, it seemed pointless to pick up the guitar. 
Ours was a very complicated relationship, there were plenty of 
strings attached—ropes attached.” He describes those tugs and 
those constrictions on the new album’s “White Winos,” about 
late afternoons spent as an adult drinking wine with his mother, 
discussing Loudon’s wayward, brooding father. Finishing his 
soup and tucking into a bit of flounder, Wainwright sums up the 
primal relationship with a baseball anecdote: “When I was a kid, 
if my mother was in the stands, I’d hit a home run. If my father 
was in the stands, I’d strike out.” 

Wainwright started his career in the late ’60s, an upper- 
middle-class Westchester preppy granted a love of words and 
that II by his father, a columnist for LIFE magazine. “We had 
an unhealthy competition and our relationship suffered.... He 
was an incredibly bright and charming writer and he was also 
a son of a bitch, too—not unlike myself,” he says with a 
somber laugh. “I used to say to him, ‘We’re so competitive, it’s 
a drag,’ and he used to say, ‘We’re not competitive-—that de- 
nial. I longed for my father, like every male child, and I still 
do.” (Like father, like son, like son: It’s worth noting that when 
I interviewed Rufus upon the release of his debut album in 
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1998, Rufus observed of Loudon: “He reads a lot of Freud, my 
father. There’s been some professional jealousy—he’s felt we 
were always at war, which I don’t really buy.”) 

The young Loudy, as he was known in the family, had duel- 
ing passions for acting (studied at Carnegie Mellon) and folk 
music (studied from the albums of Pete Seeger and Bob Dyl- 
an). Signed to Atlantic Records in an era when every label was 
searching for its own “new Dylan,” Wainwright strummed the 
guitar in the prescribed manner, but his predilection for impec- 
cable rhyme and an autobiographical reflex to depict himself 
as a selfish screwup earned him a devoted cult, poor sales, and 
a quick boot after two albums. Lured to Columbia in 1972 by 
John Hammond Sr. (who signed Dylan before him and Bruce 
Springsteen after him), Wainwright went top 20 with “Dead 
Skunk.” “I’d written it in 15 minutes and we cut it in literally 
one take, and then Columbia paid off all the people that they 
had to pay off, because the ; 
record business never changes, 
and the machine went into mo- 
tion and I had a hit.” 

His only hit, it turned out. “I 
caved,” he admits now. Success 
freaked him out. “I grew a beard, 
I covered my face, I went into a 
shell...an emotional cave. I 
made a couple of sloppy albums, 
and the record business is not a 
forgiving business. They don’t 
want you to go into any kind of 
cave, ‘cause there’s 1,800 guys 
right behind you going ‘Yeah, 
okay, I’m ready, let’s go, I’m 
Bruce Springsteen!’ Because 
[Bruce] just went whooosh. I 
lacked that whooosh thing.” 
You were not born to run. 
“That’s right,” he says, laughing 
again. “I was born to go into a cave. I was born to hibernate.” 

Which is not really true. Wainwright toured constantly and 
made extraordinary albums for many labels, always exploring 
what.he only half-jokingly calls “the family-kids-parents-death 
thing.” Wainwright’s songs about white-middle-class family life 
could be assembled into a theme album fully the equal of John 
Updike’s Rabbit books, or, more appropriate to the moment, 
Jonathan Franzen’s novel The Corrections. (Listen to a song 
such as “Hitting You,” from one of his albums that cuts the 
deepest, 1992’s History. The song is a merciless memory of los- 
ing his temper with his daughter—another Martha—and you'll 
know that no semipopular artist has sung more vividly about 
trying to correct life mistakes while further complicating them.) 

Wainwright’s career dips into unexpected pop-culture cran- 
nies. He sang songs as Capt. Calvin Spaulding on three 
episodes of TV’s M*A*S*H in the 1974-75 season. National 
Public Radio commissioned him, in recent years, to write 


occasional topical songs, which were collected on 1999’s Social 
Studies. In 1985 he wrote a song called “Hard Day on the Plan- 
et” after watching Live Aid on TV; it contains a now 
eerily prescient line about “hijacking airplanes and blowin’ ’em 
up.” After the World Trade Center attacks, he says, “I wonder 
if I'll ever perform that song again.” On the title tune of Last 
Man on Earth, he sings, “I don’t give a damn which idiot runs 
this country.” “I wrote that during the [presidential] pri- 
maries,” he says. “The other day I was singing the song as a 
guest on a radio show, and when I got to that line I thought, 
Should I be singing this? Then I thought, That’s dangerous 
thinking.” Self-censorship? “Yes. I should sing it.” 

If performing music is his steadying night job, he’s pleased to 
have landed a day job on Undeclared. “I’ve been a huge 
Loudon fan for many years,” says the show’s creator, Judd Ap- 
atow, 33. “I wrote the part hoping he’d agree to do it. It was 
fascinating, because to the 
young people who make up the 
cast he was just this actor play- 
ing a dad; then I took them all 
to a show Loudon was doing [in 
L.A.], and they couldn’t believe 
that this man singing these in- 
credibly funny but cutting, 
painfully honest songs was the 
same quiet guy on the set.” 

And Wainwright, his Unde- 
clared episodes in the can, is 
embarking on a tour whose 
tone will be set by the songs 
he’s written for his mother. It 
was a tour he almost scrapped. 
“There was a feeling that with- 
out that person there, I give 
up, you know? I’ve never taken 
: _ anything like Prozac—I fear 

uneed being chemically altered, aside 
from glasses of wine and cups of coffee. I want to hold on to 
the lousy feelings.” Wainwright, who was divorced in the early 
"70s, has fathered two other children (if you’re keeping score, 
that’s four) out of what we used to call wedlock; these days, he’s 
an Undeclared dad, but one who summed up his daily life well 
more than a decade ago with a couplet on a song called, with 
typical irony, “Career Moves”: “For 20-odd years I have 
strummed on guitars/Five thousand lost flat picks, four finger- 
tip scars.” When we leave the Oyster Bar, Wainwright goes to 
the coat-check booth, forks over his chit, and is handed an im- 
pressively large, ripped, battered, tan leather acoustic-guitar 
case. Slinging it over his shoulder and clamping on a middle- 
aged guy’s porkpie hat, he lopes off toward the subway with a 
wave and a face crease that passes as a smile. He’s an orphan 
troubadour, and not entirely unhappy about it. m 


More music news at www.ew.com (AOL Keyword: EW) 
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| In the Hollywood noir Mulholland Drive, David Lynch takes 


hypnotic 


au 


| trip down his own cinematic lost highway. by Owen Gleiberman 


OR ALL OF HIS FREAK- 
show idiosynerasy, David 
Lynch remains one of the 
last conjurers of the old, 

you-won't-believe-your-widened- 

eyes school of cinema: He makes 
movies that seem to reach out 

and gather the audience into a 

dream state of collective awe. 

There’s a scene in Mulholland 

Drive that works in just that 

way, and it ranks right up there 

with Lynch’s greatest. We're in 
deepest, darkest Hollywood, in 
the offices of a has-been produc- 


er, the walls and lighting lush 
with turpitude (the color scheme 
is rotting beige). In this ’40s- 
style studio-lot chamber, Betty 
(Naomi Watts), the latest of 
Lynch’s dimpled blond angel 
women, as pretty and 
enthusiastic as a girl ina 
Hula Hoop contest, ar- 
rives for her big audition 
and discovers that she 
has to perform opposite 
an aging matinee idol— 
a smiling lech (Chad 
Everett) who looks like 


Mulholland 
Drive 


STARRING 


Naomi Watts 
Laura Elena Harring 
UNIVERSAL FOCUS 
RATED R 
145 MINUTES 


a decadent B-movie Burt Lan- 
caster, his tan face as cracked as 
a lizard-skin handbag. 

The scene they’re enacting is 
an overheated piece of soap 
opera noir trash, complete with 
kinky symbolic incest 
and potboiler dialogue. 
The old hack is eager to 
get on with it, mostly be- 
cause he’d like to get 
“close” to Betty and cop 
a feel. As wholesome as 
Betty may be, though, 
she is hardly a dummy. 


ENTERTAINMENT 


Instead of recoiling, she lets him 
move in as near as he wants, 
lips, paws, and all. The two do 
the entire scene pressed up 
against each other, their mouths 
caressing, locking, and then 
drawing back, the bad dialogue 
riding on hot breaths, until it all 
but quivers with lust. Betty, the 
clean girl doing a dirty scene, is 
a terrific actress after all. She 
deliberately turns the old horn- 
dog on, shocking and cajoling 
him by tapping her own desire 
and disgust, so that what passes 
between them becomes a fulfill- 
ment of the pulp passion they’re 
portraying. For a few moments, 
Lynch, the wizard of odd, al- 
chemizes the familiar and the 
tawdry into pure movie poetry. 

That’s what he does in the 
rest of the film, too. Except that 
the clichés he’s transforming in 
Mulholland Drive aren't Holly- 
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wood’s. They’re Lynch’s own— 
the themes and fetishes and 
motifs that he has parsed and 
recombined again and again, in 
Blue Velvet and Twin Peaks, 
Wild at Heart and Lost High- 
way. A sinister dwarf delivers 
eryptic orders from his draped 
red-velvet hell. A clean-cut man 
in a brightly lit diner torments 
and tantalizes himself with fear 
and dread. There are decayingly 
gloomy prewar apartments, 
tree-lined suburban night- 


scapes, and close-up images of 


big gnarly ears. There’s the 
sound of a Roy Orbison song 
crying in the night, and of Ange- 
lo Badalamenti’s rhapsody-in- 
black synth music. And there’s 
Betty, who speaks in ironically 
non-ironic Wonder Bread homi- 


lies like “Won't that be the day!” | 


even as she becomes a morally 
possessed Nancy Drew, coun- 
terpoised with a voluptuous 
damaged dark girl who is up to 
her neckline in Mystery. In the 
ultimate Lynch twist, a light girl 
becomes a dark girl, and the 
audience, even those of us who 
were in a trance, grows deeply 
and powerfully confused. 
Mulholland Drive is rapt and 
beautiful and absorbing, but 
except for a few scenes, like the 
one featuring an underworld 
enforcer known as the Cowboy 
(Monty Montgomery), who's like 
a sinister, down-home Zen ver- 
sion of the man in the moon, it 
lacks the revelatory charge that 
Blue Velvet had 15 years ago. 
The new film has been expand- 
ed from a two-hour television 
pilot that got rejected by ABC, 
and watching it is like strolling 
through a corridor of the David 
Lynch fun house: He’s become 
the most deliriously self-refer- 
ential crafter of Hitchcockian art 
thrillers since Brian De Palma. 
Still, I don’t want to carp too 
much. Mulholland Drive may 
on some level be a sacramental 
dream as rerun, but Lynch is 


he holds you in his thrall. 

The star, Naomi Watts, looks 
like a pixie Sharon Stone, and 
she’s an extraordinary talent. 
As Betty, she gives goodness a 
dimension of vibratory sensuali- 
ty, so that we believe in her not 


just when she’s nurturing the 


ReelWorld 


sultry, amnesiac “Rita” (Laura 


Elena Harring), whom she dis- 
covers hiding in the L.A. bunga- 
low that Betty has borrowed 
from her aunt, but later on, 
when she falls into Rita’s fleshy 
embrace. Lynch digs right into 
the intoxicating hunger and 
anxiety of sex (for him, they’re 
inseparable), though he’d have 
done well to meld Betty's story 


more intricately with that of 
| Adam (Justin Theroux), a hot- 


shot indie-style film director 
whose latest project gets taken 
over by its criminal backers. 
Mulholland Drive is Lynch's 
Hollywood Babylon thriller (he 
casts Ann Miller 
in-La-La Land eccentric who's 


as an only- 


like a fish out of John Waters), 
and it’s seamless right up until 
the moment when Betty and 
tita go to Club Silencio, an 
after-hours lip-synch 
performance space 
that’s meant to be cool- 
er and weirder than 
it is. In a convoluted 
identity trope inspired 
by Vertigo by way of 
Persona, Betty finally 
turns a magic blue key, 
rabbit 
hole of an alternate re- 
ality, but it’s the film, not 
Betty, that seems to be 


sliding down the 


~ 
_ 


slipping away. The surreal 
final act is pure frustra- 


tion—a pretzel that never & f7 oe / 


connects with itself. In 
essence, it’s Lynch trying to 
inflate a TV pilot with meta- 
physical significance, and the 
result is like something still 
locked up in his head. For most 
of Mulholland Drive, though, 
Lynch’s head is a more than 
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>> A NEW DIRECTION Ever since Variety 
Eeponrew. ther Pepe directors 
Si sh (Traffic) and S 2 
(afvevican Be along with Spike . 
(Being John Malkovich), David Fincher (Seven), 
and Alexander Payne (Election) are dis- 
cussing forming a nonexclusive alliance with 
a studio that would grant them not only cre- 
ative control but eventual ownership of the 
films they make, Hollywood has been abuzz with the possible 
ramifications. For the filmmakers, such a deal would have no 
downside: They could do as they pleased without the limita- 
tions usually imposed by studio financing. “Fincher is the 
mastermind behind the whole thing,” says one studio source. 
“People follow him because they worship him, and he’s worth 
worshiping.” While we hear that DreamWorks has 
expressed interest in the deal, the front-runner 
appears to be the smaller USA Films, which released 
Traffic and Malkovich. (At press time, neither USA 
nor the directors were commenting.) 
Despite USA’s record with these directors, some 
question whether it has the money to back 
the filmmakers’ projects—and wonder about 
the business upside. By giving the directors 
rights to their titles, the studio would lose 
the films for its library, which is mined for 
profit long after a movie’s release. But 
one executive thinks the pact would have 
i! little impact on the chosen studio or the 
filmmakers: “These directors aren’t 
going to make movies for [USA],” he 
: says, echoing a pessimism voiced by 
} others. “They'll be off doing big impor- 
tant movies for big companies.” 


SODERBERGH 


} >> FURTHERMORE Speaking of Soder- 

' bergh, actor Brad Rowe, who will star 
as Julia Roberts’ old flame in the direc- 
tor’s new movie for Miramax, says the film’s 
title was changed onthe script’s latest draft 
from How to Survive a Hotel Room Fire to The 
Art of Negotiating a Turn. A Miramax source 
says that while the title remains unchanged, 
other options are being discussed—unrelated 


to Sept. 11. (Additional reporting by William Keck) 


JULIA’S TURN Roberts’ script gets a new title 
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such a hypnotic craftsman that | tantalizing place to be. B+ 
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RICHARD CARTWRIGHT 


To Hatcha Thief 


ILLY BOB THORNTON 

doesn’t ride a bicycle ac- 

companied by the la-di-da 
lilt of “Raindrops Keep Falling 
on My Head.” Bruce Willis ex- 
presses no opinions about swim- 
ming. Cate Blanchett dresses 
more like Erin Brockovich than 
like a schoolmarm. These are 
just three of the ways in which 
Bandits is not Butch Cassidy 
and the Sundance Kid. 

But the biggest difference— 
what distinguishes this slack, 
low-stakes comedy about bank 
robbers and their shared gal 
from its famous 32-year-old pre- 
decessor—is the self-conscious- 
ness of the zaniness. 

Joe (Willis) and Terry (Thorn- 
ton), a legendary pair of wanted 
hombres, are called “The Sleep- 


over Bandits” because of their 


media-friendly habit of inviting 
themselves as houseguests into 
the home of any bank manager 
whose institution they intend to 
rob the following day. Joe’s a 
charming man of action. Terry’s 
a hypochondriacal man of words 
and thoughts. Joe impulsively 
steals vehicles as needed. Terry 
methodically flosses. The pair 


The bank-robbing trio of Bruce Willis, Cate Blanchett, 
and Billy Bob Thornton come up empty in Bandits 


meet Kate (Blanchett), a bored 
housewife with a dud husband, 
when she nearly runs Terry 
over while running away from 
the tedium of her rich, dead-end 
domestic life, then gets dragged 
along on one of their stickups 


(much to the annoyance of their 


dim but trusty getaway driver, 
played by Jane Fonda’s son, 


Troy Garity). And the 
lady comes to love the ex- 
citement. She loves the 
guys, too, although she 
can’t choose between 
them. “Kate is an iceberg 
waiting for the Titanic,” 
one bandit says to the oth- 
er—one of the few things 
the odd couple agree on. 
The movie stars, on the 
other hand, encouraged 
by Barry Levinson’s what- 
the-heck slaphappy direc- 
tion, do agree that it’s 
their right to mess around 
and mug like improv 
artistes. It’s impossible to know 
where screenwriter Harley 
Peyton’s blabbedy script ends 
and the boys’ shtick begins. But 
it’s there, that smart- 
alecky, watch-me-now 
stuff, crowding the Ba 
screen with every new 
wig-and-haberdashery 
disguise the duo models. 
(Particularly déja vu: a 
Willis in a bebop porkpie 
hat and jazzbo shades, Thorn- 
ton in a Sling Blade-jerk blond 
pageboy wig.) While they ban- 
ter playfully—aiming for Butch 
and Sundance chemistry, or 


STARRING 


Bruce Willis 


Billy Bob Thornton 


RATED PG-13 


maybe the Ur-bickering of The 
Odd Couple’s Oscar and Felix— 
these two happy chappies in 
snappy serapes nearly crow: 
Ain’t we cute! 

As for Blanchett, that won- 
derful Australian actress of usu- 
ally perfect pitch (in a perfect 
American accent, as needed), 
she’s costumed and lipsticked to 
a cartoon-luscious gloss. At one 
point she wears a blond wig of a 
brassiness only Jean Harlow 
had a right to display; at other 
times she favors the improbably 
vivid wardrobe of a housewife 
with too much Bob Mackie on 
her mind. But this missus is in 
fact a rare Blanchett misstep. 
Yes, indeed, the character is 
first seen singing at home 


while holding an appli- 
ance as a microphone. 
Yep, later she sings to 
her fellas with the hu- 
miliating wobbliness of 


ndits 


cm Cameron Diaz in My 
Best Friend’s Wedding. 
These are stolen, re- 


MINUTES 


cycled gestures. And these are 
fenced laughs, in a comedy 
that might have made Butch 
and Sundance jump off a cliff. 
C —Lisa Schwarzbawm 


CRITICAL MASS 


Hi ere’s how a sam- 
pling of critics and 
movie audiences from 
across the country grade 
10 current releases. 

Don’t Say a Word 

Go Tigers! 
Hardball 
Hearts in Atlantis 


Joy Ride 


Rock Star 
Serendipity 
Training Day 
Zoolander 
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Critical Mass Movie Poll: Grade the movies yourself at www.ew.com (AOL Keyword: EW) 
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ISN’T IT ROMANO? Vinessa Shaw gives Kattan a hand in the finer points of martial arts 


Blundercover Agent — 


| Saturday Night Live’s Chris Kattan goes mango a 


mango with the FBI 


in Gorky Romano, a comedy that’s too straightlaced to be funny 


HRIS KATTAN LOOKS LIKE AN ORGAN- 
grinder’s monkey who just got his cap 
stolen and can’t figure out who to 
blame. On Saturday Night Live, where he 
specializes in playing infantile spasmodic live 
wires, he throws himself into characters like 
the apple-chomping manimal Mr. Peepers 
and the slightly less beastly Latino minx 


Mango with such antic physicality that it’s | 


obvious he’s doing all that he can 
to be a crazed, anarchic dervish—a 
human tornado in the spirit of Jim 
Carrey, Danny Kaye, and Curly 
Howard. Yet this brand of slapstick 


Corky 
Romano 


STARRING 


forms a mincing sing-along to a-ha’s “Take 
On Me,” is the mild, stumblebum son of a 
mobster (Peter Falk). He favors Sleepytime 
tea and neckties that look as if they’d been 
painted with spills of multicolored Pepto- 
Bismol, but despite these proclivities, he is 
sent undercover as an FBI agent to steal 
the evidence gathered against his family. 
The big joke—the only joke—is that Corky, 
as Eddie Murphy once observed of 
Michael Jackson, is “not the most 
masculine dude in the world,” yet 
Corky Romano introduces this 
sissy boy of a hero and proceeds to 


Chris Kattan 
Peter Falk 
TOUCHSTONE 
RATED PG-13 
87 MINUTES 


inanity requires a blissful lack of self- 
consciousness, and Kattan, a diminu- 
tive imp, is hobbled by his overly 
transparent eagerness to please. 
That crooked smear of a smile, in which 
he makes it look as if his teeth had been 
invisibly wired together, is a 5-year-old’s 
party trick, and his itchy body movements 
have a desperate, get-a-load-of-me edge, 
as if he feared that we’d look away if he 
were any less frantic. 

It might be courting hyperbole to call 
Corky Romano the single worst movie ever 
to feature an SNL cast member (Dan 
Aykroyd hit some pretty arid valleys), but 
I’m willing to go out on a critical limb and 
rank it among the all-time bottom dozen. 


Kattan’s Corky, who is introduced as he per- | 


bland out everything that’s ridicu- 
lous about him. 

There are a few token scenes 
built around Kattan’s trademark 
penchant for the hyper-jitters. He delivers 
a lecture while wired to his gills on cocaine 
and fires a machine gun in a dozen differ- 
ent directions at once. After that, the 
movie deflates, and it’s hard to avoid the 
feeling that in this comedy produced by 
Disney, the flaky Corky has been forced to 
act more and more...normal. He’s even 
contrasted, quite pointedly, with a macho 
mobster (Chris Penn) who turns out to be 
a repressed homosexual. Does anyone 
really want to see Chris Kattan get in touch 
with his inner straight arrow? Mango, for 
one, would have thrown a hissy fit. F —OG 


waIWuVs Nor 


MY FIRST MISTER: DALE ROBINETTE 


La Ciénaga 


Graciela Borges 
Andrea Lopez 
COWBOY board scrape of contempt, chas- 
UNRATED 

96 MINUTES 


— 


BLEAK HOUSE Andrea Lopez and Sofia Bertolotto 


Sad Lands 


You may cry for Argentina afte 
Ride in La Giénaga’s aeary 


T SOUNDS CHURLISH TO ARGUE THAT A 


movie can have too much integrity for its | 


own good, but that’s exactly the problem 
with La Giénaga. A rambling drama of two 
linked families, set in the jungle-humid 


mountains of northwest Argentina, it’s a | 


chronicle of torpor and malaise and back- 
biting misery in which a single den of 
domestic indolence is meant to reflect the 
rotting infrastructure of the society around 
it. But there’s hardly a moment when the 
director, Lucrecia Martel, isn’t 
rubbing our faces in the blowsy 
corrupt entropy of it all. 

An alcoholic matriarch (Gra- 
ciela Borges), her voice a chalk- 


STARRING 


tizes her servants, her teenage 
children, even herself, tripping 
at poolside with a handful of wine glasses, 
the broken shards lodging themselves in her 
bosom. The pool itself is filthy, and the chil- 
dren lounge around in bed like middle-aged 


depressives. A shudder of impotent erotic | 


frisson passes between brother and sister. 


There may be whispers of reality to this | 


abandon-all-hope vision of Argentina, but | 


it’s a truth presented didactically, without | 
eloquence, vitality, or a mordant glimmer of 


spirit. One need look no further than 
Chekhov or Pixote to see that a tragic look 
at people of any class who have arrived at 
aimlessness needn't, in itself, be aimless. La 
Ciénaga has been praised as the herald of an 
Argentinian film renaissance, but far supe- 
rior works from that country, such as the 
Toronto film festival hit Nine Queens, await 
us. This one is austere ersatz art. C- —OG 


sugar Dud 


Two misfits form an improbable 
bond in the treacly My First Mister 


LBERT BROOKS IS ONE OF AMERICA’S 

best weapons in the battle against cine- 

matic sentimentality. In My First Mis- 
ter—a tragicomedy of interpersonal rela- 
tionships that pleads not to be compared 
with Ghost World—he plays Randall, a 
beige-colored middle-aged clothing salesman 
whose cautious life of habit hides some dis- 
ease-movie-of-the-week secrets. Randall’s 
tightly ordered world is shaken loose by the 
appearance of Jennifer (Leelee Sobieski), a 
scowling 17-year-old who favors piercings 
and tattoos, and who appears in his store 
one day looking for a job. Employment leads 
to friendship, friendship leads to 
unbelievable therapeutic break- 


throughs. Of course, that love i 
Mister 


STARRING 


means someone’s got to suffer 
(see secrets above). Joining the 
caricatured supporting players 


vorced mother (Carol Kane), ‘inumick 
her milquetoasty stepfather 
(Michael McKean), and her pot-ripened hip- 
pie father (John Goodman), as well as Mary 
Kay Place playing a certified MKP-issue 
spunky middle-aged woman. 

But even when Christine Lahti fumbles 
her pacing in her feature-film directorial de- 
but and falls back on set decoration to tell 
the story, even when Jill Franklyn over- 
writes the dialogue in her feature screen- 
play debut, Brooks guards the movie from 
overheating in a surfeit of warmedy. Randall 
may be a fragile duffer, but Brooks’ comic 
timing is in the pink of health. C- —LS 


PLAY MISTER FOR ME Sobieski punks out 


My First 


Albert Brooks 
Leelee Sobieski 
are Jennifer's inanely chirpy di- [RR nmanttars 
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WIN THE 
FORD RACING 
100th 
ANNIVERSARY 
FAN VAN. 


Here’s the key: 
www.fordracing.com. 
When you log on, you can 
register to win this exciting 
Ford Racing Fan Van with 
its special paint scheme. 
It’s equipped for tailgating 
with two tables, four chairs, 
a TV...even a BBQ grill! 
Other prizes, too! But hurry, 
entries must be received 
by December 31, 2001. 
The next major tailgate 
bash could be yours! 


See rules and regulations 
in back of magazine. 
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SAND TRAP Girl’s Reboux (left) and Mesquida dig into each other during their summer vacation 


Sister Act 


A pair of French siblings learn 
about sex the hard way in 
Catherine Breillat’s tough Fat Girl 


HE TRADITIONAL FRENCH SEASIDE 
during the traditional French summer 
vacation has long been an inspiration 


to native filmmakers. But what it has in- 
spired has darkened since Eric Rohmer 


treated summer love with such sunlit, talky 
rue nearly 20 years ago in Pauline at the 
Beach. Four years ago in See the Sea, 
Francois Ozon gazed out at dunes and 
waves and demonstrated, with creepy effi- 
ciency, how dangerous paradise 
could be to mothers and babies. This 


summer in Under the Sand, the Fat Girl 
STARRING 


same director explained, with lulling 
persuasiveness, that married cou- 


either. Now, with the pitiless, devas- 
tating Fat Girl, Catherine Breillat 
puts men and women, boys and girls on no- 
tice: When fantasy, hypocrisy, and manipu- 
lation mix in a wet, sandy place, you dive 
into sex at your own risk. 

Certainly everyone in this unsparing psy- 
chosexual dissection lives dangerously, hurt- 
ing one another regularly, almost reflexively, 
even while merely drinking morning coffee. 
Father (Romain Goupil) is emotionally ab- 
sent even when present. Mother (Arsinée 
Khanjian) is tense and dissatisfied, embit- 
tered by her own waning erotic power. Old- 


Roxane Mesquida 
Anais Reboux 

ples shouldn’t get too comfortable cowsoy 
UNRATED 

83 MINUTES 


er sister Elena (Roxane Mesquida), a beauty 
at 15, is haughty, sadistic, restless with her 
own blooming sexual potency. And pudgy, 
dour, 12-year-old Anais (Anais Reboux, in a 
heartbreakingly honest performance), the 
fat girl through whose eyes this face slapper 
of a drama unfolds, is heavy with her own 
hungers and bitterly jealous of her older 
sister’s recklessness. Theirs is a relationship 
of love and hate that builds to exquisite mis- 
ery during a night in their shared holiday- 
cottage bedroom when Elena—a virgin 
whose swagger is only a costume—allows 
herself to be seduced by an older Italian law 
student (Libero de Rienzo) while Anais pre- 
tends to sleep. 

The extended scene is brutal, all the more 
because of Breillat’s dry-eyed dissection of 
sexual warfare—a specialty from 
the director of the controversial 1999 
film Romance. But there’s more. 
For all her equal-opportunity merci- 
lessness—both sexes are charged 
with war crimes—Breillat also lo- 
cates small skirmishes of love, par- 
ticularly in the symbiosis of need 
that binds the two sisters. And the director 
also proves herself a master of suspense. 
Nothing in Joy Ride or any other on-wheels 
thriller I can think of is as unnerving as the 
“ordinary” car trip during which the steam- 
ing mother drives her two furious daughters 
home from the family’s miserable holiday. 
Highway traffic has never felt so terrifying. 

As for the shocker ending—let’s say it’s 
a good thing we’ve got a year until sum- 
mertime lures us to the dangers of the 
idyllic again. A—LS 


On October 10, 1901, Henry Ford and 
Alexander Winton tangled in a historic 

auto race. Henry’s winning speed, a blistering 
44.8 mph, mesmerized the 7,000 in attendance. 


Log on to the legend of Ford Racing at 
www.fordracing.com 


He wasn’t exactly the picture of a race car driver on that mild, partly 

cloudy October afternoon 100 years ago. And for good reason. He 

wasn’t one. Henry Ford was an engineer who saw the automobile as 

the race much more than a rich man’s toy, and who dreamed of a nation that 
ran on gasoline instead of oats. He also saw auto racing as a means 

to jump-start that dream. So, with little preparation and even less 

th at caution, he lined up against acclaimed champion Alexander Winton. 

And, although he was giving up 44 horsepower to the veteran driver, 

he managed to stay pretty close until Winton’s engine faltered in the 

seventh lap. Henry sprinted home for the win, a victory which turned a 

Be h an g e d lot of heads, including those of the financial backers who set his dream 
in motion. “The race” launched the career of the man who would 

personally hold 161 automotive patents, whose assembly line would 

¢ revolutionize manufacturing, and who would deliver the Model T, the 

eve ryth In Q. phenomenon that would quite literally put the country, and much of the 
world, on wheels. And while America has changed profoundly since 

“the race,” the passion with which we race, research and build vehicles, 

a passion inherited from Henry Ford himself, remains unchanged. 
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Reviews by OWEN GLEIBERMAN and LISA SCHWARZBAUM 


>») New Releases 
EXTREME DAYS ¢ (Providence, 93 
mins., PG) Dude, where’s my 
Christian entertainment? Right 
here, in the first teen comedy to 
combine an extended flatulence se- 
quence with a pro-chastity mes- 
sage. Four 20-ish jocks take off ona 
surfing/snowboarding/dirt-biking 
trip, joined along the way by a 
knockout blonde (Models Inc. alum 
Cassidy Rae) who’s destined to 
hook up with the most blandly 
handsome of the guys (Ryan 
Browning), as opposed to the goof- 
ball who's trying to channel Crispin 
Glover (Disturbing Behavior's 
Derek Hamilton). That’s “hook up” 
in the most innocent sense: What 
few dramatic moments there are ar- 
rive when Rae, a saint with a bad- 
girl past, tells Browning she’s back 
on the no-premarital-sex path. Proy- 
idence, the evangelical indie behind 
the first Omega Code, has targeted 
Extreme as a wholesome Road Trip 
alternative for younger teens: one 
quarter “True love waits,” three 
quarters “Cowabunga!,” all pretty 
clumsy. € —Chris Willman 


» In T 


BORN ROMANTIC * (96 mins., R) 


Is whimsicality the last refuge of 


the mediocre? This sad-sack Lon- 
don ensemble comedy is the sort of 
melancholia-lite movie in which the 


1 
« Pleasuat 


. www.foxhome.com 


oslury Fox Home Entertainment, ing, “Twentiete Coalery Fes.” “For,” and tneir associated 


Bonus features not rated or c 


characters are paired off like 
lovelorn puppies. The neck-braced 
neurotic who works as a grave 
sitter, the saintly dreadlocked 
cabbie—these are instant indie- 
spirit clichés, given a simulacrum 
of cred by the scrappy photog- 
raphy. D+ (#620, Oct. 12) —OG 


DINNER RUSH ¢ (100 mins., R) A 
badly titled but terrific new film 
that unfurls on one big night ina 
trendy nouveau-Italian restaurant 
in downtown Manhattan. Directed 
by Bob Giraldi, it’s bursting with or- 
ganic pockets of intrigue and chat- 
ter and revenge, and it captures the 
romantic theatrical bustle of big- 
city dining in which appetite has 
been turned into a tactile form of 
ego. The characters include the 
courtly, sotto voce Louis (Danny 
Aiello, in a rare delicate perfor- 
mance), who is trying to hold on to 
his restaurant; his son, Udo (Edoar- 
do Ballerini), the star chef; and vari- 
ous mobsters, diners, and hangers- 
on. They are all the zestiest of 
company. A= (#620, Oct. 12) —OG 


DON’T SAY A WORD ¢ (110 mins., 
R) A grimly sensational kidnap 
thriller that’s the epitome of joyless 
competence. Michael Douglas plays 
a posh Manhattan psychiatrist who 
faces off against the hooligan (Sean 
Bean) who abducted his 8-year-old 
daughter (Skye McCole Bartusiak). 


THE CHASTE IS ON Browning and Rae grin and bare little in Extreme 


Long before Douglas demonstrates 
that sane, compassionate family 
men can get mad as hell too, he has 
already proved such a paragon of 
modern-enlightened-male diligence 
and sensitivity that his ability to foil 
the kidnappers practically seems an 
afterthought. Our hero has to ex- 
tract a secret from a psycho teen- 
ager (Brittany Murphy) who took a 
razor to a hospital orderly, but the 
puzzle-brained psycho has too few 
(#618/#619, Oct. 5) —OG 


layers. B 


GO TIGERS! ¢ (202 mins., R) This 
bracing documentary is a chronicle 
of small-town sports fanaticism in 
Massillon, Ohio, and though the film 
takes in the community’s obsession 
with its high school football team, 
the Massillon Tigers, from every 


imaginable angle, there’s nothing 
detached in its attitude. Director 
Kenneth A. Carlson gained empa- 


thetic access to the players, the 
families, the beer-bong parties. 
Beautifully edited, Go Tigers! is 
an enthralling look at how much 
drama can transpire in the autumn 
of one small town on any given 
Friday. A (#618/#619, Oct. 5) —OG 


HEARTS IN ATLANTIS ¢ (207 
mins., PG-13) Adapted from one 

of Stephen King’s I-don't-just-do- 
horror-I-do-rustic-boyhood tales, 
this velvety reverie of small-town 
Americana in 1960 isn’t nostalgia, 
exactly, It’s more like nostalgia for 
nostalgia, with the director, Scott 
Hicks, lathering on the overdeliber- 
ate innocence in burnished calendar- 
art colors. Anthony Hopkins, in full 
butter-voiced benevolence, is a 
puckish codger with hidden powers 
who rents out an attic room in the 
home of Bobby Garfield (Anton 
Yelchin), a curly-topped 11-year-old. 


captioned 
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NG DAY: ROBERT ZUCKERMAN 


ILLUSTRATION BY ERIC PANKE; TA 


WINNER OF THE WEEK 


Nicole Kidman’s Legs 
On its way toward the $100 
million mark, The Others 


spent its first eight weeks 
in the top five. 


LOSER OF THE WEEK 


Chuck Barris 


Nicole Kidman has backed out 
of discussions to take a lead 
in Confessions of a Dangerous 
Mind, the film version of his - 
bizarro memoir. 


There are moments of feeling, but 
the film gets bogged down in 
King’s heavy-handed insistence 
that the Eisenhower years were 
the Ur-moment, when “purity” 
was endangered but shining. 

B- (#618/#619, Oct. 5) —OG 


JOY RIDE ¢ (97 mins., R) Zipping 
down the fast lane where Duel has 
driven before, this terror-in-the- 
taillights thriller stars Steve Zahn 
and Paul Walker as brothers whose 
CB-radio prank on a trucker goes 
really wrong: The humiliated guy 
on the receiving end turns mad 
avenger on the boys (and on Leelee 
Sobieski, their good-looking friend 
and fellow passenger). John Dahl 
directs, which means the film zig- 


zags across the convention of genre, 


with plenty of stops for black 
humor. B+ (#620, Oct. 12) —LS 


LIAM ¢ (90 mins., R) The kid in 
the title of this amber morality 
tale could be the Anglo-Catholic 
cousin of little Frankie McCourt in 


Angela’s Ashes. Liam (Anthony 
Borrows) lives in Depression-era 
Liverpool, where unemployment 
drives his working-class dad (Ian 
Hart) to become an anti-Semite. Is 
this fussy folderol the only way to 
teach that it’s wrong to hate? Ac- 
cording to director Stephen Frears 


and screenwriter Jimmy McGovern, 


tis. C+ (#620, Oct. 12) —LS 


SERENDIPITY * (86 mins., PG-13) 
A tissue-weight romantic comedy 
along classic boy-meets-girl, boy- 


loses-girl, boy-gets-girl lines. But by 
_ Virtue of casting alchemy, a smart 


script, and not a little creative 
serendipity all its own, the thing 
works far better than such a stan- 
dard bedtime story has a right to. 
John Cusack and Kate Beckinsale 
star as a couple fated for one anoth- 
er; Jeremy Piven and Molly Shan- 
non costar as the respective best 
friends who tag along for the magic. 
(Couple most likely to entertain 
you: real-life friends Cusack and 
Piven.) A (#620, Oct. 12) —LS 


TRAINING DAY * (116 mins., R) 


| Synthetic nihilism. As Alonzo Har- 


ris, a corrupt LAPD narcotics de- 
tective, Denzel Washington talks an 
aggressive blue streak, a babble of 
one-upmanship that’s as amused 

as it is ferocious. He badgers his 
partner-for-a-day, Jake Hoyt 
(Ethan Hawke), who gets dragged 
into a nightmare of extortion, exe- 
cution, and tacky Hollywood racial 
stereotypes. The further poor Jake 
slides, though, the more that Wash- 
ington’s performance seems a stunt, 
a glib dabble in malevolence that is 
less character study than career 
move. C— (#616, Sept. 21) —OG 


ZOOLANDER (89 mins., PG-13) 
In theory, Ben Stiller’s antic com- 
edy about a supermodel (Stiller) 
brainwashed Manchurian Candi- 
date-style to be an assassin is Prét- 
a-Porter on laughing gas. In prac- 
tice, it’s an ill-fitting suit of gags, 
too long in the crotch even at 89 
minutes because, like so many 
TV-driven character sketches, it’s 
been stretched beyond wearability. 
Owen Wilson plays a rival airhead 
mannequin, David Duchoyny’s 

a hand model, Jerry Stiller’s a 
garmento, and those who archly 
play themselves include Winona 
Ryder and Natalie Portman. 

C- (#618/#619, Oct. 5) —LS 
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BOX OFFICE 


GOOD TOP, BAD GOP 


UST A YEAR AFTER 

hitting a personal- 

best opening-week- 
end mark with the family- 
friendly Remember the 
Titans, Denzel Washington 
took his Training wheels off 
and topped himself, extort- 
ing $22.6 million for his 
biggest opening ever. That 
his R-rated corrupt-cop 


“TRAINING DAY’ 


saga—originally slated for Sept. 2i—ended up opposite 
Serendipity wasn’t such a happy accident for Miramax, howev- 


er, which saw its John Cusack romantic comedy gross a warm 
and fuzzy $13.3 million but miss its presumed date with first 
place (though if the film is to believed, then perhaps its 
second-place finish was simply meant to be). 


TOP 20 


WEEKEND 


Gross 
1 TRAINING DAY Warner Bros. $22.6 
2 SERENDIPITY Miramax $13.3 
3 DON’T SAY A WORD 20th Century Fox $9.8 
4 ZOOLANDER Paramount $9.5 
5S JOYRIDE 20th Century For $7.3 
6 MAXKEEBLE’S BIG MOVE Disney $5.4 
7 HEARTSIN ATLANTIS Warner Bros. $5.0 
8 HARDBALL Paranwunt $3.6 
9 THE OTHERS Dimension $2.8 
40 RUSH HOUR 2 New Line $17 
41~—s THE GLASS HOUSE Columbia $1 
412 RAT RACE Paramount $0.8 
413  MEGIDDO: THE OMEGA CODE 2 $0.8 
8X Entertainment 

14 = AMERICAN PIE 2 Universal $07 
45 THE PRINCESS DIARIES Disney $0.6 
46 JEEPERS CREEPERS United Artists $0.6 
47 ~=TWOCAN PLAY THAT GAME Sereen Gems $0.6 
78 THE MUSKETEER Universal $0.6 
49 LEGALLY BLONDE WGI $0.5 
20 SHREK DreamWorks $0.3 
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TRACK RECORD: ‘THE OTHERS’ 


WEEKEND NO. WEEKEND GROSS" —KO. OF SITESt 
1 $144 1,678 
2 $10.9 2153 
3 $8.6 2,436 
4 $10.2 2716 
5 $6.0 2,737 
6 $4.6 2,843 
7 $51 2,801 
8 $4.8 2,724 
9 $2.8 2,272 


PER-SITE AVERAGE 
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“ KEITH HAMSHERE/LUCASFILM LTO.; 


EPISODE I: « 


What 


Watch 


A comprehensive guide to what’s new on tape and DVD—blockbusters, classic picks, genre flicks, and much more 


BY GEORGE, HE’S GOT IT Lucas works his magic on Episode I’s DVD 


‘Star’ Treatment 


The big-screen dud The Phantom Menace finally 
finds redemption on DVD. by Marc Bernardin 


ET’S GET THIS OUT OF 
the way right up top: 
Star Wars: Episode I— 
The Phantom Menace is not 
a very good movie. It’s hap- 


lessly plotted, horribly 
written, and juvenile. 
We've said that before, 
when it premiered on 
VHS last year. But 
since then, George 
Lucas and his merry 
gang at Lucasfilm have 
turned this mess into 
what may be the best 
DVD of the year. 


The most amazing part of 
this two-disc release isn’t the 
gallery of deleted scenes (Lu- 
cas spent additional millions 
to complete the effects for 
these, which include an ex- 
tended lap of the podrace) or 
the commentary by Lucas, 
producer Rick McCallum, and 
others (which is nice, if kind 


of vanilla), or even that the 
movie looks and sounds even 
better, more immediate than 
it did in theaters. The stun- 
ner is an hour-long documen- 
‘called “The Be- 


tary 


r 


ginning,” which puts 


Star Wars: 
Episode I— 
The 
Phantom 


every other making-of 
program to shame. 
Directed by Jon 


Shenk, who was hired 
Menace 


1999 


FOX 
135 MINUTES 
RATED PG 
$29.98 


by Lucas in 1997 to doc- 
ument the production, 
this behind-the-scenes 
tour was culled from 
over 600 hours of can- 
did footage—rare access that 
enabled Shenk to capture 
casting sessions, the storm 
that laid waste to the Tunisian 
sets, and, most memorably, 
the day Steven Spielberg vis- 
ited Lucas on the set and they 
palled around like big kids who 
forgot, for a while, that they’re 


masters of the universe. A 


NOTORIOUS + (1946, Criterion, 
102 mins., unrated, $39.95) 
Rear Window and Vertigo get 
more play, but the most satis- 
fying Hitchcock film may be 
Notorious. Romantic, bril- 
liantly constructed, and glow- 
ing with beauty, it’s a stunning 
example of the master’s work. 
(And speaking of stunning, 
Ingrid Bergman was never 
easier on the eyes.) The 1946 
espionage classic has been on 
DVD for a while now, so the 
digitization is no revelation, 
but the deluxe Criterion treat- 
ment is a pleasure. The presen- 
tation is sharp. The commen- 
tary tracks—featuring 
Hitchcock film scholar Marian 
Keane and film historian Rudy 
Behlmer—are an even balance 
of history and crisp analysis 
that rarely meander into the 
realm of pap. And the “dossier” 
of goodies features everything 
from the 1948 Laur Radio 
Theater version of the film 
(with Joseph Cotten as Devlin) 
to a neat presentation of 
scripted scenes that were nev- 
er shot. But the real treasures 
are the excerpts from David 
O. Selznick’s correspondence 
files, which document the 
legendary producer’s back- 
and-forth about the film with 


— 
‘NOTORIOUS’ 


| jolly commentary by the three 


the likes of the Production 
Code Administration and FBI 
chief J. Edgar Hoover. A 
delight. A —Daniel Fierman 


THE RULING GLASS ¢ (1972, 
Criterion, 154 mins., R, 
$39.95) The 14th Earl of Gur- 
ney is a paranoid-schizophrenic 
who, believing he is Christ, 
spends teatime lounging on a 
cross and odd hours delivering 
unwelcome lectures about 
social justice. He is also the 
inheritor of his father’s estate, 
which prompts his family (har- 
rumphing uncle, rigid aunt, 
twittish cousin) to conspire 
against him. Ultimately, the 
Harl is rid of his delusion—by 
succumbing to the idea that 
he’s Jack the Ripper. 

Hostile to hippiedom, the 
aristocracy, and basic good 
taste, Peter Medak’s adapta- 
tion of Peter Barnes’ play 
bears its rudeness on silver 
wings. Peter O’Toole flops and 
wriggles as the Earl, charis- 
matic with lunacy. The extras 
are few—little more than a 


Peters and a handful of 
Medak’s “home movies” from 
the shoot—but the high silli- 
ness of the film is manna from 
heaven. B+ —Troy Patterson 
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CATS & DOGS ¢ Jeff Goldblum, 
Elizabeth Perkins (2001, Warn- 
er Bros., 87 mins., PG, also on 
DVD) To borrow from Triumph 
the Insult Comic Dog, this is a 
great movie...for me to poop 
on! Typecast as an absent- 
minded professor whose son’s 
new pooch (feebly voiced by 
Tobey Maguire) gets caught in 
the eternal canine-feline war, 
Goldblum ignores the sage ad- 
vice of W.C. Fields and is up- 


‘CATS & DOGS’ 


RAT © Imelda Staunton, Pete 
Postlethwaite (2001, Universal, 
91 mins., PG, also on DVD) 
Stuart Little has nothing on the 
titular, stout-swilling rodent of 
this twee Irish farce. A bread- 
delivering Everybloke (a forever 
fatherly Postlethwaite) returns 
from the pub and metamor- 
phoses into a white rat, shock- 
ing everyone in his suburban 
Dublin neighborhood except his 
family. Amid warnings that the 


staged by children and animals. 
Shrill, witless, and true to its 

title, Cats & Dogs is a dog and a 
cat-astrophe. D- —Bruce Fretts 


labor department will never give 
unemployment compensation to 
a rat (“if they let one rat sign on, 
they'll all be wanting to sign on”), 
his shrill wife (Staunton), his 
priest-to-be son, and his compar- 
atively caring daughter struggle 
to make room for Daddy under 
the watchful eye of a supposedly 
well-meaning journalist. A sharp 
script and convincing cast give 
reality and warmth to this Kafka- 
| esque tale. B—Frin Richter 
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THE GRIMSON RIVERS ¢ Jean 
Reno, Vincent Cassel (2001, Co- 
lumbia TriStar, 105 mins., R, 
dubbed in English, also on 

DVD) Someone's cutting up the 
faculty at an Alpine university, 
and at first it’s diverting to 

watch rival detectives Reno and 
Cassel try to piece together the 
puzzle. But pretty soon, French 
director Mathieu Kassovitz’s 

aggressive stab at a Hollywood- 


style psycho-thriller reveals 
itself as just another genre hack 
job. The murky plot drops just 
enough grisly clues to keep you 
perversely curious, then hits 
you with a denouement so con- 
fusing that you’re momentarily 
distracted from how dopey it is. 
At least the mountain scenery’s 
nice. C@- —Michael Sauter 


REPLIGANT * Jean-Claude Van 
Damme, Michael Rooker (2001, 
Artisan, 100 mins., R, also on 
DVD) In the past, whenever 
Van Damme would play twins in 
a movie (say, Double Impact and 
Maximum Risk), he was billed 
with a cheesy line like, “Double 
the Van-Dammage!” But for 
the sci-fi-tinged Replicant—in 
which he plays both a mater- 
nally obsessed serial killer and 
the genetic clone created to 
help track him—the tone 
throughout is more subdued, 
even mature. Van Damme gives 
a surprisingly sympathetic 
and modulated performance 
that ought to go on his high- 
light reel. B —Marc Bernardin 
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By INNING ISN’T EVERY- 
thing—heck, if you’re 
Anna Kournikova, it isn’t 


Wey = anything. The ravishing 
\ Russian has never won 
a major tennis tournament, but she still 
manages to scrape by on goddess-level 
looks and the $10 million she earned in 
endorsements last year. Kournikova’s 
latest endeavor is Basic Elements, a work- 
out video which promises to take fans 
“through the pain barrier and into the 
power zone.” Yikes. The statuesque beauty 
recently allowed EW to lob some stupid 
questions her way. —Kristen Baldwin 


eHow many times would | have to do 
Basic Elements to get as jacked as Jen- 


nifer Capriati? Whoa! [For] that you | 


would probably have to do it a long 
time—a year, and every day. 


O°6, 110 BER 1:9), 12°0"0'4 


e Your body looks kind of shiny in the 
video. Did they spritz you with baby oil | 
or something? No...1 was actually ° = 
sweating! | [taped] the whole 
thing in one day. 

e The press release describes 
Basic Elements as “sizzling.” 
In your opinion, what was 
the most sizzling part? | 
didn’t make up that press 
release! I’m really seri- 
ous about exercising... 
I’m not just doing it for 
my body to look good. 
I’m doing it to be strong 
on the court. | don’t 
know if it’s sizzling or 
what. [Laughs] 

e If you’re losing a match, 
do you ever comfort your- 
self by looking across the 


net at your opponent and thinking, “I’m 
hotter than you”? [Puzzled silence] 
No, | don’t think that would help 
much.... When I’m on the court, | 
just think about how to win. 
e What part of your body do 
you have to work on the 
most? | don’t think I’d like to 
talk about the things that | 
don’t like. [Laughs] Then 
people are going to be 
looking there and say- 
ing, “Yes, that’s not the 
way it’s supposed to be!” 
e Even though l’ma 
heterosexual female, | 
feel oddly compelled to 
ask you this: Will you go 
out with me? This is a 


= weird question. 


@ So...no? Probably no. 
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BLAZING DVD RELEASE OF THE WEEK 


7 oh 5 
Fireplace 
Because the holidays wouldn’t 


be complete without a glowing 
hearth, DVD International is 


releasing a one-hour DVD of 
wood burning in a fireplace, 
complete with Christmas tunes, 
classical music, or the crackling 
surround sounds of a fire. It’s 
up to you to provide the heat. 


DOCUMENTARY 


THE LIFE AND TIMES OF HANK 
GREENBERG ¢ (1999, 20th 
Century Fox, 95 mins., PG, 
also on DVD) This warm look 
at the original Hammerin’ 
Hank, slugger for the Detroit 
Tigers in the 1930s and ’40s, 
follows Greenberg from stick- 
ball in the streets of New York 
to superstardom in the town of 
Henry Ford. A giant of a man, 
Greenberg not only rewrote the 
record books (he nearly shat- 
tered Ruth’s home run mark) 
but also won a following that 
placed him among the leading 
Jewish-American icons of the 
last century. Aviva Kempner’s 


documentary is a breezy 
concoction that paints baseball 
as a source of our individual 
heroes and of our common 
ground. A- —Daniel Fierman 
ag ~ 


‘HANK GREENBERG’ 


DRAM 


ANGEL EYES ¢ Jennifer Lopez, 
Jim Caviezel (2001, Warner 
Bros., 103 mins., R, also on that’s in store is an earth- 
DVD) Just who is Jennifer bound affair. B- —Karen Valby 
Lopez's elusive new man? The = 

THE TREAT ¢ Julie Delpy, 
Daniel Baldwin (2001, MTT, 94 
mins., unrated, also on DVD) 
Looking like Frederick’s of 
Hollywood models, Delpy, 
Georgina Cates, and Pam 
Gidley shamelessly vamp it up 
as L.A. call girls working for 
smarmy nightclub owner Bald- 
win. But as these ladies indulge 
the fetishes of their kinky 
clientele, the ostensibly titillat- 
ing naughtiness goes flat and 
increasingly sour. The incest 
and pedophile fantasies are 
clammy enough (especially 
when they include cameos by 
classy actors like Michael York). 
But when a dirty old politician 
gets into some necrophilia involv- 
ing lots of pudding, well, what 
can one say but...yuck! D —MS 


ing romance. One shouldn’t 
expect the heavens when all 


preview, as well as the mis- 
leading title, promised some- 
one sexy and supernatural. 
But be forewarned that Catch 
(Caviezel) is not the angel of 
an accident victim her cop 
character failed to save. While 
he is haunted by his past, grief 
does not a ghost make. Too 
bad unmet audience expecta- 
tions distract from what might 
otherwise have been a divert- 


‘ANGEL EYES’ 


THE CHARTS 


TAPE RENTALS 


CRYPTIC RESPONSE 


FTER MEDDLING WITH THE 

undead yet again, Brendan 

Fraser is back on the charts: 
The Mummy Returns debuts at No. 1, 
precisely where The Mummy de- 
buted two years ago. (Although it 
must be said that The Rock prob- 
ably gave this second Mummy a 
kick in the rental caboose.) Mean- 
while, Sigourney Weaver vamps her way into fourth place as 
one half of the mother-daughter con team (the other half 
being Jennifer Love Hewitt) in Heartbreakers. But Weaver 
performs even better in uniform than she does in micro- 
minis: Last year, Galaxy Quest warped to the top spot. 


‘MUMMY RETURNS’ 


a ma tt Danae 
1 — THE MUMMY RETURNS Brendan Fraser $2020 1 c- 
2 1 ALONG CAMEA SPIDER Morgan Freeman $744 2 c- 
3 2  AKNIGHT’S TALE Heath Ledger $56.1 2 D+ 
4 — HEARTBREAKERS Sigourney Weaver $40.3 1 c 
5 3  SPYKIDS Antonio Banderas $27 3 c+ 
6 4  BLOWJohnny Depp $53.0 4 c- 
7 6 KINGDOMCOME LL Cool J $23.2 2 B- 
8 5 SOMEONE LIKE YOU Ashley Judd $27.3 3 B 
8 7 DRIVEN Sylvester Stallone $32.6 3 c- 
10 8 EXIT WOUNDS Steven Seagal $51.8 6 c 
11 10 HANNIBAL Anthony Hopkins $165.1 i 8 
42 1 JOE DIRT David Spade $27.1 6 B 
13 12 THE FAMILY MAN Nicolas Cage $75.8 12 B- 
14 9 CROCODILE DUNDEE IN LOS ANGELES Paul Hogan $25.6 3 D 
45 15 THE MEXICAN Brad Pitt $66.8 9 D- 
16 13 MEMENTO Guy Pearce $25.4 5 A- 
17 %6 ©15 MINUTES Robert De Niro $24.4 8 D+ 
48 14 THE TAILOR OF PANAMA Pierce Brosnan $13.5 4 B+ 
49 18 CHOCOLAT Juliette Binoche $71.5 9 c- 

20 19 ENEMY AT THE GATES Jude Law $51.4 8 B- 
SOURCE: VIDEO BUSINESS FOR THE WEEK ENDING OCT. 7, 2001 BOX OFFICE GROSS-TO-DATE FIGURES IN MILLIONS 
SOURCE: ACNIELSEN EDI, INC., AND EXHIBITOR RELATIONS CO. INC. 

GRADE 


BRIDGET JONES'S DIARY Renée Zellweger (Miramax, R) The evolution of B+ 
a singleton from tragic spinster to wanton sex goddess. 


THE LEGEND OF RITA Bibiana Beglau (Kino, unrated) Aclear-eyed thriller A- 
from the director of The Tin Drum that introduces us to 1970s terrorism. 


NEW YORK Documentary (PBS, unrated) Ric Burns’ unforgettable seven- A 
volume mosaic of images and interviews pays tribute to Gotham. 


COMING UP 


ABOUT ADAM (Miramax, R) See how Kate Hudson had guy troubles in Ireland 
even after she became a Stillwater groupie. 


DR. DOLITTLE 2 (Fox, PG) Eddie Murphy discovers that talking to the animals is 
a gift that runs in the family. And the laughs ensue. 


FINAL FANTASY: THE SPIRITS WITHIN (Columbia TriStar, PG-13) A cute scientist 
must save her fellow computer-animated earthlings from evil phantoms. 


FREDDY GOT FINGERED (Fox, R) MTV’s relentless prankster Tom Green will do 
just about anything for a laugh. Even things you don’t really want him to do. 


TOWN & COUNTRY (New Line, R) Warren Beatty and Diane Keaton lead an all-star 
ensemble in a tale of marital warfare and woe. 
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TELEVISION 


Doc-Doc Jokes 


NBC prescribes a welcome remedy to hospital dramas with 
Scrubs, proving laughter is the best medicine. by Ken Tucker 


IKE UNDECLARED AND 
the as-yet-to-premiere 
Bernie Mac Show, Scrubs 
is a TV rarity: a new sit- 
com with an original look and 
point of view, and the merciful 
absence of a familiar star at- 
tempting a comeback. Scrubs’ 
premise is an easily summarized 
pitch—it’s ER as a comedy; 
M*A*S*H in peacetime, with 
newbie interns. But the series is 
distinguished by the unexpected 


interplay between its well-cast 
characters and the shrewd strat- 
egy it deploys to avoid making 
its overriding themes (illness, 
death) a poor-taste downer. 

Our hero is John “J.D.” Dori- 
an, played by Zach Braff, who 
looks like a youthful cross be- 
tween Ray Romano and Ed’s 
Tom Cavanagh—a perfect TV- 
likable naif. Scrubs started on 
J.D.’s first day at a big-city hos- 
pital, where he’s a lowly med- 


ical resident at the mer- 
cy of the more experi- 
enced nursing staff, who 
view his fumbles with 
IVs and catheters with 
disdain. (One of the best 
aspects of Scrubs is its hearty 
class animus—the nurses are 
portrayed as smart, dedicated, 
but disgruntled workers made 
bitter and vengeful by scores of 
arrogant young doctors who 
grab the lifesaving glory while 


Scrubs 


9:30 PM 
TUESDAYS 


FOR BETTER OR NURSE 
Reyes’ RN gives young M.D. 
_ Braff a dose of wisdom 


the nurses are left with the te- 
dious, messy work.) 

In fact, class divisions are a 
pervasive Scrubs subtext. J.D.’s 
longtime best buddy is Chris 
Turk (Donald Faison, from 
Felicity), whose decision to 
pursue surgery has put him 
among a more esteemed, cocky 
group within the hospital than 
J.D.’s bedraggled band 
of temperature takers; 
their friendship is 
strained because of it. 

The series’ creator, 
Bill Lawrence (Spin 
City), plays off the hospital-show 
expectations we might bring to 
Scrubs after years of watching 
classy-doe dramas like FR, 
Chicago Hope, and St. Else- 
where. Like Hope’s Dr. Phillip 
Watters (Hector Elizondo) or 
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FAISON: SCOTT HUMBERT; CHALKE: MITCHELL HAASETH 


Elsewhere’s kindly Dr. Donald 
Westphall (Ed Flanders), the 
leader of Scrubs’ hos- 
pital is also a wise, 
earnest, older man, 
Dr. Bob Kelso (Ken > 7 
Jenkins)—except that 
with Kelso, pious con- 
cern is just an act. Be- 


FAISON 
hind his crinkly eyes and warm 
smile lies a brain simmering 
with resentment over the onus 
of bureaucratic detail, and a gen- 
eral feeling that he’d rather be 
playing golf. He’s no one to go to 
for advice or comfort. 

In the show’s most original 
move, Scrubs’ one true good 
man is also its loosest cannon. 
John C. McGinley is giving a 
career-making performance as 


the flinty, sarcastic Dr. Cox, 
an experienced doctor who is, 
on the surface, every- 
_ ™, thing we fear in a heal- 
f vi -er we might come 
into contact with: a 
bully with cold eyes, a 
short temper, and a 
black sense of humor. 

But just as M*A*S*H’s 
“Hawkeye” Pierce made jaun- 
diced puns about jaundice be- 
cause war inspired cynicism as 
a defense mechanism, Dr. Cox 
staves off J.D.’s petrified stares 
(one nurse, Carla, played sauci- 
ly by Judy Reyes, calls him 
“Bambi” for his doe-eyed fear- 
fulness) with a suck-it-up atti- 
tude. J.D. and the colleague 
he’s inescapably attracted to— 


game going.” 


willowy Elliot Reid (Rose- 
anne’s Sarah Chalke)—desper- 
ately want Dr. Cox to mentor 
them (the second episode was 
entitled “My Mentor”), and 
Cox resists the role. But it’s 
because, we discover, he’s tired 
and fearful too; his only ad- 
vice against disease and decay 
is “Everything is a stall— 
we're just trying to keep the 


Lawrence and the 
writers stuff Scrubs 
with a bit too much 
voice-over narration 
by J.D., and a few 
too many fantasy sight 
gags, as when Elliot is 
seen, after making a hospital 
faux pas, literally digging her 


own grave. But better a surfeit 
of creativity than a dearth of it, 
especially on a network whose 
other big freshman comedy, 
Inside Schwartz, can barely 
stretch its gimmicks into a 
second week. Indeed, Scrubs 
really deserves the plum spot 
between Friends and Will & 
Grace that Schwartz was hand- 


ed—Scrubs’ genial skepticism 
is much more suited to NBC 
Thursdays. But maybe 
the network figured 
that if we spent a half 
hour laughing at the 
stat!-paced jokes on 
Scrubs, we'd never be 
able to take Dr. Mark 
Greene’s sad-sack shtick on 
ER seriously again. B+ 


The Ubiquitous Character Actor Makes a Name for Himself on ‘Scrubs’ 


HEEEEEERE’S JOHN C.! 


OHN Q. PUBLIC MAY NOT 

know John C. McGinley's 

name, but he probably knows 

his face. The question is, from 

where? “it depends demo- 
graphically,” says the veteran char- 
acter actor. “Middle-aged white 
dudes, Wall Street and Platoon. Black 
dudes, Set It Off and On Deadly 
Ground. Kids, Office Space and The 
Animal. Hopefully, for the next little 
while, it’Il be Scrubs.” 

The 42-year-old McGinley’s wildly 
varied film résumé led the NBC sit- 
com’s creator, Bill Lawrence, to cast 
him as chops-busting veteran doc 
Perry Cox. “I’m a huge movie fan, and 
my buddies in college were always talk- 
ing about who the best character guys 
were—M. Emmet Walsh, J.T. Walsh, and 
we were all McGinley fans,” says Law- 
rence. “When this came up, | actually 
had him in my head.” 

Still, McGinley had to audition five 
times for the part. “I saw a lot of other 
actors there who I assume don’t normal- 
ly audition,” he says. “It’s a bit of a cher- 
ry role.” McGinley likens Cox to such vin- 


wap’ Des 


—.] 


tage TV tough-guys-with-hearts-of-gold 
as Taxi’s Louie De Palma (Danny DeVito) 
and The Mary Tyler Moore Show’s Lou 
Grant (Ed Asner): “This guy’s cut from 
the same cloth. He teaches witha 
spoonful of dirt, a spoonful of dirt, then 
a cup of sugar. And that’s delicious.” 
Life hasn’t always been so sweet for 
McGinley. After growing up in Millburn, 
N.J., he toiled in New York theater, under- 
studying John Turturro for a year and a 


half in an Off Broadway play called 
Danny and the Deep Blue Sea. “John 
didn’t go down—it was rough,” McGin- 
ley recalls. “Finally, he let me go on.” A 
casting scout from Oliver Stone’s 
company happened to be in the audi- 
ence, and McGinley soon landed Pla- 
toon. He’s worked with Stone five more 
times since, most recently as the Jim 
Rome-esque sportscaster in Any Giv- 
en Sunday. Why have they collaborated 
so often? “! don’t know, but | don’t 
want to jinx it,” says McGinley. “That’s 
a good relationship, man.” 

But the divorced dad’s strongest 
bond is with his 4-year-old son, Max, 
who was born with Down’s syn- 
drome. The stability of a sitcom gig has 
allowed McGinley to spend more time 
with Max at their Malibu home. “This is 
a very attractive scenario to me,” he 
says. “To be able to drive over the hill 
every day to work and come back and 
surf, play with the dogs, and hang out 
with my son—are you kiddin’ me?” Plus, 
he digs his Scrubs wardrobe: “It’s the 
greatest,” he says. “It’s like wearing 
pajamas!” —Bruce Fretts 
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FORD RACING 100TH ANNIVERSARY SWEEPSTAKES 
OFFICIAL RULES 


1. NO PURCHASE NECESSARY. A PURCHASE DOES NOT IMPROVE 
YOUR CHANCES OF WINNING. Sweepstakes begins at 12:01 a.m. 
Eastern Time (ET) on 10/01/01 and ends at 11:59 p.m. ET on 12/31/01 
(“Sweepstakes Period"). 

2. ELIGIBILITY: Sweepstakes is open only to legal residents of the 
48 contiguous United States and the District of Columbia (“U.S."), who 
are 18 years of age or older, and are licensed drivers at time of 
registration, except for employees (and their immediate families and 
members of the same household of such employees) of Ford Motor 
Company (“Sponsor”), it’s divisions, affiliates, subsidiaries, dealers 
and advertising or promotion agencies 

3. HOW TO ENTER: There are two ways to enter the Sweepstakes: 
1) Complete the on-line Sweepstakes entry form at wwaw.fordracing.com 
and submit as directed prior to 11:59 p.m. ET on 12/31/01; or 2) Complete 
an official entry form, available while supplies last at the Ford Racing 
display at select racing events throughout the Sweepstakes Period, 
and deposit in the entry box provided prior to 12/31/01. Limit of one 
entry per person or e-mail address, regardless of entry method. Multiple 
entries from the same person or e-mail address or entries generated 
by a script, macro or other automated means will be disqualified. In 
the event of a dispute, Internet entries will be deemed made by the 
authorized account holder of the e-mail address submitted at the time 
of entry. The authorized account holder is the natural person who is 
assigned to the e-mail address by an Internet access provider, on-line 
service provider, or other organization that is responsible for assigning 
-mail addresses or the domain associated with the submitted e-mail 
address. Entries that are incomplete or corrupted are void and will not 
be accepted for entry. Void where prohibited. 

4, PRIZES/APPROXIMATE RETAIL VALUE (ARV); One (1) Grand Prize — 
Limited Edition Ford Racing tailgate version Ford Econoline (ARV $45,000); 
One (1) First Prize — Ford Racing autographed helmet (ARV $1,000); 
One (1) Second Prize — 100th Anniversary Ford Racing Gear Package 
(ARV $750) consisting of a jacket, two (2) lightweight travel chairs, 
two (2) crew chief shirts, two (2) Anniversary polo shirts, duffel bag, 
sweatshirt, Limited Edition 100th Anniversary hat, and an autographed 
Dale Jarrett mechanic's shirt. 

5. WINNER SELECTION: Winners will be selected in a random drawing, 
conducted on or about 01/09/02 from among all valid entries received. 
Drawing will be conducted by Exposure Marketing, Inc., an indepen- 
dent judging organization. The odds of winning depend on the number 
of valid entries received. Grand, First and Second Prize winners will be 
notified by mail and/or phone within approximately seven (7) days of 
the drawing and will be required to execute and return an Affidavit of 
Eligibility and Liability Release, and except where prohibited, a Publicity 
Release, within 14 days of notification date. Failure to timely return 
executed form will cause prize to be forfeited and awarded to an alter- 
nate. Acceptance of a prize constitutes permission (except where 
prohibited by law) to use winner's name, likeness, biographical infor- 
mation, photograph and any statement or remarks made about winning 
the prize or participation in the Sweepstakes for advertising and 
promotional purpose without additional compensation. If any winner is 
under the age of majority in state of residence (“minor”), prize will be 
awarded in the name of winner's parent or legal guardian. If a prize 
notification letter is returned or deemed undeliverable, an alternate 
winner may be selected. Prizes will be awarded in the names of the 
winners and are neither transferable nor exchangeable for cash; 
however, Sponsor reserves the right to substitute a prize of equal or 
Qreater value due to unavailability. Winners will be responsible for all 
taxes (federal, state, local and/or income) and any expenses not listed 
related to acceptance and use of prize. Grand Prize winner: a) must 
take delivery of vehicle through a Sponsor-selected dealership near 
winner's residence within 60 days of notice of availability or prize may 
be forfeited and awarded to an alternate; b) must provide valid driver's 
license and evidence of insurance at time of delivery; and c) will be 
responsible for registration, license, title and insurance fees, and any 
Options added to the vehicle at winner's request. 

6. CONDITIONS: Sponsor not responsible for error, omission, 
interruption, deletion, defect, delay in operations or transmission, theft 
or destruction or unauthorized access to or alterations of entry materials, 
or for technical, network, telephone, computer, hardware or software 
malfunctions of any kind, or inaccurate transmission of, or failure of 
Sponsor to receive entry information on account of technical problems 
or traffic congestion on the Internet or at any website or any combina- 
tion thereof. Sponsor is also not responsible for any injury or damage to 
entrant's or any other's computer related to or resulting from playing or 
downloading any materials in the Sweepstakes. Sponsor reserves the 
right, in their sole discretion, to cancel Sweepstakes in its entirety if it 
becomes technically corrupted or because of non-authorized human 
intervention. In that event, Sponsor Will select winner from all eligible 
entries prior to exercising its rights to suspend or cancel the Sweep- 
stakes and will post notification of cancellation on www.fordracing.com. 
CAUTION: ANY ATTEMPT BY A CONTESTANT OR ANY OTHER INDIVIDUAL 
TO DELIBERATELY DAMAGE ANY WEBSITE OR UNDERMINE THE 
LEGITIMATE OPERATION OF THE SWEEPSTAKES MAY BE A VIOLATION 
OF CRIMINAL AND CIVIL LAWS, AND SHOULD SUCH AN ATTEMPT BE 
MADE, SPONSOR RESERVES THE RIGHT TO PROSECUTE ANY SUCH 
INDIVIDUAL TO THE FULLEST EXTENT PERMITTED BY LAW. By entering, 
participants: (a) agree to these official rules and the decisions of the Sponsor 
and judges which shall be final in all respects; (b) release Ford Motor 
Company, its divisions, subsidiaries, affiliates and advertising and 
Promotion agencies and Exposure Marketing, Inc., its respective directors, 
officers and employees from any and all liability for any injuries, losses 
or damages of any kind caused by their participation or resulting from 
acceptance, possession, use, or misuse of any prize; and (c) acknowledge 
that said parties have neither made nor are in any manner responsible 
or liable for any warranty, representation or guarantee, expressed or 
implied, in fact or in law, relative to the prizes including, but not limited 
to, their quality, except for the standard limited warranty provided with the 
prize. Noncompliance with the official rules will result in disqualification. 
7. USE OF INFORMATION: The information obtained from the on-line 
Sweepstakes form will be used for the purposes of notifying the 
winners, awarding the prizes and providing Sponsor with valuable mar- 
keting information. You agree that Sponsor may use the information 
gathered about you in connection with this Sweepstakes in its “per- 
mission marketing” e-mail campaign to the extent that you have opted 
to participate in any of the e-mail campaigns offered by Sponsor. 

8. WINNERS’ LIST: For the names of major prize winners, mail a self- 
addressed, stamped envelope to: Ford Racing 100th Anniversary Winners, 
P.O. Box 181, Byron, MI 48418. 

9, SPONSOR: Ford Motor Company, One American Road, Dearborn, 
Mi 48126. 


CAREY ON The ABC star (with Kate Walsh) faces record-low ratings 


‘Drew’ the Right Thing? 


It appears Cleveland doesn’t rock as 
hard as before. Viewers haven’t been 
showing the love to the seven-year-old 
Drew Carey Show, which managed to 
muster up merely 10 million viewers for 
its variety-hour premiere Sept. 26 and 
its first regular episode Oct. 3. 
That’s not only down from 


a 


Pe 
ea 


last year’s season average of 
12.8 million, but it represents 
a career-low debut for the 
comedy (Carey’s best season 
opener was in September 
1997, with 18.5 million). Oddly 
enough, the Alphabet suits 
aren’t worried—even though 
they recently picked up the 
series for three more years. 
“Tt’s still one of our highest- 
rated shows,” says ABC 
scheduling exec Jeff Bader. “Wednesday 
nights are the most competitive on T'V. 
Three weeks ago, we were worried about 
(CBS’] The Amazing Race. Now [NBC’s] 
The West Wing absolutely dominates the 
time period. But we are the first choice 
for sitcom viewers in the time period.” 
Of course, Fox’s Titus is Carey’s only sit- 
com competition in the Wednesdays-at- 
9 p.m. time slot—and Titus doesn’t have 
its season premiere until Nov. 14. 


« 


Share Game 

TNT may find itself 
charmed not once, 
but twice, with pro- 
gramming from 
sister net The WB. 
Now that TNT has 
a deal in place to air 
reruns of Charmed 
Tuesdays at 10 p.m., 
sources say the ca- 
bler is considering 
whether or not to air 
episodes of another 
WB drama—possi- 
bly Gilmore Girls or 
Smallville—as early 
as next season. Like 
the Charmed deal, 
reruns of Girls or 
Smallville would 
air within a week of 
their debut on The 
WB and potentially 
bolster TNT’s long- 
term strategy of luring young adults to 
the 10 p.m. time periods. “There are plen- 
ty of 12- to 34-year-olds who don’t have a 
programming alternative at 10 p.m.,” 
says one TNT insider. “Not everybody 
who would like to watch a show like 
Charmed on The WB Thursdays can see 


SMALL WONDER TNT eyes The WB’s Superman drama 


it. So they'll have another shot at it on 
TNT.” Hey, if they want to show Small- 
ville hunk Tom Welling (above, left) 100 
times a week, that’s fine by us. 


AND SO ON... Gentlemen, start your en- 
gines! Hoping that racing fans will go 
along for the joyride, NBC is develop- 
ing two NASCAR-themed dramas for 
fall 2002. Sources say Syl 


is teaming with Brad Grey Television to 
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STALLONE: ALLEN YEE; GELLAR: RICHARD CARTWRIGHT 


ERIC PANKE; 


ILLUSTRATION BY 


produce a spin-off of his motion 
picture Driven, while Regency 
Television is developing a se- 
ries about two NASCAR dri- 
vers and their families. Why 
the interest in fast cars? Con- 
sider the recent appeal of 
NASCAR on NBC and TNT: 
Ratings are not only up 20 
percent over last year, but the 
sport has begun 
to pique the in- 
terest of the ad- 
vertiser-friendly WINNER OF THE WEEK 
18-49 demo- 
graphic—many 
of whom turned 


Mary Hart 


The leggy Entertain- 
ment Tonight anchor 
will be sitting pretty 
for five more years, 


out to see this 
summer’s drag- 
racing drama The Fast and the 
Furious.... NBC execs are thanks to a new 
considering bringing the 1999 contract that pays her 
Pierce Brosnan vehicle The $5 million-plus annually. 
Thomas Crown Affair to the 


:k may LOSER OF THE WEEK 


small screen. Tom Sell 
star.... On Dec. 12, ¢ 

ns will pick up the ball 
from Frat 


‘Danny’ 
Oh, Danny boy, the ax, 
the ax is falling: After 
only two episodes, Daniel 
Stern’s low-rated CBS 
sitcom became the sea- 


er as the 
mom on Fox’s Titus. Also join- 
ing the clan is Elizabeth Berk 

ley (Showgirls), who'll recur as 
Titus’ hot half-sister Shannon. 


~ ; 
Morereviews at www.ew.com son’s first cancellation. 


(AOL Keyword: EW) 


SOUND BITES 


“It was reported today that Osama bin Laden 
has 50 brothers and sisters. Which shocked me, 
because | had no idea he was Catholic.” CONAN O'BRIEN 
on Late Night 


“ 
Opera? Just what the world needs: more fat women 
screaming.” Frank (PETER BOYLE), dissing his wife’s taste in 


music, on Everybody Loves Raymond 


“Hollywood ha done what it can to cater toa 


more sensitive national audience. Many sitcoms edited 


out individual jokes they thought would be insensitive, 
while Inside Schwartz boldly did away with humor 
altogether.” JIMMY FALLON on SNL 


“What—did YOU life flash before your eyes? ‘Cup 

of tea, cup of tea, almost got shagged, cup of tea.’” 

Spike (JAMES MARSTERS) to Giles (ANTHONY STEWART HEAD), 
after a brush with death, on Buffy the Vampire Slayer 


OME IS WHERE THE 

= Slayer is. UPN success- 

1 fully resurrected Sarah 
Michelle Gellar’s Buffy the Vam- 
pire Slayer (62nd), attracting 7.7 
million fans and the show’s 
highest rating ever in adults 
18-49. By now, audiences know 
where to find Survivor: Africa 
but still blew off CBS’ preview 
special (4ist) for Friends (1st). 
TV fans also rejected familiar 
faces—ABC’s Jason Alexander vehicle Bob Patterson (43rd) and 
The WB’s Bob Saget comedy Raising Dad (104th). Instead, 
viewers turned to new, less celeb-driven series, like NBC’s 
hospital half-hour Scrubs (11th, 16th), which improved in its 
second outing. And despite the last-minute cancellation of the 


A CUT ABOVE Buffy’s Gellar 


Emmy Awards, news of bombing in Afghanistan still overshad- 
owed the second episode of ABC’s Sunday-night thriller Alias 
(35th), which lost 4.3 million viewers from its premiere. 


TOP 30 = 


VIEWERS* Wik 
1 30.0 FRIENDS NBC, Thursday, 8 p.m. 1 
26.9 ER NBC, Thursday, 10 pam. 2 

3 25.2 THE WEST WING NBC, Wednesday, 9 p.m. 23 


4 22.5 LAW & ORDER NBC, Wednesday, 10 p.m. 6 
22.4 EVERYBODY LOVES RAYMOND CBS, Monday, 9 p.m. 3 
20.6 INSIDE SCHWARTZ NBC, Thursday, 8:30 p.m. 4 
197 CSICBS, Thursday, 9 p.m. 5 

3 19.5 WILL & GRACE NBC, Thursday, 9 p.m. 7 


9 18.2 BECKER CBS, Monday, 9:30 p.m. - 
16.5 FRASIER NBC, Tuesday, 9 p.m. 8 
16.3 SCRUBS NBC, Thursday, 9:30 p.m. _ 

12 161 FOOTBALL: JETS VS. 49ERS ABC, Monday, 9:09 p.m. 12 

3 16.0 THE PRACTICE ABC, Sunday, 10 p.m. 1 
t 15.9 JAG CBS, Tuesday, 8 p.m. 10 

15 15.8 JUDGING AMY CBS, Tuesday, 10 p.m. 7 

16 15.4 SCRUBS NBC, Tuesday, 9:30 p.m. _ 
15.0 LAW & ORDER: SPECIAL VICTIMS UNIT NBC, Friday, 10 p.m. als) 

18 14.9 DATELINE NBC NBC, Tuesday, 10 p.m. 32 

9 14.3 YES, DEAR CBS, Monday, 8:30 p.m. 20 
14.3. THE KING OF QUEENS CBS, Monday, 8 p.m. 14 

21 14.2 CROSSING JORDAN NBC, Monday, 10 p.m. 16 
22 14) THE GUARDIAN CBS, Tuesday, 9 p.m. 18 
3127 60 MINUTES II CBS, Wednesday, 8 p.m. 29 
127 ACCORDING TO JIM ABC, Wednesday, 8:30 p.m. = 

25 11.9 THE DISTRICT CBS, Saturday, 10 p.m. 40 
1.9 MY WIFE AND KIDS ABC, Wednesday, 8 p.m. 34 

27 117 60 MINUTES CBS, Sunday, 7:38 p.m. 3 

28 11.4 PROVIDENCE NBC, Friday, 8 p.m. 34 
1.4 FAMILY LAW CBS, Monday, 10 p.m. 51 

30 11.5 LAW & ORDER: CRIMINAL INTENT NBC, Sunday, 9 p.m. 31 
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Whatt 


Watch 


A day-to-day guide to notable programs. Times are Eastern daylight and are subject to change. 


The Guest 


@ 


Look 

‘e d Who’s 
j ; ad OnThe 
& Couch 
This 

Week 


SUBJECT TO CHANGE) 


DREW BARRYMORE 


vil N Monday Heather Graham, 
rnin guest John aMcleneaes with India.Arie 
Tuesday Drew Barrymore Wednesday Geena 
Davis Thursday Dennis Miller, Brittany Murphy 
Friday Kevin Kline, Caroline Rhea 


-ENO Monday Heather Locklear Tuesday 


Jet Li, Jill Hennessy, musical guest Craig 
David Wednesday Salma Hayek, Hayden Chris- 


tensen Thursday Daryl Hannah, musical guests | 


Bush Friday Kevin Spacey, political commenta- 
tor Bill O’Reilly, musical guest Bjork 


CONAN O’BRIEN Tuesday William H. Macy, Tom 
C evandeh Wednesday Shannon Elizabeth 


Thursday Quincy Jones, Mare Maron, Diana | 


Krall Friday Steve Zahn 


N Monday Thomas Gibson, Soleil 
Aion Frye Tuesday Courtney Thorne-Smith, 
Africa castoff, musical guest Tom 
McRae Wednesday Christine Lahti, Erik Pal- 
ladino, Zach Braff Thursday Musical guest Ben 
Folds Friday Tim Robbins, musical guests Bush 


Survivor: 


L Monday Julianna Margulies, 
hsoie Ever' sai musical guest Macy Gray Tues- 
day Penny Marshall, Heather Graham Wednes- 
day Drew Barrymore, Julie Bowen, musical 
guest John Mellencamp Thursday Geena Davis, 


, * WN List 


Laura San Giacomo Friday John Leguizamo, | 


Brittany Murphy, musical guest Maxwell 
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THE KING OF QUEENS 
(CBS, TV-PG) Doug’s 
friendship with Deacon is 
in great shape, but that’s 
nothing a little car acci- 
dent can’t fix. 


400m 


THIRD WATCH (NBC, TV- 
14) Fake firefighters on 
TV mingle with the real 
deal as the Third Watch 
cast meets with New 
York’s Bravest. 


October 15 


EVERYBODY LOVES RAY- 
MOND (CBS, TV-PG) Ray 
discovers that ditching 

| your wedding ringisa 


| LOVE Lucy av Land, 
TV-G) Don’t look now, but 
it seems this column has 
| turned into one big Love 

| fest. Episode No. 1 of the 
classic sitcom kicks off a 


weeklong marathon. 


great way to meet chicks. 


100 CENTRE STREET 
(A&E, TV-PG) Judge Rifkind 
tries to mend fences with 
his crazy daughter. 


WASHINGTON REDSKINS 
AT DALLAS COWBOYS 
(ABC) Or, as it’s alterna- 
tively being dubbed: The 
Crappiest Monday Night 
Matchup in NFL History. 
The really pathetic part 
is, ll still be watching. 


9- Tipm* 


ruc INER t 


“CHECK LOCAL LISTINGS 


BREAST HEALTH NEW 
HOPE (Discovery Health 
Channel, TV-14) Julianna 
Margulies narrates this 
must-see medical special 
on breast cancer, and 
how cutting-edge tech- 
niques are giving victims 
and their families more 
hope than ever. 


October 16 


a 


5.27 


J=-3I:-SUPM 

FRASIER (NBC, TV-PG) 
Roz decides it’s time to 
take out the trash when 
she begins dating a 
garbageman. 


[SERIES DEBUT 


SMALLVILLE (The WB, TV- 
PG-V) Being a teen is never 


ON THE RIGHT TRACK 


easy, especially when you 
come from out of town, 
or, say, another planet— 
Krypton, for instance. 


a.2n-- 
:30-10PmM 


SCRUBS (NBC, TV-14) 
Mrs. Landingham isn’t 
dead after all; she’s just 
laid up in the hospital. 
At least the actress is. 


MIRROR MIRROR ON THE WALL... 


ILLUSTRATION 


BY 


DAVID COWLES 


2: JEFFREY THURNHER 


POPSTARS 


WEDNESDAY 


7-8Pm 

PARDON THE INTERRUPTION 
(ESPN) Washington Post 
columnists Tony Kornheiser 
and Michael Wilbon debate the 
hot sports subjects of the day, 
like, is there anyone who can’t 
break the home run record? 


8-9PM 

ENTERPRISE (UPN, TV-PG) Af- 
ter getting up close and per- 
sonal with an alien engineer, 
Trip becomes pregnant, 

and the thing about that is, 
Trip’s a guy. 


9-10Pm 

THE WEST WING (NBC, TV-PG) 
The President must handle 
apologizing to the nation and 
his wife, and not necessarily 
in that order. 


10-1iPpmM 

INVENTIONS WE LOVE TO 
HATE (TLC, TV-G) Does that 
cheesy yellow 1981 model 
Corvette count? 


October 17 


~ 


IN'T THAT A HAIM 


COREY HAIM: THE E! TRUE 
HOLLYWOOD STORY (E!, TV- 
PG-LV) Eighties teen-steamer 
Corey Haim (above) is the 
subject of this ETHS, with 
friends, family, and Feldman 
(the “other” Corey) discussing 
the actor’s highs (Lost Boys) 
and lows (jail, drugs, begging 
for change, being strapped 
down in a mental ward...you 
get the point). It would all be 
good fun if it at least had the 
aura of past tense, but as 
one recent incoherent inter- 
view sadly shows, Haim’s 
darkest days may not be 
behind him. B 


SEASON PREMIERE 


8-9Ppm 


POPSTARS 2 (The WB, TV-PG) While ABC’s Making the Band at 
least made an attempt to show the inner tensions and tin- 
kering behind a corporate-created teen-music group, Pop- 
stars always has the feel of trying to sell you something—if 
not the band it’s putting together, then at least some 
forced (and shameless) story lines. For example: As the sec- 
ond season kicks off with auditions for a coed band, does 
the wheelchair-bound woman invited for a callback actual- 
ly have a chance in hell of joining the dance-heavy group, or 
does it just make for better TV to have her stick around 
awhile? The answer to both questions is a resounding no. C 
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Watch S pm E/P 


Every Night In October Animal 


Planet 


discovery.com 


9-10PmM 

THIEVES (ABC, TV-PG-LV) 
Producers must've been 
sloshed on Funky Cold Med- 
inas when they cast Tone 
Loc to play a fed. Tonight, 
the G-men force Johnny 
and Rita to swipe an artifact. 


9-11PpmMm 

SHERLOCK HOLMES IN 
“THE ROYAL SCANDAL” 
(Hallmark Channel, TV-PG) 
Royal scandal indeed, as 
Sherlock and his dear 
Watson go searching for a 
compromising photo of the 
crown prince of Bohemia. 
For their “private collec- 
tion,” no doubt. 


10-11Pm 

ONCE AND AGAIN (ABC, 
TV-PG-S) As if competing 
for their parents’ atten- 
tion weren’t enough, now 
stepsisters Grace and 
Jessie must duel for top 
billing in the school play. 


Find out 
what they mean 
before 
the censors do. 


October 


[ SEASON PREMIERE | 


SYNDICATED* 

THE LOST WORLD (TV-PG) 
What do you do when you’re 
sick of hanging out with 
ape-men, killer crocs, and 
flesh-eating dinosaurs? You 
transport through time to 
take orders from Winston 
Churchill. Don’t worry, it'll 
all make sense...sorta. 


*CHECK LOCAL LISTINGS 


8-8:30Pm 

MAKE ROOM FOR BABY 
(WE, TV-PG) It’s a festival 
of binkies and Diaper Ge- 
nies when Colin Cowie and 
supermodel Rachel 
Hunter organize “the ulti- 
mate baby shower.” 


8SPM-MIDNIGHT 
THE CONCE 
With donations gen 


BRITISH MEN 


BEHAVING BAD 
Dead Funny Comedy: 
Thursday-Saturday 
8pm-l2 midnight/et 


SCOOBY-DOO AND THE 
RELUCTANT WEREWOLF 

| (Cartoon Network, TV-G) 
With special cameos by the 
Bashful Vampire and Pen- 
sive Frankenstein. 


EINEM AMERICA 
c Ny 
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IN THE TIME OF THE BUTTERFLIES: BAZILLE/SHOWTIME; JENIFER; STEVE WILKIE 


8-10am 

BREAKFAST WITH THE ARTS 
(A&E, TV-G) You may be right, | 
may be crazy, but it just may be 
Billy Joel that you’re looking for. 
And if so, you can catch him 
here promoting his new CD. 


7-9Pm 
LIAR LIAR (ABC, TV-PG-DL) Jim 
Carrey’s pants are on fire. 


8em-2am 

WWF: NO MERCY (iN DEMAND, 
TV-14-DLV) Get those American 
flags unfurled for when Olympic 
gold medalist Kurt Angle de- 
fends his WWF title. It’s true. 


8-10Pm 

ROBIN COOK’S ACCEPTABLE 
RISK (TBS, TV-PG-LV) Chad Lowe 
thinks he can cure Alzheimer’s, 
but ends up unleashing a cen- 
turies-old evil instead. Whoops. 
8-10PMm 

WHEN GOOD GHOULS GO BAD 
(Fox Family, TV-G) It’s a movie 
about a town where you’re not 
allowed to celebrate Halloween, 
which is kinda like a town where 
you’re not allowed to dance, so 
bring on Kevin Bacon! 


o~- 1UPM 


THE COUNTRY FREEDOM CON- 
CERT (CMT) Martina McBride 
and George Strait are among 
the country artists performing 
for their country in this Sept. 11 
benefit concert. 


8-9pm* 
AFRICA (PBS, TV-G) It’s a case 
of pay to play when a Zanzibar 
team must find funds to get toa 
championship soccer game. 


“CHECK LOCAL LISTINGS 


[. Sai 


WHEELS OF JUSTICE 


8-10:30Pm 

THE AMERICAN PRESIDENT 
(TNT, TV-PG-L) Michael Douglas 
plays a Prez who hits on lobbyists. 


9-10PMm 

EV*O*LU*TION: MADONNA (VH1, 
TV-PG) In the bizarre selling 
point department, this exposé 
promises “interviews with peo- 
ple whose names you may not 
recognize.” 


9-10PMm 

BAND OF BROTHERS (HBO, TV- 
MA) Apparently, one battle the 
troops are not fighting is the 
one against nepotism, as Tom’s 
son Colin Hanks enlists in the 
World War II series. 


9-10:30Pm* 

ELLA FITZGERALD: SOME- 
THING TO LIVE FOR (PBS, TV-G) 
Tony Bennett narrates this 
American Masters special on the 
woman behind the best damn 
voice you’ve ever heard. (R) 


“CHECK LOCAL LISTINGS 


9-11Ppm 

MAGNIFICENT MANSIONS 
(Travel Channel) Or: Houses 
You'll Never Be Able to Afford, 
and Even if You Could, You’d Feel 
a Little Guilty About It. 


9-10pn 
U 


FIREBALLS FROM SPACE (Dis- 
covery Channel, TV-PG) Comets, 
asteroids, and meteors, oh my. 
9-11Ppm 

VICTORIA & ALBERT (A&E, TV- 
PG) Diana Rigg, Peter Ustinov, 
and Jonathan Pryce are 
among the familiar names 
starring in A&E’s miniseries. 
(Concludes Oct. 23.) 


RFLIES (Showtime 


1 and exec-produ 


atitudinous dialost (“I’m ¢ 
atitudinous dialogue (“I’m 


fe ap 


c Anthor 


pop singer) or a politi- 


iy, who f 


9-10PMm 

ALIAS (ABC, TV-14-V) When Syd- 
ney invites Daddy to dinner, it’s 
not just to discuss upcoming 
Thanksgiving plans. 


SPM-MIDNIGHT 

THE CHAMP (ESPN Classic) See 
adorable little Ricky Schroder 
before he started hanging out 
with Alfonso and riding a 
choo-choo train through his 
own house. 


ENTERTAINMENT 


9:30-10Pm 

OFF CENTRE (The WB, TV-14-DL) 
Everyone has crabs, and we 
don’t mean for dinner. 


CURB YOUR ENTHUSIASM 
(HBO, TV-MA) Larry goes to the 
beach, and you can imagine 
how excited he is about that. 
1OPM-MIDNIGHT 

DOUBLE IMPACT (Encore, TV-R) 
In a battle for the ages, Jean- 
Claude Van Damme squares off 
against...Jean-Claude Van 
Damme! 


UC: UNDERCOVER (NBC, TV- 
14) The ever-excellent Ving 
Rhames guest-stars as a 
Chicago drug lord. 
10-11:30Pm 

THE PATRIOT (HBO2, TV-R) No, 
not the Mel Gibson one, but Steven 
Seagal’s. Even better, right? 


VW EE Roy 
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Lovers...Not 


| in Neil LaBute’s dark and typically twisted The Shape of Things, 
| awarped view of art is the heart of the matter. by Ty Burr 


ALSE ART. I HATE IT,” 

says Evelyn (Rachel 

Weisz), the succubus who 

serves as the antiheroine 
of Neil LaBute’s latest stage 
provocation, The Shape of 
Things. The line comes in the 
first scene—as Evelyn, a twen- 
tysomething art student, sizes 
up both the statuary she’s about 
to deface and Adam, the fubsy 
museum guard (Paul Rudd) 
she’s going to seduce and make 
over—and it’s LaBute’s back- 
handed manifesto. Aren’t artists 
supposed to pursue truth, no 


matter where it takes them? | 
Isn’t that what LaBute has | 


done in all his work, to the dis- 
may of many critics and audi- 
ence members? Can’t Dr. 
Frankenstein pass a little ge- 
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netic code to his own monster? 
To some extent, all talk of art 


in Things is a dodge. Like In | 


the Company of Men (1997), 
the cinematic outrage that put 
LaBute on the map, and Bash 
(1999), the writer-director’s last 
Off Broadway venture, the new 
drama is about power: who 
wields it and how. It’s clear 
from the outset that Evelyn is a 


master manipulator, as she | 


woos Adam into dropping 20 
pounds, and fixing his hair, and 
changing his wardrobe. And 
getting a nose job. And dump- 
ing his friends. And ultimately 
offering himself up as a moral 
blank canvas: “Tell me what to 
do,” he says, “and I’ll do it.” 
What's not apparent until the 


end is why, and while the | 


penultimate scene that reveals 


the depths of Evelyn’s soulless- 


ness is intended to be a shocker, 


the revelation feels forced. 
Truth be told, Evelyn, a quin- 
tessential LaBute crea- 
tion, isn’t interested in 
why. (Neither, as an 
artist, is LaBute.) Why 
does the predator eat 
its prey? Because it can. 
“Don’t worry about ‘why’ when 
‘what’ is right in front of you,” 
Evelyn insists to the self-doubt- | 
ing Adam. Faust was never 
offered a more concise bargain. 

In The Shape of Things, 
what’s right in front of you 
is The Mummy star Weisz’s 
portrayal of Evelyn. The per- 
formance is a doozy, all right— 


glad-ragged in Goodwill chic, 


The Shape 


of Things 


PROMENADE 
THEATRE 


eyes crossed in suppressed 
rage, her voice a brazen honk of 
received notions—but Weisz’s 
Evelyn is also a shrew to make 
you wonder what Adam would 
ever see in her. “She's so evil,” 
hissed a woman behind me. 


| Well, yes, and that’s too easy. 


It’s telling that the play’s two 
finest scenes don’t involve her. 
One is a fumbling seduction 
between Adam and the woman 
he once loved from afar, his 
friend's fiancée, Jenny (Gretch- 
en Mol). Set in a playground, 
with the actors dandling 
in swings, attracted and 
repelled by lust and 
ethics, it’s a stunning 
little diamond of moral- 
ism. The other scene is 
more disturbing: Adam and 
said friend, the arrogant Phillip 
(Frederick Weller), circle each 
other over Jenny, with Adam 
thoroughly unnerved by Phil- 
lip’s chummy bonhomie, closet 
homoeroticism, and outright 
hostility. LaBute does create a 
hell of a monster, but it’s with 
recognizable humans that he 
displays his true art. (TC) B 


42ND STREET: JOAN MARCUS 
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Broadway 
HEDDA GABLER + For years, Kate 


Burton has lived a regular-size 

life as an “average” actor, wife, 
and mother in measured contrast 
to the outsize reputation of her 
late father, Richard Burton, and 
his ex-wife—her stepmother 
—Elizabeth Taylor. Now, in one 
exciting fit of play and player, 
legacy and temperament are re- 
warded in a striking new produc- 
tion of Ibsen’s famous 1890 play. 
Burton stars as the unhappy Hed- 
da, who turns her unhappiness 
into the ruination of others before 
ruining herself. But instead of 
playing the role monstrously big, 
Burton scales the tragic heroine to 
modern, everyday size. And in so 
doing, she exposes the accessible, 
“average” soul of a frustrated 
woman too smart by half. Such a 
freeing interpretation wouldn’t be 
possible without the spiky new 
adaptation by Jon Robin Baitz; the 
full-blooded performances of 
Michael Emerson as Hedda’s over- 
matched husband and Harris 
Yulin as the overpowering Judge 
Brack; and especially the cobweb- 
clearing direction of Nicholas Mar- 
tin. (TC) A—Lisa Schwarzbawm 


Unless otherwise noted, tick- 
ets can be ordered (with sur- 
charges) from Tele-Charge 
(TC), 800-432-7250 (or 212-239- 
6200 in the New York area); or 
from Ticketmaster (TM), 800- 
755-4000 (or 212-307-4100). 


‘PUPPETRY OF THE PENIS’ 


DANCE OF DEATH * Between 
Hedda Gabler and August 
Strindberg’s 1900 sketch of do- 
mestic hell, Broadway is home 
these days to chilly Scandina- 
vian scenes of marital win- 
ter—and heated acting. Ian 
McKellen and Helen Mirren 
star as an old military captain 
and his wife, bound together in 
mind games on an island off 
the coast of Sweden a century 
ago. The relationship between 
Edgar and Alice, balanced on a 
knife-edge sharpened 62 years 
before Who’s Afraid of Vir- 
ginia Woolf?, is thrown dan- 
gerously off balance by the ar- 
rival of Alice’s cousin. When 
the shouting’s over, Edgar and 
Alice are still there, bickering 
like Beckett stalwarts, in this 
claustrophobic play. (TC) B —LS 


URINETOWN: THE MUSICAL * Re- 
laxing into its new Broadway 
home and its own avowedly ding- 
bat conceit (a faux-agitprop musi- 
cal about a capitalist police state 
where citizens pay to urinate), the 
underground hit’s gallows humor 
and relentless literalism have tak- 
en on an elegiac quality. Grimly 
appropriate for the times and this 
town, Uvrinetown earns the dubi- 
ous honor of being the perfect pee 
joke for a post-ideological age. 
(TC) A- —Scott Brown 


Off Broadway 


THE LATE HENRY MOSS ¢ One of 
the best things about the work of 
Sam Shepard (True West, Buried 
Child) is its fierce physicality. He 
practically created the action play, 
devising roles that rocket around a 
stage. So it’s surprising that the 
most satisfying scene here is its 
long, slow, comic opening: two 
sedentary brothers at a table, lost 
in a morass of misunderstanding. 
It’s when the play springs to its 
feet that it wobbles. Ethan Hawke 
and Arliss Howard are the hurt- 
ing, seething sibs who reunite in 
the haunted New Mexico adobe 
where their volatile wreck of a dad 
has just died. This is definite Shep- 
ard territory, rife with rage, fever- 
ish with family ties and memories, 
pivoting toward the surreal. But 
while the play feels like it comes 
from a place of truth, it seems dis- 
tended—overlong and under- 
cooked. And although Hawke 
strings together lots of what you 
might call “acting effects,” he nev- 
er creates a cohesive character, 


leaving this fraternal duel lax and 
lopsided. (212-244-7529) C+ 
—Lawrence Frascella 


PUPPETRY OF THE PENIS 

What’s more absurd—that a guy 
can morph his genitals into Hanni- 
bal Lecter, or that 295 people have 
paid to watch? Hither way, there’s 
something perversely fascinating 
here. Maybe it’s performers Simon 
and Friendy, affable Aussies with 
stunning flexibility and no shame. 
Or their impressive global installa- 
tions (a.k.a. “D--- Tricks”) like the 
Eiffel Tower. It could be the 
12-foot video screen, which cap- 
tures every inch of the action. If 
you've got an appetite for adven- 
ture and a strong stomach (you'll 
need it for the fried chicken seg- 
ment), grab some girlfriends and 
get ready to laugh—at the guys, at 
the idea of penis puppetry, and at 
yourselves for being there. (TC) 
B- —Melissa Rose Bernardo 


REEFER MADNESS * The kind bud 
gets a naughty send-up in this 
high school “cautionary tale” of 
the violence and insanity inher- 
ent in marijuana smoking. All- 
American teen Jimmy (a charm- 
ing Christian Campbell) gets 
haplessly lured into inhaling: Sex 
and manslaughter ensue. The 
plot itself is loosely based on the 
1936 film of the same name. Em- 
phasis on loosely: The play adds 
touches like, oh, massive goat- 
devils committing atrocities of 
the flesh. Aggressively silly and 
often surreal, the musical is a 
great deal of fun—for the first 
hour. After that, the joke wears, 
despite efforts from the hard- 
working cast (particularly Robert 
Torti, doing double time as a slick 
30s dope peddler and a strutting, 
sexy Jesus Christ). As they say, 
there are few things more disap- 
pointing than stale reefer. (TC) 
B- —Gillian Flynn 


BOX OFFICE 


DANCING FEAT 


NLY WEEKS AGO “TAPS” WAS 
Broadway’s most played tune, 
such was the hit the Great 
White took in the wake of Sept. 11. Now 
taps are sounding an across-the- 
board box office rebound, with 42nd 
Street (how apt) leading the way. 


BROADWAY TOP 20 


THE PRODUCERS (70) 

THE LION KING (TC) 

42ND STREET (7M) 

AIDA (TM) 

THE FULL MONTY (70) 
BEAUTY AND THE BEAST (71) 
KISS ME, KATE (TC) 

CHICAGO (70) 

DANCE OF DEATH (70) 

10. ~=©THE PHANTOM OF THE OPERA (70) 
41 THE MUSIC MAN (7C) 

42 CABARET (70) 

13 CONTACT (TC) 


OON OMA WN wt 


44 ~~ THE TALE OF THE ALLERGIST’S WIFE (7'\1) 


45 RENT (7M) 

16 PROOF (7C) 

17 LES MISERABLES (7) 
48 THOU SHALT NOT/7C) 
49 URINETOWN (7C) 
20 HEDDAGABLER (TC) 


WEEK'S MET ATTENDANCE nett vate 

1,088,567 1011% $99 184 

1,032,522 101.3% $95 1,620 
722,844 82.9% $90 170 
642,989 77.8% $90 633 
473,892 84.3% $85 386 
436,954 71.4% $85 3,029 
436,856 69.4% $84 777 
419,645 67.8% $90 2,033 
419,244 92.3% $70 16° 


406,686 54% $85 


398,128 75.5% $85 591 
372,741 981% $90 1,430 
349,718 76.8% $85 626 

319,155 81% $70 377 
316,585 74.7% $78 2,262 
315,666 821% $69 388 
305,838 55.9% $85 5,996 
236,993 63.5% $85 6° 
220,874 90.4% $75 37 
148,078 


65.2% $70 14° 


SOURCE: VARIETY, WEEK OF SEPTEMBER 24-30, 2001; ATTENDANCE PERCENTAGE INCLUDES STANDING-ROOM TICKET SALES 
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The World 


| 


still imaginable, below us 


was like being able to look at 


memory itself.” 
A generous and clear-eyed 
nicler of women’s 
lives, Sue Miller—best 
known for her harrow- 


Below 


SUE MILLER 


BY 


$25 


ing child-custody tale 
The Good Mother—has 
long dealt in memory 


KNOPF 


In Sue Miller’s charming The World Below, a divorcée learns life 
and love lessons from her grandmother’s diary. by Gillian Flynn 


ISH SWIM THROUGH 
bedroom windows and 
glide over rooftops in a 


drowned town, sacri- 


ficed to a dam decades back. 
Sixteen-year-old Cath can spy 
the lost city fluttering beneath 
the lake on which she and her | 


grandfather fish and float. The 
image sticks. “Grand, some- 
how. Grand because it was 


gone forever but still visible, 


and misimaginings, the 
undertow of marriage and 
family. If her work were as- 
signed a theme, it could be 
this: Past is prologue. 

In The World Below, the 
past is practically prescient. It 
propels Cath. Now a 52-year- 
old in retreat from her second 
divorce and a static life in San 
Francisco, Cath flees to the 
Vermont farmhouse in which 
her late grandparents raised 
her. In an attic trunk she dis- 
covers, among eyelet camisoles 
and ethereal petticoats, her 
grandmother Georgia’s diaries. 
A fever to puzzle out her an- 
cestor’s story descends upon 
her: “I was somehow coming to 
know her, to understand what 
her deeper thoughts were un- 
der the quotidian of the sur- 
face.... These slender books 
would somehow let me piece 
together too what lay under 
the later loving surface of my 
grandparents’ lives together.” 

It is a mystery that Cath 
seeks to unspool: What hap- 
pened in those months of 1919, 
after Dr. Holbrooke (who’d 
later be Cath’s grandfather) 


| banished lively Georgia to a 


Allin the Family 


tuberculosis sanatorium? Talk 
of that tucked-away time— 
with its cryptic hints of scan- 
dal—had always triggered ex- 
plosions of both mirth and 


bitterness in Georgia. 


Flowing dreamily between 
Cath’s life and her grandmoth- 
er’s youth, Miller tells the tales 
of two similar women living in 
very different eras. Vibrantly 
self-aware, grandmother and 
grandaughter make captivating 
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A&R Bill Flanagan (Random 
House, $12.95, 2000) A former 
rock critic, now a bigwig at 
VH1, delivers a hugely enter- 
taining first novel that 
lampoons the seamy state 
of the music industry. 


Joe College Tom Perrotta 
(St. Martin’s Griffin, $12.95, 
2000) The author of the 
novel Election turns his 
attention from suburban 
high school to college— 
Yale, class of 1983—and 
the trials endured by his 
working-class hero. 


Conversations With Wilder 
Cameron Crowe (Knopf, $22.50, 
1999) The director of Almost 
Famous sits down fora 
frank Q & A with Billy Wilder, 
the genius behind movies 
like Double Indemnity and 
The Apartment. 


lessness that caused her recent 
divorce: Her husband had fall- 
en in love with someone else, 
he told her. “Later on I did feel 
what he’d called on me to feel 
that night—a kind of shame at 
my own contentment, at my 
willingness to settle for what 
he clearly thought of as so lit- 
tle.... Why wasn’t I hungrier, 
greedier? Why hadn’t I wanted 
more sex, more friends, more 


| interesting talk?” 


Miller nurtures her charac- 
ters extravagantly. Even mi- 
nor ones: Cath’s intellectually 
pompous first husband, her 
sweetly loopy daughter, and 
especially her new septuage- 
narian neighbor, Samuel, with 
whom Cath begins a charged 
friendship. 

But the plot itself feels a tad 
neglected. Tantalizing echoes 
between Cath and Georgia are 
left inchoate, particularly the 
fact that each had a young 
mother who succumbed to ill- 
ness. The most enticing link, 
the schizophrenic Dolly—Geor- 
gia’s daughter, Cath’s mother— 
is abandoned, sealed away 
from the story like Jane Eyre’s 
lunatic in the attic. And speak- 
ing of echoes, those familiar 
with The Good Mother will 


| sense a reverb in several 


| scenes: A crotchety senior 


righteously admonishes a di- 


bookends. Georgia, a bright girl 
who has pointedly avoided folly, 
grows audacious among the dy- 
ing. The prose, too, positively 
sparks in these sections about 
sanatorium life—the cold “cure” 
porches, the blood-splotched 
linens, the desperate liaisons. 
Seward, the tempestuous, ex- 
piring boy that Georgia comes 
to love, “the first angry person 
[she’d] ever met,” is a particular 
triumph for Miller, whose male 
characters are more often ei- 
ther impassive patriarchs or ge- 
nial, “decent” types. 
Meanwhile, Cath mulls her 
own approach to love, a list- 


| voreée; grandparents engage in 


a crisp but potent showdown. 

Most damaging is this: De- 
spite Miller’s ominous fore- 
shadowing—of which there’s 
plenty—Cath ultimately has 
little at risk. Her well-being 
doesn’t depend on unearthing 
(or not unearthing) Georgia’s 
secret. Miller, whose finest sto- 
ries involve high stakes—los- 
ing children, dealing with 
autism—is fairly stingerless 
here; the drama feels insub- 
stantial. The result is a World 
Below that, while intricate and 
endlessly lovely, isn’t as deep 
as it looks from the surface. B 


ILLUSTRATION BY THOMAS FUCHS 


PAGE-TUNERS Biographies on 
rockers Young and Dylan are on deck 


The inside scoop on the book world 


>> PEEK PERFORMANCE Afghan-British journalist Saira Shah, 
who went undercover to film Beneath the Veil, about life for 
Afghan women under the oppressive Taliban, will turn her 
powerful documentary into print. “Her book weaves journal- 
ism with threads of memoir,” says Knopf editor in chief Sonny 
Mehta, who reportedly paid $650,000 for the title. “It is a per- 
sonal story about a country she is a part of and apart from.” 


>> THE BEAT GOES ON The long-awaited biography of Neil 
Young is back on the front burner. Author Jimmy McDo- 
nough and his celebrated subject have settled their differ- 
ences as well as the $1.8 million lawsuit McDonough 
brought against the rock star when he refused to allow 
publication of the book back in 1998. (The writer had re- 
portedly turned in the manuscript before the singer could 
see it.) “People get all excited, then after some time, people 
get less excited,” is how Lee Phillips, Young’s lawyer, ex- 
plains the turnaround. McDonough’s lawyer, Bruce Van 
Dalsem, has this to say: “[McDonough and Young have now] 
agreed upon the manuscript between themselves, which 
[solves] one of the original problems.” “Like with any book, 
there were bumps in the road,” says Bruce Tracy, editorial 
director of Villard, adding that the book is “brilliant, 
sprawling, and unpredictable, just like Neil Young’s music.” 
Villard will publish Shakey: Neil Young’s Biography next May. 
Meanwhile, reports have surfaced of a series of what are 
described as “impressionistic” memoirs that Bob Dylan 
has agreed to write for Simon & Schuster. “He’s talking to 
people from his early days,” says one insider with knowl- 
edge of the deal. 

—Matthew Flamm 
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»» Comic Books 

1, PAPARAZZI Written by Pat Mc- 
Greal; photos by Stephen John Phillips; 
digital art by Steven Parke (Vertigo 
Comics, $29.95) Overseas, they call 
them photonovellas—comic books 
made not with drawings but photo- 
graphs accompanied by written dia- 
logue and captions. This American 
try at the form concerns sleazeball 
celebrity-photographer “Monster” 
McGowran. A hardcore paparazzo 
with no life, he hates the stars, and 
the stars hate his hostile, intrusive 
camera. McGreal sets it up so we 
despise McGowran—that is, until he 
barges into a new, exclusive hang- 
out where the biggest star turns 
into a literal monster. What the 
photographer uncovers turns him 
into exactly what he never wanted 
to be: a celebrity. It’s a beautiful 
nightmare of a fable, superbly shot 
and edited. A —Ken Tucker 


»> Nonfiction 

THE NORTHERN LIGHTS @ Lucy 
Jago (Knopf, $24) BBC journalist 
Jago delivers the latest in an 
increasingly wearying line of pop- 
science histories (see: Mark Kurlan- 
sky, Dava Sobel, Simon Winches- 
ter). Her subject? Norwegian sci- 
entist Kristian Birkeland, who 
uncovered the cause of the North- 
ern Lights and produced ahead-of- 
his-time scholarship in the field of 


electromagnetic theory. All the fa- 
miliar tropes of the genre are here: 
battles with the elements, a closed- 
minded scientific establishment, 
and love destroyed by obsessive 
work. Jago is a good writer and a 
tremendous researcher: Northern 
Lights brims with astonishing de- 
tail. But Birkeland himself isn’t 
especially compelling, and when 
other characters drift into his life— 
I was particularly fond of Helland, 
who used dried fish as book- 
marks—you may wish you could 
stop the proceedings and follow 
them instead. B —Daniel Fierman 


STUFFED: ADVENTURES OF A 
RESTAURANT FAMILY ¢ Patricia 
Volk (Knopf, $23) Volk frames the 
memoir of her multigenerational 
New York deli-owning family in 
chapters devoted to dishes, throw- 
ing in two recipes for good measure. 
Unfortunately, the subject of food, 
best served ripe with passion and 
detail, is hardly her main course. 
The book reads like one of those te- 
dious holiday letters relatives often 
inflict on one another, a litany of hip 
replacements and the small tri- 
umphs of children. And endless 
questions, better posed to a thera- 
pist, are asked but left unanswered. 
Case in point—Volk, on an aunt's in- 
sensitivity: “Does she do it on pur- 
pose? Does she not know she does 
it? What’s in it for her?” The au- 


“Don't be an idiot. 


We gave this to vou. 
Now leave us alone.” 


PAPARAZZI, DON’T PREACH A frame from the photo comic book 


thor’s fascination with her family is 
unquestionable; how that warrants 
a full-length book is another ques- 

tion altogether. C- —Karen Valby 


BORROWED FINERY Paula Fox 
(Holt, $23) In 1928, Paul and Elsie 
Fox dumped their only daughter 
at an orphanage. Rescued by her 
maternal grandmother, Paula 
spent the rest of her girlhood shut- 
tling between kind relations and 
family friends. She yo-yo'd from 
Long Island to Cuba, landed in the 
care of a California summer camp 
and a Montreal finishing school, 
and only occasionally kept the com- 
pany of her troubled parents—a 
sadistically icy mother, a father 


shipwrecked in a sea of gin. Fox, 
author of the recently rediscovered 
novel Desperate Characters, has 
written a strangely spare and de- 
tached memoir. It is fragmentary 
to the point of slightness, and its 
few bursts of direct emotion 
(“What bleakness! What awful 
struggles just to stay afloat!”) 
seem disconnected from the coolly 
recorded turmoil that inspired 
them. B 


») Fiction 

THIS ROCK Robert Morgan (Al- 
gonquin, $24.95) Cain and Abel, 
meet Muir and Moody Powell, a 
pair of yin-and-yang brothers from 
the same patch of mountain folk 


—Troy Patterson 
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“Reich evokes the fascinating world that existed between 
the hot war and the cold war—he is a master of atmosphere 
—Ne.son DEMiLte, author of The Lion’s Game 


and detail.” 


“THE RUNNER is an intriguingly crafted cat-and-mouse hunt.” 


www.bantamdell.com « Available wherever paperbacks are sold 
Also available on BDD Audio and as a Random House Large Print Edition 


—San Francisco Examiner 
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EXEGESIS OF THE WEEK 


‘The Gospel 


According to The 
Simpsons’ 


Doing Reverend Lovejoy 
proud, religion journalist 
Mark I. Pinsky explores the 
theological messages in 275 
episodes of the TV show. 


who populated Morgan’s last work, 
the Oprah-anointed best-seller Gap 
Creek. Muir is a young world-beater 
drunk on his own pious ambition; 
Moody’s just a drunk, despondent 
and quick with a knife. The math 
says these two should collide in 


some fiery metaphor for our trou- 
bled human civilization, but Mor- 
gan resists the easy karmic 
switcheroo. The whole affair sags 
a little under its own archetypal 
weight—Morgan never lets you 
forget you’re reading a parable— 
but you'll buy almost anything off 
his two full-throated narrators 
(Muir and Ginny, the boys’ moth- 
er), whose voices ring with dread 
and longing. B —Scott Brown 


THE GOOD GERMAN ¢ Joseph Kan- 
on (Holt, $26) American journalist 
Jake Geismar returns to Berlin in 

1945 to cover the Potsdam confer- 


ence—and to seek out Lena, the 
woman he once romanced. But 
then Jake stumbles on the body of 
a U.S. soldier—with an American 
bullet in him—and suddenly finds 
himself chasing clues throughout a 
city that is both physically and 
morally devastated. Was the dead 
GI involved in the Russian-run 
black market? What was his con- 
nection to Lena’s husband, a Ger- 
man scientist pursued by both the 
Americans and the Russians, in- 
creasingly hostile Allies? As Jake 
digs deeper, Kanon (Los Alamos) 
spins an ever-more-riveting 
thriller that is bolstered by vivid 
period detail, genuine characters, 
and a thoughtful exploration of the 
many layers of postwar German 
guilt. A- —Thom Geier 


EDITOR’S CHOICE 


»> NEW YORK IS A CITY ERECTED ON THE FOUNDATION OF 
constant reinvention. Broadway shows roll in and out like 


BEST-SELLERS 


SEBASTIAN 15 HOT 


L’ BLUE EYES IS BACK. UBER- 

male Sebastian Junger, 

best-selling author of The 
Perfect Storm, returns with another 
tribute to the elements. Fire, whose 
flames were fanned by author ap- 
pearances on the Today show, Good 
Morning America, PrimeTime Thurs- 
day, and a 20-city tour, lands at No. 6 
in nonfiction. But will Junger be man enough to usurp the 
throne from Jack Welch? Meanwhile, Judith Miller’s timely 
Germs: Biological Weapons and America’s Secret War \urks 
at No. 14. Jonathan Franzen spooks Stephen King out of fic- 
tion’s top spot. With a huge bump in sales courtesy of 
Oprah’s Book Club, The Corrections rights itself at No. 1. 


FICTION 


barnstorming locusts. Nightclubs shutter the second their buzz 
dwindles, only to reopen a week later with new identities. But no- 
where is this state of flux more on parade than in the jagged, 
jeweled skyline. And artist Matteo Pericoli has captured this 
concrete chameleon beautifully in Manhattan Unfurled (Random 
House, $29.95). Part coffee-table sketchbook, part painstaking 
exercise in artistic patience, Pericoli’s foldout book is a doodling 
daydream. In fine, unbroken lines, he traces Gotham’s cloud- 
scraping peaks—the Chrysler Building, the Empire State, and 
yes, the Twin Towers. Open the book one way and view the Bat- 
tery to the Bronx from the East Side; the other way offers the 
West Side perspective. Either way, it gives you goosebumps—and 
packs more resonance 
after what the city’s just 
been through. Pericoli’s 
skyline is like a giant EKG 
monitoring the heart- 
beat of a city whose life 
force can’t be stopped. 
A —Chris Nashawaty 


dns 
4 THECORRECTIONS Jonathan Franzen, Farrar, Straus and Giroux, $26 4 
2 BLACK HOUSE 3 
Stephen King and Peter Straub, Random House, $28.95 
3 ABEND INTHE ROAD Nicholas Sparks, Warner, $23.95 2 
4  CANERIVER Lalita Tademy, Warner, $24.95 16 
5 ANTRAX: THE VOYAGE OF JERLE SHANNARA 2 
Terry Brooks, Del Rey, $26.95 
6 VALHALLA RISING Clive Cussler, Putnam, $27.95 7 
7 MERCY Julie Garwood, Pocket, $25 3 
8 ENVY Sandra Brown, Warner, $25.95 5 
9 THE SMOKE JUMPER Nicholas Evans, Delacorte, $26.95 6 
170 SUZANNE'S DIARY FOR NICHOLAS 1 
James Patterson, Little, Brown, $22.95 
1 JACK: STRAIGHT FROM THE GUT 3 
Jack Welch with John A. Byrne, Warner, $29.95 
2 THE PRAYER OF JABEZ Bruce Wilkinson, Multnomah, $9.99 33 
3 CROSSING OVER John Edward, Jodere Group, $23.95 6 
4 WHO MOVED MY CHEESE? Spencer Johnson, Putnam, $19.95 92 
5 JOHN ADAMS David McCullough, Simon & Schuster, $35 19 
6 FIRE Sebastian Junger, Norton, $24.95 1 
v THE WILD BLUE: THE MEN AND BOYS WHO FLEW THE B-24s OVER GERMANY 7 


Stephen E. Ambrose, Simon & Schuster, $26 
8 BODY FOR LIFE Bill Phillips and Michael D'Orso, HarperCollins, $25 15 


9 FISH! A REMARKABLE WAY TO BOOST MORALE AND IMPROVE RESULTS 1 
Stephen C. Lundin, Harry Paul, and John Christensen 
Hyperion, $19.95 


40 SECRETS OF THE VINE Bruce Wilkinson, Multnomah, $9.99 21 


SOURCE: PUBLISHERS WEEKLY 


EW EAGERLY AWAITS 


LETTERS TO A YOUNG CONTRARIAN Christopher Hitchens (Basic Books, $22, on 
sale Oct. 16) The magazine columnist and author of The Trial of Henry Kissinger 
continues his reign as literature’s resident devil’s advocate. 


HANK WILLIAMS: SNAPSHOTS FROM THE LOST HIGHWAY Colin Escott and Kira 
Florita (Da Capo, $35, on sale Oct. 19) The authors bask in this collection of unpub 
lished photographs and letters of the influential country musician. 


THE WAR AGAINST CLICHE: ESSAYS AND REVIEWS 1971-2000 Martin Amis 
(Talk Miramax, $35, on sale Nov. 21) England’s best-selling novelist lets the critical 
spittle fly with these greatest hits from his three decades in journalism. 
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Bubba 
Sparxxx 


DARK DAYS, 
BRIGHT NIGHTS 


BEAT CLUB/ 


real name, Warren 
Mathis, echoes Mar- 
shall Mathers. 

Sparxxx, like Em- 
inem, is extremely 
aware of his lot in life. 
On “Take Off,” a now- 
eerie skit about the 
anxiety he feels when 
he climbs aboard a 
commercial flight, he 
can’t afford the head- 
phones to watch Gladi- 
ator. On the clanking 
single “Ugly,” he pre- 
dicts, with just-the- 
facts resignation, that 
he’ll never date a mod- 
el. Yet from his stage 
name to the Southern- 
pride boasts that litter 
the album, Sparxxx is 
also geographically 
conscious. He’s his own 
man—and a Southern 
man at that. In “Well 
Water,” a polished 
rap-R&B hybrid, he 
mentions shuttered 
factories and unemploy- 
ment in his home state. 
On “Infected,” he asks 
a woman into whom 
he wants to “plant 
my seed”: “What, you 
thought I was from ’N 
Syne?/I’m a country 
motherf--ker who ain’t 
changed my clothes in 
six weeks.” 


INTERSCOPE 


Southern Grass 


| The trailer-park rhymes of Bubba Sparxxx, the first major heir 
to Eminem, are more shabby than shady. by David Browne 


VER SINCE EMINEM BE- 


gan selling truckloads of 


records, it was only a 
matter of time before 
the music industry began roll- 
ing out knockoffs. With Dark 
Days, Bright Nights, the major- 
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label debut of Georgia red- | 


neck rapper Bubba Sparxxx, 
that day has arrived. The su- 
perficial similarities to Em- 
inem are almost too easy to 
point out. Both grew up in 
poor white households, both 


2/O)'0.0 


record for the same conglom- 


These rhymes are 
delivered in a thick, drowsy 
draw] that, to his credit, isn’t 
as adenoidal as the voices of 
many of his white hip-hop pre- 
decessors. (“Yall don’t know 
me at all/I say the same thing 


| but just slower than y’all,” he 


boasts in “Bubba Talk.”) And 


| unlike Kid Rock, who inte- 


| grates dirtbag rock, power 


erate, and both have respect- | 


ed black hip-hop producers 
lording over them in the stu- 
dio—in Sparxxx’s case, Missy 
Elliott’s regular collaborator 
Timbaland. Even Sparxxx’s 


ballads, and country blues in 


| his music, Sparxxx’s hip-hop 


is more “pure.” In interviews, 
he talks up OutKast as a ma- 
jor influence, and the duo’s 
mix of freewheeling R&B and 


hip-hop beats is clearly felt | repeatedly reminds us that his 


on Dark Days, Bright Nights. | 


In fact, OutKast producers 
Organized Noise helmed some 
of the sharpest cuts, including 
the Sly Stone-style “All the 
Same,” Sparxxx’s we’re-just- 
one-race-of-goobers state- 
ment of purpose. 

Given these ingredients, the 
potential for a unique, power- 
ful hip-hop statement is consid- 
erable. Unfortunately, neither 
Sparxxx nor his collaborators 
deliver fully on the promise. 
Like rappers in New York and 
L.A., Sparxxx is an avid ma- 
terialist (see references to ac- 
quiring Nautica, Ralph Lauren, 
and Polo on several tracks) and 


Hear 


goal is to go multiplatinum as 
fast as possible. He may see 
that possibility as his escape 
from the rural ghetto, but it 
still seems small-minded. This 
ethos comes to a head on “Re- 
gardless,” in which he fanta- 
sizes about corporate jets, 
Range Rovers, and writing off 
business expenses, and informs 
us he has no desire to be a crit- 
ics’ darling because those acts 
don’t move product. (Talk about 


business savvy!) It’s probably | 


unreasonable to expect the al- 


bum to be a professorial dis- | 


sertation on the effects of the 
socioeconomic climate on the 
South and its citizens, but “I 


Now 


This week on the music beat 


GOT TO ‘GIVE’ IT UP The title of Michael Jackson’s 
“We Are the World”-style single—a benefit for 
victims of the Sept. 11 tragedy—is “What More 
Can | Give?” Well, how about word on when 
we’ll hear it? In a Sept. 17 press release, the 
singer claimed Britney Spears, Justin Tim- 
berlake, and others would participate. But 
with still no sign of the song, some are 
wondering if the project is in 


trouble. No, insist Michael’s 


minions, who provided EW @ 
with a list of guest artists they 

say have already lent their voices, 

including Destiny’s Child, Nick and 
Aaron Carter, Usher, and Mya. Well, 
not so fast: Destiny’s Child have not 
recorded and will not be a part of 
“Give,” says their publicist. A Miami 
session with Usher and Mya was 
scrapped at the last minute, al- 
though it might be rescheduled. 
And Spears and Timberlake won’t 
participate either, according to 
their spokesperson. Still, there has 
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don’t do drugs/I hang out with 
corporate thugs that trade 
microchips and Oriental rugs” 
isn’t especially enlightening, ei- 
ther. Elsewhere Sparxxx revels 
in the usual topics—his appeal 
to women (“Get Right”), the 
supposedly skeevy bitches 
around him (“Betty-Betty”), 
and getting loaded (numerous 
tracks)—but with only dollops 


of the inventive wordplay com- | 


mon to the best rappers. 

To accompany Sparxxx, Tim- 
baland creates clattering, in- 
ventive constructs out of gui- 
tars, strings, and skittery 
beats (“Bubba Talk,” “Get 
Right,” and “Open Wide”). But 
“Ugly” is primarily a rehash of 


“Get Ur Freak On,” his Missy 
Elliott smash. The non-Timba- 
land tracks are equally hit-or- 
miss. And at 18 cuts, this is an- 
other in a seemingly endless 
stream of interminable albums 
that could have benefited from 
judicious pruning. Dark Days, 
Bright Nights is like a college 
course on the cultural influ- 
ence of hip-hop—how it ex- 
tends beyond New York and 
L.A. and skin color, and how it 
shouldn’t be seen as simply 
the music of entrepreneurial 
millionaires running their 
own multitiered companies. 
It’s just disappointing that 
Sparxxx doesn’t teach us any 
new lessons along the way. B- 


been some progress. In addition to the Carters, Reba McEntire, 
Tom Petty, and Brian McKnight have all laid down vocals. “It’s all 
the good parts of what ‘We Are the World’ was, musically speak- 
ing,” offers McKnight. Jackson’s rep says there will be both Eng- 
lish and Spanish versions. And to that we say, “Pronto, Jacko!” 


GOT IT ‘GOING ON’ Speaking of healing songs, the mood and mes- 
sage of Marvin Gaye’s 1971 hit “What’s Going On” couldn’t be more 


ENTERTAINMENT 


timely. An all-star roster, led by U2’s Bono, recorded a 
remake of the song in early September, with pro- 
ceeds earmarked to combat AIDS in Africa. But 
the events of Sept. 11 led organizers to divert some 
funds to families of victims of the attacks. While a 
video for the song, culled from footage of the 
recording sessions, is airing on MTV, director Jake 
Scott just shot a new clip that will 
_, debut later this month. Init, artists 
” like P. Diddy, Gwen Stefani, and oth- 
ers are shown wearing blindfolds that 
they strip off to reveal a series of thought- 
provoking words like “Hindu,” “woman,” 
and “patriot” on successive layers of cloth. 
“My intention is to disqualify these 
labels entirely, in an effort, however 
idealistic, to annihilate inequity, preju- 
dice, and scorn,” says Scott. Ja Rule 
wore a blindfold with the words “Jew,” 
“celebrity,” “Republican,” and “radi- 
cal.” When the rapper uncovered his 
eyes after several takes, he was star- 
tled by the lights. “That woke me up,” 
he said. Said Scott: “Well, that’s the 
point, isn’t it?” —Evan Serpick 


WEEKLY 


BEACH BOYS A swimming comeback from New Order’s Stephen Morris, Sumner, and Peter Hook 


Beat Surrender 


New Order, elder statesmen of English synth-pop, get back into the 
rhythm with Get Ready, an inspired throwback to their heyday 


ROM THE BEGINNING, THE 
heart of New Order was the 


warmth and a near-symphonic sonic 


New Order rapture, not to mention louder, more 
and 


throb: Springy guitars 
rubber-band-taut dance rhythms 


GET READY 
REPRISE 


brazen guitars. No one’s ever de- 
clared singer-guitarist Bernard 


blended together to form a pulsat- 
ing sound that was half rock, half disco 
(and all human). New Order spent most of 
the last decade either in retirement or in- 
dulging in marginal side projects. Yet the 
throb endured and, before we knew it, be- 
came one of the most influential sounds of 
the last two decades, heard on records by 
the Smashing Pumpkins, Moby, Pet Shop 
Boys, U2, and Primal Scream (many of 
whom also worship Joy Division, New 
Order’s previous incarnation). 

On their first album since 1993’s Repub- 
lic, New Order roll out that trademark 
sound again, and it’s never sounded stronger 
or more vigorous. Coming after the sluggish 
Republic, Get Ready is a stunning and con- 
fident return to form, particularly in its first 
half. The bumpy love songs “Crystal” and 
“Vicious Streak” recapture the spring in 
the band’s gloomy step and add emotional 


Sumner a poet, and based on Get 
Ready, they never will: “You’re everything 
to me/The sweetest symphony/All that I 
try to be/You are my harmony/I guess is 
what I meant to say,” goes one typically 
clumsy verse. Yet his voice, as well as the 
band itself, sounds ageless. The clammy el- 
egance of early classics like “Blue Monday” 
may be gone forever, but the band man- 
ages something else—a savage maturity. 

After its strong start, Get Ready lags 
a bit. With Primal Scream’s Bobby Gil- 
lespie shouting along, “Rock the Shack” 
is whooping, careening, let’s-get-it-on alt— 
party rock, but the very early-’90s techno 
burble of “Someone Like You” and “Close 
Range” makes you wish the band had 
gotten out more. None of it, though, ham- 
pers the vitality at the album’s core. More 
so than in a while, New Order are throb- 
bing with life. A- —DB 


Th) 


GEORGIA PEACH 


HE YEAR WAS 1998, AND CYNDI 

Thomson, who’d moved to Nash- 

ville the year before from her 

hometown of Tifton, Ga., to be- 

come a singer-songwriter, was 
not any closer to her goal. She never 
played in clubs and had no contact with 
the record industry (except for a gig at 
a party for Deana Carter’s Did | Shave My 
Legs for This?, where she modeled her 
own legs in a claw-foot tub). Still, the 
devout Christian was determined. She 
finally got a break when she met veteran 
tunesmith Tommy Lee James (Reba Mc- 
Entire, Brooks & Dunn) through a mutual 
friend and persuaded him to collaborate 
with her, though she had never actually 
written a song. “My mama,” explains the 
25-year old, “always told me, ‘Walk like 


you always know where you’re going.’” 
She was led in the right direction by 
James, who helped pen most of the songs 
and helmed the album with Dixie Chicks 
producer Paul Worley. 

Today, Thomson, whose soft-edged 
Southern style of pop is often compared 
to Carter’s, is Nashville’s hottest new act. 
Released on July 31, My Worid—which she 
cowrote—is the best-selling first album 
by a country female since LeAnn Rimes’ 
1996 disc, Blue. Its first single, “What | 
Really Meant to Say,” an aching ballad 
that evokes the Civil War-era South with 
its anthemic mandolin intro and sorrow- 
ful pennywhistle, has made ratings his- 
tory: It’s the only debut single from 
a female star that’s spent more than 
one week atop the 28-year-old Radio & 
Records country chart. 

The singer admits much 
of her story has a fairy- 
tale quality. As a young 
teen, Thomson saw a video 
of Trisha Yearwood’s “She’s 
in Love With the Boy” and 
decided she wanted to bea 
country singer. At 17, she 
met Yearwood in an auto- 
graph line and vowed she 
would remind her of it 
when she became an artist. 
Last summer, she opened 
several shows for her. Now 
Thomson’s touring with Jo 
Dee Messina, who feels a 
protective admiration for 
the neophyte. “You have 
the essential sexy, you 
have the tough sexy, you 
have the glamorous sexy,” 
raves Messina. “Who [else] 
can combine sweet and 
sexy? It’s very appealing 
and very real.” 

Thomson herself down- 
plays her looks to focus on 
the music. “I want people 
to see every part of me,” 
she says. “I want to make 
people feel.” —Alanna Nash 
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The Week 


»> Singles 


BACKSTREET BOYS + “Drowning” 
(Jive) Clearly desperate for a sure- 
fire hit after the middling success of 
Black & Blue's singles, the BSBs 
aim lower than ever with a dreary, 
all-clichés-on-deck ballad that lifts 
from any number of banal hits. (The 
similarity of the intro to that of 
“Right Here Waiting” should have 
Richard Marx paging his lawyer at 
this moment.) That sound you hear 
is another nail being pounded into 
the boy-band coffin. C- —DB 


»> Pop/Rock/Rap 


JOHN MELLENCAMP ¢ Cuttin’ 
Heads (Columbia) Who says rock 
stars can’t improve with age? Mel- 
lencamp’s writing has gotten better 
in precise proportion to his advanc- 
ing years and declining commercial 
clout. His sense of character, word 
choice, and candor keep progress- 
ing, and he hasn't lost any of his 
original skill for melodies and riffs. 
From his knowing meditation on 
American isolationism (“Crazy 
Island”) to his failure in relation- 
ships (“Women Seem”), Mellen- 
camp sounds like he’s just hitting 
his stride. B+ —Jim Farber 

LE TIGRE Feminist Sweepstakes 
(Mr. Lady) Riot-grrr] icon Kathleen 
Hanna, late of Bikini Kill, under- 
stands the subversive power of fun, 


strange and charming renditions of 
songs like “Space Oddity,” “I’m Into 
| Something Good,” and “Desperado” 
have artistic merit. Surprisingly, 
he’s right. In its own surreally ama- 
| teurish way, this stuff is both ac- 
complished and addictive. B+ —RB 


022ZY OSBOURNE + Down to Earth 
(Epic) God bless the Iron Man. 
Gleefully shucking metal’s current 


fascination with odious machismo, 
the Oz serves up the usual mix of 
depth-charge riffage, big ’80s-style 
power balladry, facile social com- 
mentary (“Junkie” is a hoot), and 
artful screeching from Marshall 
stacks and his own well-worn 
trachea. It’s all as predictable and 
reliable as Big Ben, but no less fun 
for being so. B+ —Mare Weingarten 


flourishes. But her earnest lyrics 
cross the line from introspection to 
solipsism, betraying little aware- 
ness of a world beyond her own 
wounded heart, and Martin Terefe’s 
mannered production doesn’t help. 
Still, the buoyant tunefulness of 
“Mexico” and “Serenade” makes 
it tough to dismiss Naess as a rich- 
kid dilettante. C —SS 


LEONA NAESS ¢ | Tried to Rock 


| You but You Only Roll (CA) The 


daughter of shipping magnate Arne 
Naess (and stepdaughter of Diana 


Ross) possesses a fetching, breathy 
voice and a knack for lilting melodic 


L 4 


POETIC OZ The maestro of metal prepares to blow these nii kids away 


KENNY LATTIMORE + Weekend 
(Arista) This young artist, known 
for his old-school soul, has added 
up-tempo beats and hip vocal 
arrangements and choruses to 
his smooth sound. The catchiest 
track, “Weekend,” represents the 
feel of most of the album—a care- 
free, like-you’re-in-love-and-you- 
just-got-paid reverie. Lattimore’s 
still a class act, but collaborators 
the Characters, Raphael Saadiq, 


| Jill Scott, and Battlecat help 


him find his funky, playful side, 
too. B+ —Cheo Tyehimba 


THE DICTATORS + D.RFD. (Dicta- 
tors Multi/Media) Usually, it’s sort 
of sad when a ’70s punk band re- 
forms in middle age. Not in this 
case. Twenty-three years after the 
Bronx-bred rapscallions released 
their last studio album, they’re 
back to claim their manifest destiny 
with undiminished strength. 
Bassist-songwriter Andy Shernoff 
still writes the wittiest, hookiest 
hard-rock tunes around; guitarists 
Scott Kempner and Ross Friedman 
have lost none of their volcanic 
power; and vocalist Handsome Dick 
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new-wavey songcraft into infec- 
tious, stripped-down tunes like the 
slinky “Fake French” and the fist- 
pumping “On Guard,” whose 
grooves are as provocative as their 
lyrics. A- —Scott Schinder 


Ryan Adams, Gold vost nichway 


Bjork, Vespertine sre 
Mary J. Blige, No More Drama mca 


THE LANGLEY SCHOOLS MUSIC 
PROJECT + Innocence & Despair 
(Bar/None) In the late ’70s, a hippie 
music teacher in western Canada 
taught his elementary school stu- 


Mariah Carey, Glitter viacin 
Bob Dylan, Love and Theft covumsia 


Macy Gray, The id eric 
Jay-Z, The Blueprint roc-a-revta 


dents to play and sing classic-rock Elton John, Songs From the West Coast meacury/rocket 


tunes, then recorded them in an . = = 
echoey gym. Now outsider-music Nickelback, Silver Side Up noacnunner 
archivist Irwin Chusid has un- 

earthed the results and released 
them on CD, insisting that these 


System of a Down, Toxicity covumsia 
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CEREAL NUMBER OF THE WEEK 


‘Happy Birthday’ 


To celebrate Cheerios’ 60th, 


the ever-cheery O-Town sang 
“Happy Birthday” from the 
center of a crowd assembled 
in the parking lot of the Mall of 
America to form the “world’s 
largest human ‘O.’” Clearly, 
the Townies are milking their 
fame for all it’s worth. 


Manitoba remains “the handsomest 
man in rock & roll.” (Okay, maybe 
not. But he sings with heart.) Like 
they say: Dictators Forever, For- 
ever Dictators. A—Tom Sinclair 


FEMI KUTI Fight to Win (CA) 
The son of socially conscious Afro- 
pop legend Fela Kuti attempts to 
follow in Dad’s footsteps with a 
tame but enjoyable second major 
album that more resembles smooth 
jazz than revolutionary ruckus. The 
blaring horns and lively keys that 
define the genre grow repetitive, 
but Win’s funky, socially relevant, 
and groovy moments counter the 
monotony. Cameos from Common, 
Mos Def, and Jaguar Wright add 
some American spice to this Nige- 
rian fete. C+ —Malcolm Venable 


AEREOGRAMME ¢ A Story in White 
(Matador) Like fellow Glasgow- 
based bands Arab Strap and Mog- 
wai, Aereogramme make smart, 
politically charged music out of 
pungent patchworks of seemingly 
disparate genres (call it a collision 
of college rock and collage rock). On 
their impressive full-length debut, 
frontman Craig B. and crew hide 
guitar snarls and feedback squalls 
behind moments of soulful yearning 
and fragile beauty: They’re sheep 
in wolves’ clothing. A- —Wook Kim 


» Soundtracks 


VARIOUS ARTISTS + Bones (Dog- 

| gystyle/Priority) Snoop's gangsta 

| rap has always been more laid-back 
than most, but his G-funk and crip- 
hop never lacked menace. The 
music to this thriller (starring 
Snoop as a thugged-out ghost) mar- 
ries minor-key piano and syrupy 
funk with retribution rhymes from 
the Doggfather and guests like 
Kurupt and D12. His stealthy bite 
is so well-suited to horror films, 
one wonders why it hasn’t been 
done before. B+ —Evan Serpick 


| }»)» Reissues 


VARIOUS ARTISTS @ Say It Loud: 
A Celebration of Black Music in 
America (Rhino) This six-dise 
series maps the evolution of mar- 
ginalized “race music” into what is 
now popular “urban” music. Span- 
ning some 80 years, the well-edited 
set of 108 tracks focuses on seminal 
artists who created or explored 
gospel, bebop, blues, jazz, and hip- 
hop. Bessie Smith wails, Count 
| Basie swings, Al Green testifies, 
and N.W.A. bring the noise. 
Musical notes and era-defining 
sound bites play like potent pages 
| out of history. B+ —CT 


»> Country 
| GARY ALLAN « Alright Guy (CA 


Nashville) After demonstrating 
his star power with 1999's brilliant 
Smoke Rings in the Dark, this un- 


derrated twang-master comes up 
short here, mostly because of the 
| quirky, second-rate material. Still, 
he bridges Nashville mainstream 
and alt-country better than most 
hitmakers, and wins big points for 
“Man of Me,” the steamiest rocker 
of the year. Hubba hubba. B—AN 


» Jazz 
STEVE TYRELL + Standard Time 


(Columbia) Talk about beginner’s 
luck: Tyrell’s 2000 debut has spent 
more than 90 weeks on the jazz 
charts. This time, he’s rounded 
up 16 classics (“As Time Goes By,” 
“Stardust”) and seasoned sidemen 
(including Clark Terry and Joe 
Sample) in one nifty package. His 
Dr. John-ish grow] adds a New 
Orleans grit. And his vinegar- 
and-honey duet with Jane Mon- 
heit on “Baby, It’s Cold Outside” 
is a sublime treat, no matter the 
season. A- —Beth Johnson 
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MAJORITY RULE 


A RULE LIVED UP TO HIS NOM 

de plume and then some, sell- 

ing nearly three times as many 
albums as the week’s closest run- 
ner-up. His Pain Is Love got picked 
up by 361,000 sadomasochists. It 
was all gain and no pain for Enya, 
whose A Day Without Rain registered 
another increase—from 114,000 to 128,000—and moved up to 
No. 3. Her album came out almost a year back and, although 
certified double platinum, had never even entered the top 15 
until two weeks ago. Lots of folks, it seems, are suddenly de- 


pending on Ireland’s foremost New Age masseuse to achieve a 
day without jangled nerves. Garbage had a near-beaut of a 
bow with 73,000 sold, while Elton’s West coasted in at 72,000. 


POP ALBUMS 


us rane 
41 — JARULE Pain Is Love, Murder Inc/Def Jam 1 
2 1 JAY-Z The Blueprint, Roc-A-Fella 4 
3 4 ENYAA Day Without Rain, Reprise 46 
4 2  ALICIAKEYS Songs in A Minor, J 15 
5 5 NICKELBACK Silver Side Up, Roadrunner 4 
6 3 VARIOUS ARTISTS T7btally Hits 2001, Arista 2 
7 7 LINKIN PARK Hybrid Theory, Warner Bros. 50 
8 9 USHER 87071, Arista 9 
9 6 P.O.D. Satellite, Atlantic 4 
10 8 STAIND Break the Cycle, Flip/Elektra 20 
11 10 VARIOUS ARTISTS NOW That's What I Call Music! 7, Virgin 10 
12 15 SYSTEM OF A DOWN b-icity, American/Columbia 5 
13 — GARBAGE beautifulgarbage, Interscope 1 
14 1! MARYJ. BLIGE No More Drama, MCA 6 
15 — ELTON JOHN Songs From the West Coast, Rocket/Universal 1 
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IN STORES OCTOBER 23 


INCUBUS Morning View (Epic/Immortal) The nl metalists tapped Scott Litt (R.E.M.) 
to produce their mellower follow-up to 1999’s multi-platinum Make Yourself. 


DMX The Great Depression (Def Jam/Bloodline) After dropping three albums in 19 
months, DMX spent two years on Depression, with Faith Evans and Swizz Beatz. 


BUSH Golden State (Atlantic) The Brit quartet return to their rock roots with 
this fourth disc. Debut single “Speed Kills” was renamed “The People That We 
Love” in the days after the Sept. 11 terrorist attacks. 


THE CRANBERRIES Wake Up and Smell the Coffee (MCA) The Irish rockers, two of 
whom had babies this year, completed their fifth album at Dublin’s Windmill 
Lane studio, where U2 made All That You Can’t Leave Behind. 


IF YOU LIKE... 


The gritty guitar sound of THE STROKES’ just-released /s This /t, tune in and turn 
on to TELEVISION’s seminal 1977 debut Marquee Moon. 


NEIL YOUNG when he’s rockin’ like a hurricane, get swept away by Neil’s 
younger-brother-ish Ear Bleeding Country, a DINOSAUR JR. best-of. 


The Motor City madness of early BOB SEGER, catch an earful of Friday at the 
Hideout: Boss Detroit Garage 1964-67, 21 tracks by various Seger contemporaries. 


The knotty progressive metal of TOOL’s Lateralus, seek out a copy of KING CRIM- 
SON’s challenging 1970 prog masterwork Lizard. 


BOB DYLAN’s homespun, whimsical Love and Theft, hear Dylan, TOM PETTY, and 
others get low-down on the new HANK WILLIAMS tribute album Timeless. 
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NORMAN 


BETTER _ 
Jennifer Garner — 
heats up Alias as an 


- undercover agent 


Secret Agent Fan 


The creator of ABC’s new show Alias reveals classified information 
about his sexy spy series and website. by Noah Robischon 


J. ABRAMS PUTS A NEW 
spin on the term multi- 
tasking. Not only did he 
create the hit TV series 


Felicity, but he’s a screenwriter 
(Armageddon) and a composer 
who writes the theme songs for 


his own shows. With the debut 
of his la femme secret agent 
series Alias (ABC, Sundays at 
9 p.m. EST), he’s becoming a 
webhead, too. We asked the 


high-tech raconteur to bring us | 


up to date on his latest project: 


e WHAT ARE YOUR ONLINE PLANS 
FOR ALIAS? What’s fun about this 


show and the site is that there’s | 
a detailed mythology to [Alias]. | 


We're able to address things on 
the Web that we don’t have time 
to address on the show. We have 
the official site, at ABC.com, 


which is going to be an enter- | 


taining wealth of information 
about Alias. And then there’s an 
alternative secret Web presence 
that I don’t want to give any de- 
tails about. It’s a very cool and 


very compelling, unadvertised 
project that I think is going to 
be, ultimately, the most excit- 
ing part [of the campaign]. 
There are certain things we’re 
doing that, if I were a fan of the 
show, I would find to be as in- 
teresting and compelling as the 
series itself. 

e SOUNDS A BIT LIKE THE ONLINE 


| SCAVENGER HUNT TIED TO THE 


MOVIE A./. THIS PAST SUMMER. 
The thing about the A.J. cam- 
paign that I thought was really 


ENTERTAINMENT 


| cool was all the oblique refer- 


ences. What was frustrating, 
though, was that it didn’t con- 
nect to the story at all. 
e DID YOU COMPOSE THE TECH- 
NO-FLAVORED THEME SONG FOR 
ALIAS IN A STUDIO—OR WITH 
COMPUTER SOFTWARE? 
Anyone who knows me says 
that I create TV shows so that I 
can create themes to them. I did 
this entirely in a program called 
Reason. I’ve been using all sorts 
of audio music programs for 
years. The amazing thing about 
this one is it’s like having a rack 
of synthesizers and samplers 
and drum machines and loop 
players all in one program. I ac- 
tually wrote and recorded this 
theme while we were doing the 
color correction on the pilot 
[episode]. I had this little mini 
keyboard and my Titanium 
PowerBook, and I was sitting 
there like an idiot with head- 
phones on. And then when it 
was done, I burned the CD and 
gave it to the sound guy. 
What’s also cool is that my 
friend Rob Letterman and I did 
the opening-title graphics on the 
same PowerBook. And then I 
edited it to the music. 
e DID THE RECENT TERRORIST 
ATTACKS AFFECT CREATIVE DE- 
CISION MAKING ON ALIAS? 
Obviously, Sept. 11 has affected 
all of us in ways that we can’t 
possibly imagine or even pre- 
dict. Our show is very much a 
comic book come to life. The 
only change we had to make 
was on a story that involved a 
bomb and the World Trade Or- 
ganization. The network never 
requested any changes, but just 
based on good taste and judg- 
ment we changed the name of 
the organization. Doing a show 
like The Agency [a new series 
about the CIA on rival net- 
work CBS] would be, for me, a 
burden I wouldn’t know how 
to deal with. I respect them for 
trying. I just don’t know how 
I would do it. 


VY SES Es Kaikan 85 


86 


WHAT 


MURPH 
URPHY BED 
The Word star 
makes a blanket 
statement 


>») Movies 

THE FABULOUS BRITTANY MURPHY 
FAN PAGE ¢ (brittanymurphy.8m. 
com) Devoted to that other Brit- 
tany, the one who is currently 
twitching her way through 

the thriller Don’t Say a Word, 
this fansite is comprehensive, 

if cobbled together. You'll find 
links to recent magazine articles, 
a cinematic résumé, and basic 
bio information. But the real 
draw is the photo gallery, which 
shows off her fashionably 

scruffy real-life style as well 

as stills from films like Girl, 
Interrupted and the upcoming 
Riding in Cars with Boys. 

B- —Ann Limpert 


»> Television 

GAME SHOW CENTRAL ¢ (gscentral. 
net) For tube-loving bargain 
hunters who worshiped the 

Holy Trinity of Wink Martindale, 
Richard Dawson, and Rod Roddy 
comes this exhaustive study of 

the game show. Site owner Brad 
Francini fetes Press Your Luck 
(“no whammies...big money... 
stop!”), 7PIR’s pricing games are 
dutifully dissected, and “The Game 
Show Theatre” houses downloads 
from past greats like Love Connec- 
tion and The Joker's Wild. Francini 
also owns—and trades—more 
than 500 episodes. Survey says: 


A—Nicholas Fonseca 
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>> Music 

THE OFFICIAL CAROLE KING WEB 
SITE ¢ (caroleking.com) What the 
world needs now is a good laugh, 
and the “So Far Away” scribe’s 
self-aggrandizing site is (okay, 
unintentionally) hilarious, Check 
out the delightfully earnest side- 
bars (Love, Humanity, ete.), mini- 
mal text (“The idea of love means 
different things to different peo- 
ple”), pies of the King clan—and a 
free download of her new song 
“Love Makes the World.” The only 
thing missing is a clip of the “My 
first love...” Gap commercial, but 
maybe the world’s had enough of 
that. B—Caroline Kepnes 


» 


MANTIES: PANTIES MADE JUST 
FOR MEN ¢ (manties.net) As the 
site says: “Panties are for girls. 
MANties are for the guys.” Most 
of the multicolored nylon pant— 
er, MANties—are detailed with 
pretty lace; some even have bows 
and roses. (Custom embroidery is 
only a few dollars extra.) Don’t 
worry about nosy neighbors: To 
ensure privacy (and dignity), both 
your credit card statement and 
the packages you'll receive are 
discreetly marked. And tightly 
packed. B —Victoria DeSilverio 
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LOOKING FOR LOVE IN 


sr (herbzipper.com), the cyber-lovah who lives 


en sex was tne way It was 


” 


meant to be: empty and mez ss.” And in his campy six- 


minute infomercial, Zipper—who has “slept” with ove 


-portraits 
portraits, 


watching the sometimes R-rated video (think of it as PC hu- 


bhersex now” t n- 
cypersex now” to ef: 


mor that is very un- 


gage in a humorous 


inrl ave “ [tn Ba a fh 
dork-love How to Be aC 


Lovah” d from rea 


in this ca 


Morereviews at www.ew.com 
(AOL Keyword: EW) 


“Sometimes | do worry 
about it. But I kind of grew 
up as an awkward kid. And 

I think you always sort of feel 
how you felt when you were 
a teenager.... So I’m not that 
horrified about getting 
wrinkles. | mean, | do think 

it will suck. But | don’t see 
myself as, like, this beautiful, 
glamorous person. | just see 
myself as more, like, this nerdy geek that people think is at- 
tractive.” —Sidewalks of New York’s HEATHER GRAHAM on why the 


aging process doesn’t frighten her, on bigstar.com 


“The fact is that we're more boring than people think. 
We don’t drink blood, and don’t have a dungeon, and | eat 

many more types of food than orange.” —8andit’s BILLY BOB 
THORNTON on his marriage to Angelina Jolie (and wildly exaggerated 


rumors that he ate only orange-colored food), on Mr. Showbiz 


MURPHY PHOTOGRAPH BY GUY AROCH 


with the portly prince of 
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IF YOU’VE EVER HAD A COMPUTER PROBLEM, YOU’VE 


JUST FOUND THE 7 GREAT WONDERS OF THE WORLD. 


Stop viruses and hackers 
from attacking your PC. 


a 
: 


nen Pram Poms Prams fen gd Da Hey 


Exterminate Viruses + Clean Infected Files 
Block Hackers! estroy Int, se 1nd Email Threats 


History's lesson is:clear—McAfee has long stood for uncompromising computer safety. The worldwide leader in anti-virus 
protection? McAfee has seven unique products that bring you a full range of PC utilities. So you can keep your computer shielded 
from viruses, hackers, explicit Web sites, credit card theft and more. McAfee can even protect your wireless devices, Macintosh 


and the latest PC operating systems. Visit www.mcafee-at-home.com or your local retailer, and see how easy it is to have one of 
the first names in computer security be there protecting you. Just as it always has been. Mc FEF 
(BY compusa. Officenxror OfficeMax EiGad iN 

A Network Associates Business 


*IDC, “Internet Security Software Market Forecast and Analysis, 2000-2004.” Network Associates and McAfee are registered trademarks of Network Associates, Inc. and/or its affiliates 
in the US and/or other countries. All other trademarks are the sole property of their respective owners, ©2001 Networks Associates Technology, Inc. All Rights Reserved 
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Jessica McClure from a well 14 years ago. by Clarissa Cruz 


T’S AN IMAGE THAT’S 


BECOME TOO FAMILIAR: 


a bandaged, dirt-caked child cradled by an exhaust- 
ed firefighter. But unlike the aftermath of Sept. 11, 
the sight of 18-month-old Jessica McClure being 


pulled from the depths 


of a Midland, Tex., well on 


Oct. 16, 1987, was cause for celebration. And much 


like recent events, TV coverage of the rescue had the 


nation riveted. The 58-hour ordeal began Wednes- 


day morning, Oct. 14. While 
visiting her sister’s home day- 
care center, 18-year-old Reba 
“Cissy” McClure left Jessica 
playing with other children in 
the backyard. Momentarily 
unattended to, the toddler fell 
22 feet into an abandoned well, 
its 8-inch opening said to be 
covered only with a rock. “[I 
was] scared, panicked,” the 
mother told PEOPLE. “I didn’t 
know what to do. I just ran in 
and called the police.” 

Soon, hundreds of rescue 
workers—police officers, fire- 
fighters, paramedics, volun- | 
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teers—had gathered at the 
site, along with a pack of local 
and national reporters and TV 


crews. Then-U.S. Mine Safety | 


and Health Administration in- 


America held its breath as rescuers worked to free 


vestigator David Lilly arrived 
Thursday morning and super- 
vised as workers dug a hole 
parallel to the well. Lilly and 
crew drilled down and below 
Baby Jessica (as she came to 
be known in the media), hop- 
ing to free her without injury. 
“This is oil country, so we were 
able to get the equipment 


| quickly,” says Midland’s assis- 


tant fire chief Eddie Klatt. 


Because of the threat of hy- 
pothermia, rescuers worked 
nonstop over the next two 
days to save the toddler, who 


Ee OCTOBER 16, 1987 


AT THE MOVIES, Rob Reiner’s 
| The Princess Bride, starring 
Cary Elwes and Robin Wright, 
teaches audiences about wuv, 
twue wuv. IN MUSIC, big-haired 
| headbangers Whitesnake score 
| a hit with “Here | Go Again,” 
which slithers its way to the top 
of Biliboard’s singles chart. 


sang nursery rhymes, whim- 
pered for her mother, and 
napped throughout the ordeal. 
The effort was grueling. 
“They were exhausted men- 
tally and physically,” says 
Klatt. “We had guys that we 
literally had to grab hold of 
and pull out of the hole.” 
Finally, on Friday evening 
at 7:55, paramedic Robert 
O’Donnell, 30, freed the child, 
who was found in a split—left 
leg dangling, right leg by her 
ear. McClure was rushed to 
the hospital, but not before 


| viewers around the world 


who'd been following the sto- 


| ry had taken in the image of 


the bruised child, swaddled 
in gauze. 

McClure, now a 15-year-old 
Midland high school student, 
soon recovered from minor in- 
juries and seemed immune to 
the attention lavished on her. 
The same can’t be said of oth- 
ers. In the years after the res- 
cue, locals squabbled over 
movie rights (Hverybody’s 
Baby: The Rescue of Jessica 
McClure aired on ABC in’89), 
Jessica's parents divorced, and 
O’Donnell committed suicide, 
largely as a result of his strug- 
gle with sudden fame. 

But the heroism of the res- 
cuers, and how their efforts 
united our nation, remains to 
this day. “There’s no way you 
can compare it to the disaster 
of New York City,” says Klatt. 
“But in a very, very small way, 
the Jessica McClure story 
drives the American spirit.” 


IN BOOKSTORES, future Harri- 
son Ford movie vehicles Pre- 
sumed Innocent and Patriot 
Games run one-two on the New 
York Times fiction best-seller 
list. AND IN THE NEWS, three 
days before the notorious Wall 
Street crash of 1987, the Dow 
drops 108.36 points, until then 
its largest loss in a single day. 
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PP 9201 REVERE RADA 


SOS a te PERN HS: ROCHE 
2 LOL Se ACAI, ~ ¢ 


228 nereel 128 calories’ 


g carbs’ 9, carbs 


A citrus-flavored malt beverage. Contains Beer with blue agave nectar and the flavor of Mexican 
228 calories, 32 grams of carbohydrates tequila and lime. Contains 128 calories, 9 grams of 
and no vodka. carbohydrates and a bold, fresh taste. 


FOR INFORMATION, CALL 1-800-342-5283 


TEQUIZA 


*Per 12-02. serving. ©2001 Anheuser-Busch, Inc., Brewers of Tequiza’ Beer, St. Louis, MO Beer w/ 0 Borders 


IT CHANGED IN A TELEPHONE BOOTH. 
3 
UNASSUMING FAMILY SEDAN + SPORT SUSPENSION (PERFORMANCE-TUNED FRONT AND REAR STABILIZER BARS, SPRINGS AND STRUTS) = CAMRY SE, 
PERFORMANCE HERO. CAPE OPTIONAL. (STARTING AT $19,455% AS SHOWN $25,085.) 
AES: ES eS ‘ 
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THE NEW CAMRY. 


GET THE FEELING. TOYOTA. 


~ ‘@2G00 TOVOTA MOTOR SALES, 0.5. 1NC. BUEKLE UP!.DO IT FOR THOSE WHA LOVE YOU. “MSRP INCLUDES DELIVERY, PROGESSING AND WANDLING FEE. EXCLUDES TAX, TITLE. LICENSE, OPTIONS AND REGIONALLY REQUIRED EQUIPMENT. ACTUAL DEALER PRICE MAY VARY” 


